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MESSAGE FROM THE CONFERENCE CHAIR
On behalf of the organising committee and the whole AMSRS community I am pleased to invite you to
the 2012 National AMSRS Conference in Melbourne.
This conference is a milestone for the AMSRS. It is our 40th National Conference and it showcases
the depth and breadth of the Australian market and social research industry. It is an opportunity to
reflect on where we have come from and to explore where we are going to. Hence, we have chosen
Looking Forward Looking Back as the theme.
Firstly, I would like to acknowledge and thank all those in the past who have given their energy, time
and intelligence to build a healthy industry. Market and social research plays a very important role in
Australia and I believe that we are well positioned to expand our contribution in the future.
There is strong positive energy in our industry and this has been reflected in the large number of high
quality papers submitted this year - thank you to all those who submitted. It was a tough job for the
committee to make the final selections but I believe that we have struck a great balance which will
provide new information and perspective for everyone. The program is packed with papers which will
have appeal to local and international clients and researchers. The papers represent main industry
sectors, they cover both consulting and field and they will provide new learning for the Quals, the
Quants and other specialists in the industry. We have papers that are relevant to new researchers, to
those who are looking to broaden and to the most experienced amongst us.
This year we are also lucky to have eight of the world’s best keynote speakers. Each of these
speakers brings a unique perspective on the future of market and social research. It will be inspiring
to hear the latest from Europe, the US, the UK and Australia.
We will have two stimulating panel sessions. The first will discuss the opportunities and challenges to
the global industry in the years ahead. The second will focus on the needs of Australian clients. Lively
discussion is sure to uncover pearls of wisdom.
The Gala dinner at the AMSRS National Conference is turning into a “not-to-be-missed”
extravaganza. This year’s dinner promises to be bigger and more fun than ever. It is the industry’s
opportunity to relax, to catch up and to enjoy a really big night. Don’t miss it!
The National Conference is a great investment for researchers, agencies, clients, academics and
suppliers. This is the big opportunity to learn from the best, to network and to
celebrate achievements. The committee and all of the contributors are Looking
Forward to this amazing milestone.
A very special thank you to the hardworking 2012 committee: Suzanne Allen,
Philip Derham, Horst Feldhaeuser, Charmian Huggett, Mark Newstead, Emma
Rowland, Andris Versteeg and Jenny Witham.

CONFERENCE HIGHLIGHTS
KEYNOTE SPEAKERS

In celebration for our 40th Conference, we have the largest group of keynote
speakers ever assembled at an AMSRS conference. Speakers from around
the globe and some home-grown talent will provide a range of thought
provoking, entertaining and knowledge sharing opportunities at our largest
professional development event of the year.

MEMBERSHIP – NOT A MEMBER?

If you are not a member of the AMSRS, and you purchase a full
Conference Ticket at non-member rates, we will offer you associate
membership until June 2013. With your associate membership you
will have an opportunity to experience all of our membership benefits:
online access to our members portal with free publications, webinars,
conference papers, discounted and free events.

GALA DINNER

This year’s Gala Dinner will be held in the MCEC offering 5 star cuisine, live
entertainment and an opportunity to network, catch up with old friends and
kick up your heels! The dinner theme this year is Viva Las Vegas, a fitting
party for a 40th birthday celebration. In our Vegas, you will find a fun casino
with gaming tables and experienced dealers who can teach you all you need
to know.

CLOSING DRINKS

After the conference, we can step just outside the MCEC and board the
Polly Woodside and experience a new world of maritime adventure. This
enchanting 1885 tall ship is a rich reminder of Australia’s maritime history
and provides an engaging experience for all.

QPMR DISCOUNTS

Once again as a benefit to those who are part of the QPMR accreditation
scheme, we have highly discounted rates for early bird registrations to
ensure easy access to this major professional development event. See the
pricing page for details.

PANEL DISCUSSIONS
Peter Kenny, 2012 Conference Chair

MESSAGE FROM OUR PLATINUM SPONSOR
The team at ORC International is delighted to be sponsoring this year’s 40th Anniversary National
Conference. As one of the longest established global market research companies (having commenced
in 1938) we respect tradition. We are also a forward looking company that has reinvented itself over
the past few years. As such, we have particular empathy with this year’s theme of “Looking Forward
- Looking Back”. Our industry is in a period of profound change. We all need to take care to preserve
the fundamental concepts on which the industry has been built, while embracing the
exciting elements of the new paradigm in which we exist.
As always, in recent years, the Conference has a very impressive list of keynote
speakers who will be focusing our minds and provoking us to delve into
those issues that both challenge us and present opportunities for us, both as
practitioners and industry participants.
We welcome all delegates to this year’s Conference and are confident that you
will be able to make the most of the exciting program.
Greg Wayman, Principal
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Looking forward. Market and Social Research. No longer required?
In this opening session, we’ll strength-test our future place and purpose.
With the shock waves resounding as the economic tectonic plates rumble
into their new globalised positions, what are the implications for the fate of
our profession?
Client Advisory Board: The End of Research as Usual.
How do we together as an industry disrupt and re-frame our world to
remain relevant and at the forefront of helping businesses make sense of
consumers, customers and their needs?

EXHIBITION AND NETWORKING

With the highest rating for our conference catering, we are looking forward
once again to the chefs at the MCEC bringing us scrumptious and healthy
food in our networking hub that will also be our Exhibition Hall. Exhibitors
both local and international will be on hand to discuss their services and
offer you a fun space for games and competitions.

GET CONNECTED

Conference blog

www.amsrs2012.com

Follow us on Twitter

@amsrs2012

Conference hash tag #AMSRS2012
Linked in

AMSRS Group

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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Conference Overview
WEDNESDAY 5TH SEPTEMBER
7:30pm

Fellows’ Dinner - RACV - 501 Bourke Street, Melbourne

MCEC

THURSDAY 6TH SEPTEMBER
9.00 - 10:45am

Ground Floor - Plenary Hall

Opening Plenary Session - Looking Forward, Looking Back

10:45 - 11:15am

Level 1 - Exhibition Hub

Morning Tea

11:15 - 12:30pm

Ground Floor - Plenary Hall

Morning Plenary Session - Where Are We Now?

12:30 - 1:30pm

Level 1 - Exhibition Hub

Lunch

1:30 - 3:05pm

Level 1 - Break Out Rooms

3:05 - 3:35pm

Level 1 - Exhibition Hub

Afternoon Tea

3:35 - 5:05pm

Ground Floor - Plenary Hall

Afternoon Plenary Session - The Future - A Clients Perspective

5:05 - 5:25pm

Ground Floor - Plenary Hall

National AGM

7:00 - 11:30pm

Gala Dinner - Viva Las Vegas - MCEC

Afternoon Break Out Sessions
Advertising Lens

Social Lens

FMCG Lens

MCEC

FRIDAY 7TH SEPTEMBER
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9:00 - 10:30am

Ground Floor - Plenary Hall

Opening Plenary Session - An Innovative Future

10:30 - 11:00am

Level 1 - Exhibition Hub

Morning Tea

11:00 - 12:25pm

Level 1 Break Out Rooms

12:25 - 1:25pm

Level 1 - Exhibition Hub

1:25 - 3:00pm

Level 1 Break Out Rooms

3:00 - 3:30pm

Level 1 - Exhibition Hub

Afternoon Tea

3:30 - 5:00pm

Ground Floor - Plenary Hall

Closing Plenary Session - Thinking Beyond

5:00 - 7:00pm

Closing Drinks - Polly Woodside

Morning Break Out Sessions
Research in Action 1

Research in Action 2

Research in Action 3

Sensing the Future

Collecting the Future

Lunch
Afternoon Break Out Sessions
Quantifying the Future

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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Keynote Speakers
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SIMON CHADWICK (UK/USA)

TOM DE RUYCK (BELGIUM)

Managing Partner, Cambiar

Head of Research Communities, Insites Consulting

Simon Chadwick is the Managing Partner of Cambiar, a management consulting
company dedicated to the market research industry. Before founding Cambiar in 2004,
Simon was Global CEO of NOP World, a $400 million market research and consulting
company. Simon was 2004 Chair of CASRO (the Council of American Survey Research
Organisations) and was a member of the Board of Trustees of the Marketing Science
Institute. He and his colleagues at Cambiar are prolific authors and recently launched the
Future of Research (FoR) annual study of trends in the industry.

Tom is ‘Head of Research Communities’ at InSites Consulting and responsible for
InSites’ global activities in terms of ‘community research’: thought leadership, steering
innovation and business development. InSites builds over 100 private online research
communities a year for global clients like Heinz, Unilever, Danone, Philips, Sara Lee,
Heineken and many more. He is Co-founder and President of the Belgian Research
Association BAQMaR and on the board of several other professional bodies: ESOMAR’s
Fringe Factory, MOAbouts’ Program Committee and FTO.

Simon is also Editor-in-Chief of Research World, ESOMAR’s global magazine and a Fellow
of the Market Research Society. He holds an MA in Philosophy, Politics and Economics
from Oxford University, England and has done post-graduate studies at both Columbia
and Harvard business schools in change management and strategic management.

WINDS OF CHANGE - THE FUTURE OF RESEARCH
The last decade has been one of rapidly accelerating, fundamental change. As the digital
era sweeps all before it and consumers become more connected and more empowered,
the way in which we live our lives, shop, bank, consume and keep ourselves entertained
have all changed dramatically. In addition, the world’s economic balance of power is shifting
with the inexorable growth of the global middle class in emerging economies. As a result,
marketing itself is changing – and so is market research.
This has arguably been the most innovative decade ever in the history of market research.
So much so that the very definition of research itself is changing. Big data, text and web
analytics, neurosciences and biometrics, netnography… the list of innovations is long and,
depending on to whom you listen, life-threatening or life-enhancing for our industry.
Cambiar’s Future of Research Study is the world’s first to comprehensively examine where
all this change is leading. How is the role of research changing in corporations? What does
this mean for research agencies? What barriers stand in the way of success? What factors
would enable success? Which of all the new modalities are here to stay and which are likely
to be fads? What does all this mean for the talent that our industry needs to find and employ?
Come and find out the answers to all these questions and more – and, of course, to the one
on everyone’s minds: will Google take over the world?

DAN GREGORY
Founder and CEO, The Impossible Institute, Gruen Transfer / Gruen Planet
Daniel Gregory is the founder and CEO of The Impossible Institute, an innovation and
engagement organisation that advises management and sales departments on what truly
drives their customers and employees, builds highly-functioning, multidisciplinary teams
with collaborative intelligence, applies discipline to creativity, removing the randomness and
imitation from innovation and strategic planning. He advises the C-suite and Boards on how
to lead with the power of a purposeful and compelling identity in a rapidly changing world.
Dan has developed new product lines for corporations such as Coca-Cola and Unilever,
invented new media formats for Murdoch Magazines, created interaction systems for
categories as diverse as fast food chains and government departments and launched
internal and external engagement campaigns for companies and brands as varied as Aussie
Home Loans, the National Rugby League, New Ltd, Vodafone and MTV in the US and Russia.
In addition Dan has been a director and lecturer at Australia’s premier creative school,
AWARD, taught post-graduate students at Macquarie and Sydney Universities as well as
privately mentoring CEOs and non-executive board members. He has won countless awards
including the coveted Agency of the Year only three years after founding the ground-breaking
advertising agency VCD with partners George Betsis and Kieran Flanagan.
Dan is an author of What I Wish I Knew and Shift, a regular on ABC TV’s Gruen Planet and
morning news programs. He is currently the Creative Chair for New Republique, the most
innovative digital content company in Australia, and is a rare evangelist for truth in a world of
spin and helps his clients build brands and ideas on purpose.
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Tom is a frequently invited speaker at international marketing and research conferences,
has published several white papers (ESOMAR) and articles in academic journals,
business books and trade magazines. He also lectures at several universities. He is an
influential blogger/tweeter on industry trends and online research communities.
Tom was awarded the ESOMAR Fernanda Monti Award Best Congress Paper 2009, the
American Marketing Association 4 under 40 – Emerging Leader of the Industry Award
2010, and the MRS’s Research Tweeter of the Year 2011 award.

RESEARCH COMMUNITIES – THE CONSUMER CONSULTING BOARD
In this presentation, Tom will elaborate on what’s next for ‘Online Research Communities’
in terms of new tools and new possibilities. He will focus on how to really engage with
consumers, how to report results in an impactful way and how to embed the voice of
the customer within all departments of the organization; in other words, how to give
consumers a seat on the board of a company. He will argue, and illustrate with a
multitude of client cases, that there are marketing leverage effects to running consumer
communities.

LEONARD MURPHY (USA)
Principal, GreenBook Consulting
Leonard “Lenny” Murphy has been in the market research industry for over a decade
in various senior levels roles, most notably as CEO of full service agency Rockhopper
Research and start-up BrandScan360. Recently his attention has shifted to working with
multiple organizations to help advance innovation and strategic positioning of the market
research industry, most prominently as the Editor-in-Chief of the GreenBook Blog and
GreenBook Research Industry Trends Report.
Mr. Murphy is a key consultant to numerous market research agencies and an advisor
to several technology focused start-ups via his consulting practice. He is involved with
numerous organizations including the ARF, NY AMA, NewMR & MRGA, Chairs and
produces conferences globally in collaboration with other leading organisations, and
speaks about the future of market research and how to deliver maximum impact at many
events annually. He lives in Atlanta, GA with his 4 children, should- be-Sainted wife, 2
dogs and a clinically insane cat.

TRANSFORMATION: WHERE MARKET RESEARCH IS HEADED & HOW WE
CAN SURVIVE THE CHANGES AHEAD
The research industry is transforming before our eyes; new technologies, new cultural
trends and new business realities have converged and the industry must adapt or risk
disintermediation and marginalization. Drawing on data, observations, and experience
Leonard Murphy, Editor-in-Chief of Greenbook, will craft a vision of how advances in multiple
relevant disciplines can be adopted by practitioners to drive value in the new paradigm.

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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continued

MORRIS MISELOWSKI

DAVID BAKKEN (USA)

Business Futurist

Chief Operating Officer, KJT Group

As a successful entrepreneur and past lecturer in marketing in management who spends
every day immersed in the future, Morris has the kind of real-life business experience
that helps him understand the possibilities for every client - no matter how complex - and
translate them into simple, practical, actionable, profitable insights they can use immediately.
By the age of 22, Morris Miselowski had already built and sold his first business. Since then,
he has accumulated 30 years’ experience in business and strategic future forecasting for a
wide range of public and private organisations through the consulting firm he founded in
1981, Success Through Focus, his equity partnership firm Futurevation and his speaking
business Eye on the Future.
As a speaker, strategist, consultant and mentor, he provides prescient, practical advice
to CEOs and decision-makers at organisations around Australia and the world. He is also
in demand as a media commentator with weekly radio shows on ABC Australia, a podcast
show on the world’s premium content network CBS Interactive, regular appearances on
television, radio, print and online media.

David Bakken is a frequent contributor to ESOMAR, other conferences, and market
research journals. His Congress 2010 paper, “Riding the Value Shift in Market Research:
Only the Paranoid Survive,” received the ESOMAR Excellence Award. Most recently he
took part in a “pecha kucha” session at ESOMAR Qualitative 2011, presenting his paper
titled “Bridging the Gap: A Quant Geek Makes the Case for (Better) Qualitative.” His
related article, “The Flavour of Insights,” appeared in the November/December 2011
issue of Research World.

THE 10 DESIRES THAT DRIVE US
Morris Miselowski knows that the next 10 years will see the equivalent of 100 years of
change. He knows that in 2020, 60 per cent of the workforce will be doing jobs that don’t yet
exist, in industries that haven’t been created. And he knows that all of that change will come
through people, not technology.
They highlight his uncanny ability to demystify misconceptions, provide anthropological
foresight and shift mindsets in a way that inspires organisations in every industry to get out.
of their comfort zones and embrace the infinite opportunities the future offers, before their
competitors do.
Morris will take you on a tour of tomorrow’s world: a world where we will live much longer
and work, play and consume in a way that is unrecognisable today. In the near future, we
will be online 24/7 and the computer keyboard and mouse will be dead. Things like social
media and crowdsourcing, virtual worlds, augmented reality, gamification, geotagging and
new technologies - disruptive, nano, convergent and divergent - will be part of everyday
life. Management and marketing paradigms will evolve to include more iterative and opensource styles as well as robots in the workplace.
With this avalanche of knowledge, influences and choices, everything will change - our
lifestyle, our belief systems, our habits, our opportunities, and the way we experience and
interact with the world.

CYRIEL KORTLEVEN (BELGIUM)
International speaker and Master of Interaction, 21 Lobster St
Cyriel is a much sought-after speaker at conferences, events and business meetings. His
main focus is creativity and innovation. Through his playful and enthusiastic attitude to life,
and in a very practical and simple way, Cyriel creates an open and informal atmosphere
ideal for enabling participants to experience the power of creative thinking and doing. His
presentations are highly interactive, even when working with big groups, and are always
tailored to his audience by his use of innovative examples from their field.
Cyriel has worked over 10 years in the domain of creativity and innovation, presenting globally
in the UK, the United States, Canada, India, New Zealand, Australia and Europe. Cyriel is
interactive, inspiring, passionate, creative, international - expressive through and through.

BREAK, BURN OR BAN THE BOX
During this session, Cyriel Kortleven will inspire the participants with the possibilities
of creativity and break their fixed thinking patterns. Next to the Curse of Knowledge,
the participants will get very hands-on methods to generate loads of ideas in a limited
amount of time. It will be a very interactive session with exercises, movies, examples and
everybody will leave the room with a Yes! attitude. Topics covered with include patterns,
patterns and the curse of knowledge; recognising and breaking patterns; creative
principles - the Yes attitude and much, much more.
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David currently is Chief Operating Officer of KJT Group, a US-based consultancy. Prior to
joining KJT Group he served as Executive Vice President and Chief Scientist at research firm
Harris Interactive. Throughout his career, David has focused on designing and implementing
fact-based solutions in the areas of innovation, pricing, brand strategy, and customer. David
is a recognized thought leader in market research and a presenter at a variety of ESOMAR
and American Marketing Association conferences since 2002, as well as at other industry
conferences. David earned his doctorate in Psychology at Boston University.

RIDING THE VALUE SHIFT IN MARKET RESEARCH:
ONLY THE PARANOID SURVIVE
The market research industry seems under attack from all quarters. The current turmoil
is a symptom of a more fundamental, underlying change in the industry—a change that
reflects a tectonic shift in the way value is created and delivered. In other words, the
industry is at a strategic inflection point. The companies that are first to recognize this
underlying change and respond with new business models will be most likely to ride
the value shift to future success. This presentation considers the implications of this
inflection point for the future of market research.

STEVE WEAVER
Steve commenced his career with AC Nielsen, working on custom research projects
within the Government sector before transitioning to the commercial research division.
He spent time at Millward Brown, focusing on Brand Tracking, Reach and Frequency
Modelling and Copy Testing.
Steve then moved across to AGB before transitioning into his current role at Nine Network
Australia. Here he has overall responsibility for managing the research functions and
liaison for business units across the Group. Steve has recently created Ninelab, Nine
Entertainment Co’s in-house media-lab, which is Australia’s first dedicated, broadcastsupported media research facility.
Steve is a Board Member of OzTAM, Australia’s TV industry ratings group and a Full
Member of The Australian Market & Social Research Society.

GOLD, SILVER, BRONZE! HOW WE WATCHED THE LONDON OLYMPICS
ON TV, TABLETS AND MOBILE
Steve will be sharing the latest 5 phases of research, that will be used during the 2012
London Olympic Games. In particular, he will focus on the phase that involves a daily Olympic
consumption survey that will show how we watched and interacted with the broadcast across
Channel 9, Channel Gem, ninemsn, and our IPad App.

ANNABEL CRABB - PANEL FACILITATOR
Annabel has been a journalist for more than 12 years. She was hired by The Age in 2000,
and worked as House On The Hill columnist and political correspondent before working
in London as the correspondent for the Sunday Age and Sun-Herald newspapers. In
2007, she returned to Australia as a senior writer and political columnist for The Sydney
Morning Herald and left in 2009 to join the ABC as chief online political writer. Annabel
has worked extensively in radio and television as a political commentator, and has been
a regular on the ABC’s Insiders program since its inception in 2001.

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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Social and Networking Events

FULL PROGRAM: Day 1 Thursday 6 September

GALA DINNER THURS 6TH

From 7.30am

REGISTRATION

Plenary Ground Floor

LOOKING FORWARD - LOOKING BACK

9.00 - 9.05am

Introduction and Welcome
Conference Chair: Peter Kenny

In our Vegas, you will find a fun casino with all manner of gaming tables and experienced
dealers who can teach you all you need to know. You will be given
your “Vegas Dollars” on arrival so you can win up big, with the
Proudly sponsored by
winner of the night being the person with the most chips. A little
birdy told me that Elvis may even be in the building! Come as you
are, or if you want to dress for the theme be our guest.

CLOSING DRINKS
POLLY WOODSIDE

FRI 7TH

After the conference, we can step just outside
the MCEC and board the Polly Woodside
and experience a new world of maritime
adventure. This enchanting 1885 tall ship
is a rich reminder of Australia’s maritime
history and provides an engaging experience
for all. The Polly Woodside is among the best
in the world as a surviving example of a late
nineteenth century barque rigged, iron-hulled,
ocean-going trading ship and was awarded the
World Ship Trust Medal for achievement in the
preservation of maritime heritage.
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MORNING SESSION | OPENING SESSION

9.05 - 9.10am
This year’s Gala Dinner will be held in the MCEC offering 5 star cuisine, live
entertainment and an opportunity to network, catch up with old friends and kick up your
heels! The Dinner theme this year is Viva Las Vegas which seemed like a fitting party for
a 40th birthday celebration.

Welcome
Paul Chong
Regional Director, ORC International
PLATINUM SPONSOR

9.10 - 9.40am

Winds of change - The future of research.
Simon Chadwick
Managing Partner, Cambiar

9.40 - 10.30am

Looking forward. Market and social research.
No longer required?
Panel

10.30 - 10.45am

Questions

10.45 - 11.15am

MORNING TEA

Plenary Ground Floor

WHERE ARE WE NOW?

11.15 - 11.20am

Chair: Liz Duniec

11.20 - 11.50am

Research communities –
The consumer consulting board.
Tom De Ruyck
Head of Research Communities, Insites Consulting

11.50 - 12.20pm

Gold, Silver, Bronze! How we watched the London
Olympics on TV, tablets and mobile.
Steve Weaver
Network Research Director, Nine Network

12.20 - 12.30pm

Questions

12.30 - 1.30pm

LUNCH

There was no limit on the number of submissions a company could provide.
All industry submissions were judged on the same criteria and papers/presentations were chosen on their merits.
Program correct at time of printing.
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FULL PROGRAM: Day 1 - Thursday 6 September

SOCIAL LENS

FMCG LENS

Day 1

Level 1

ADVERTISING LENS

1.30 - 1.35pm

Chair: Mark Newstead

Chair: Szymon Duniec

Chair: Suz Allen

1.35 - 1.55pm

Ad testing in real-time: the indicative
power of facial expressions.

Mapping social cohesion - a landmark
social research study.

Come dine with me, Australia.

Mark George & Juergen Merz
GFK Blue Moon

Professor Andrew Markus & Bruce Smith
Monash University & Scanlon Foundation

Some common misconceptions
concerning advertising and marketing
communication – Tips for optimising
advertising investment.

Behavioural research - Beyond the hype
of behavioural economics.

Not invented here: Taking foreign
ideas to market.

Rise of the app: How smartphones have
revolutionised online music research.

The MS Readathon market research
project.

The matrix of data mining.

Bethaney Lawler
Xtra Research

Janet Campbell, Ben Sullivan & Carrie Watt
MS Australia, Potentiate, Onion Research

Number 1 with a bullet... How to use music
to send your brand to the top of the charts.

“You can’t do a more valuable job”. The
Child Protection Workforce Exit Study.

Silent witness : Using behavioural
economics in shopper research.

1.55 - 2.15pm

AFTERNOON SESSION | BREAKOUT SESSIONS

(continued)

Marie Luke & Rob Grant
Direction First & Campbell Arnott’s

Mark Francas & Donna van Bueren
TNS

Evette Cordy
Raspberry Innovation Research and Strategy

Keith Spencer
Ipsos

2.15 - 2.35pm

2.35 - 2.55pm

Sally Joubert & Nikki Howlett
Luma

Elishia Harding
Hall and Partners | Open Mind

2.55 - 3.05pm

Questions

Questions

3.05 - 3.35pm

AFTERNOON TEA

Plenary - Ground Floor

THE FUTURE: A CLIENT’S PERSPECTIVE

3.35 - 3.45pm

3.45 - 4.30pm

Client Advisory Board Panel Discussion:
The End of Research as Usual.

4.30 - 5.00pm

The 10 desires that drive us.
Morris Miselowski
Business Futurist

5.00 - 5.05pm

Closing of Day 1
Conference Chair: Peter Kenny

Plenary - Ground Floor
5.05 - 5.25pm

AMSRS AGM - Plenary Hall

7.00pm

GALA DINNER - MCEC

Andrew Therkelsen
TLE

Questions

GALA
DINNER

PANEL DISCUSSIONS
Looking forward. Market & Social
Research. No longer required?

Industry update.
Chair: Peter Harris
President, AMSRS

Gillian Beard & Maysoon El-Ahmad
Nunwood & Woolworths Limited

Facilitator: Annabel Crabb
In this opening session, we’ll strength-test our future
place and purpose. With the shock waves resounding
as the economic tectonic plates rumble into their
new globalised positions, what are the implications
for the fate of our profession? Are the changing forces ones of
inevitable creative destruction? Or rather opportunities for the true
voice of the market to anchor transition astride this grinding and
unstoppable change in the alignment of global economic, social
and market forces? These pressing issues will be the focus for our
distinguished panel and for our facilitator, Annabel Crabb.
CLIENT

THURS 6TH

The End of Research as Usual

We have new data sources and new suppliers
emerging from outside our traditional competitive
set. New technology, through social media and
online communities, are offering us a more direct
link to the consumer and customer. How do we together as an
industry disrupt and reframe our world to remain relevant and at
the forefront of helping businesses make sense of consumers,
customers and their needs?

ADVISORY
BOARD

Program correct at time of printing.
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Day 2

BREAKOUTSESSIONS
SESSIONS || MORNING
MORNINGSESSION
SESSION
BREAKOUT

FULL PROGRAM: Day 2 - Friday 7 September
From 8.00am

REGISTRATION

Plenary - Ground Floor

AN INNOVATIVE FUTURE

9.00 - 9.05am

Welcome Back

9.05 - 9.45am

Transformation: Where market research Is
headed & how we can survive the changes
ahead.

SESSION HIGHLIGHT
DAN GREGORY
Within six months of graduating university, Dan Gregory had won the
advertising industry’s top award for creativity in Australasia, an Award
Pencil.In 2003 he founded Kindrid with business partner Kieren Flanagan,
becoming the strategic and creative team behind the most successful
new product launch in Australian history, as well as orchestrating what is
rapidly becoming the most extraordinary brand “Lazarus” story anywhere
in the world. For the past 17 years, Kindrid has been an industry leader
in the disciplines of marketing, advertising and creating impact, winning
creativity and effectiveness awards. Dan has also built a reputation as
an educator and trainers in the corporate world, as well as lecturing at
Australia’s premier creativity school, AWARD School. He is the creative
director of SMART advertising agency, described by AdNews as “one
of the best known independent advertising agency success stories”
and a regular panelist on ABC TV’s popular Gruen Planet.

Leonard Murphy
CEO of BrandScan 360

9.45 - 10.20am

Break, burn or ban the box.
Cyriel Kortleven
International speaker and Master of Interaction,
21 Lobster St

10.20 - 10.30am

Questions

10.30 - 11.00am

MORNING TEA

Level 1

RESEARCH IN ACTION 1

RESEARCH IN ACTION 2

RESEARCH IN ACTION 3

11.00 - 11.05am

Chair: Philip Derham

Chair: John Marinopoulos

Chair: John Fidler

11.05 - 11.25am

The reality gap.

How to lose customers and help make
history: The story of plain packaging
design research.

Sharpening your predictive powers:
Techniques to become better fortune
tellers.

Victoria Parr & Benita Tan
GFK Blue Moon

Paul Chong
ORC International

Organisation culture & the Commonwealth
Bank of Australia (CBA).

Public perceptions of the credibility of
market/social research.

Graham Chant & Catherine Paton
ChantLink & & Associates & Commonwealth Bank
of Australia

Liz Duniec & Donna Bonde
ORIMA Research

The power of the visual.

What is literature review for?

Anna Thomas & Ann Thompson
Nunwood

Will Tregoning
Ipsos

Questions

Questions

Imogen Randell
Quantum Market Research

11.25 - 11.55am

Participatory research in action: Evaluation of
the AFL remote regional development program
in Wadeye.
John Young, Robert Corrie & David Spicer
Colmar Brunton

11.55 - 12.15pm

A child at any cost? Understanding how
Australians are accessing surrogacy.
Sam Everingham
Stethoscope Research

12.15 - 12.25pm

Questions

12.25 - 1.25pm

LUNCH
Program correct at time of printing.
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FULL PROGRAM: Day 2 - Friday 7 September
QUANTIFYING THE FUTURE

SENSING THE FUTURE

COLLECTING THE FUTURE

1.25 - 1.30pm

Chair: Dhruba Gupta

Chair: Nicola Hepenstall

Chair: David Bednall

1.30 - 2.00pm

Choosing the best choice: Innovations in
choice modelling.

Do strangers in strange places say strange
things? A pilot study examining alternative
methods of group-based research.

The who, when, where and how of
smartphone research.

Heart, mind, will, body, environment, tribe:
A framework for considering consumer
behaviour.

Beyond colour and movement – Measuring
the effect of dynamic survey answer
formats on respondent behaviour.

Better practice guide – Sampling design
and weighting for Australian household/
consumer and business surveys.

Who’s kidding whom?

The future of survey sampling:
Investigating the accuracy of landline RDD
and online panel approaches.

2.50 - 3.00pm

Questions

Questions

3.00 - 3.30pm

AFTERNOON TEA

Level 1

Simon Fifer
Centre for study of choice (CenSoC)

AFTERNOON SESSION | BREAKOUT SESSIONS

Day 2

(continued)

2.00 - 2.30pm

Crossing the blue line: A CSI examination
of the workhorse and the show ponies.

Con Menictas & Pascal Bourgeat
Ipsos

2.30 - 2.50pm

Melanie Randle & Dorothy Dudley
Institute for Innovation in Business and Social Research,
University of Wollongong & the IPSOS Mackay Report

Huw Hepworth
Painted Dog Research

Jem Wallis
Vivid

John Henstridge
Data Analysis Australia

Plenary - Ground Floor
3.30 - 3.35pm

THINKING BEYOND
Welcome Back
Conference Chair: Peter Kenny

3.35 - 4.05pm

Riding the value shift in market research:
Only the paranoid survive.
David Bakken
COO from KJT Group in NY

4.05 - 4.20pm

AWARDS

4.20 - 5.00pm

The limits of our thinking are the limits of
our lives.

Brian Fine
Australia Online Research & Confirmit

Duncan Rintoul & Jon Puleston
GMI & University of Wollongong

Caroline Tomiczek & Sandra Mihajilo
ORIMA Research

Questions

CLOSING DRINKS
POLLY WOODSIDE

FRI 7TH

After the conference, we can step just outside
the MCEC and board the Polly Woodside
and experience a new world of maritime
adventure. This enchanting 1885 tall ship
is a rich reminder of Australia’s maritime
history and provides an engaging experience
for all. The Polly Woodside is among the best
in the world as a surviving example of a late
nineteenth century barque rigged, iron-hulled,
ocean-going trading ship and was awarded the
World Ship Trust Medal for achievement in the
preservation of maritime heritage.

Dan Gregory
CEO at The Impossible Institute

5.05 - 7.00pm

CLOSING DRINKS @ POLLY WOODSIDE
Program correct at time of printing.
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Register in
3 EASY STEPS

1

2

Select the package
that you want

PACKAGES AVAILABLE:
ADDITIONAL SOCIAL EVENTS

This includes:
One two day Conference pass
(Thursday and Friday)
One pass to the Conference Dinner at the MCEC
One pass to the Closing Drinks at the Polly
Woodside
One delegate bag

You can purchase additional tickets to the social
events for colleagues, friends or partners.

As per the full package only discounted for QPMR
registered members

Company Rover Delegate Package
This includes:
One two day Conference pass
(Thursday and Friday)
One pass to the Conference Dinner at the MCEC
One pass to the Closing Drinks at the Polly
Woodside
One delegate bag
This pass is shared between different delegates
from the same company, however only one delegate
can attend at any one time. Access to the venue and
social events will be with your one lanyard pass
only; the pass can be left at the front desk for your
colleagues to collect. Your company name only will
be shown on your pass. Additional tickets for social
events can be purchased separately. The special
membership deal does not apply to Rover tickets.

One Day Pass
This includes:
A one day Conference pass (Thursday or Friday)
One delegate bag
* This package does not include any social events. The
membership deal does not apply to one day passes.

Thursday Night :

Gala Dinner at the MCEC

Friday Night :

Closing Drinks on the
Polly Woodside

All figures are in $AUD and include GST. Members’ rates are only available to AMSRS Members.

Members

Non Members

Members

Non Members

QPMR

Registration Package

Early Bird
Rate

Early Bird
Rate

After Early
Bird

After Early
Bird

Early Rate

Full Conference

$1,380

Full Conference +
Associate Membership

Please note, set seating or reserved tables are not
available – arrive early to hold your space.

MEMBERSHIP DEAL
If you are not a member of the AMSRS,
and you purchase a full Conference Ticket
at non-member rates, we will offer you
associate membership until June 2013.
With your associate membership you will
have an opportunity to experience all of
our membership benefits: online access to
our members portal with free publications,
webinars, conference papers, discounted
and free events.

Accommodation is available at the Hilton South Wharf Hotel during your
stay at our conference. AMSRS has secured exceptional rates at the
5 star Hotel and these rates are exclusive to our conference delegates.

$830

$1,000

$1,600

$1,790

$1,790

$2,015

Gala Dinner

$200

$200

$200

$200

Closing Drinks

$60

$60

$60

$60

USB

$100

$100

$100

$100

To book accommodation at these special rates,
you can call the Hilton on 03 9027 2000 and quote “GAMSA” or you can
go to our website to a link where you can book your accommodation at
this rate using the code “GAMSA”.

The closing dates for registrations are:

Due to considerable administrative costs incurred in
registration processing, a fee equivalent to 20% of the
registration fee will be charged for any cancellations
received prior to the 17th August 2012. Cancellations
after 17th August to Friday 26th August will be subject
to a 50% cancellation fee, representing costs charged
by the venue for confirmed numbers. From Friday
31st August @ 5pm cancellations will incur a 100%
cancellation fee. Delegate substitutions are a welcome
alternative and in this instance no fees will be charged.
All requests for cancellations or substitutions MUST be
made in writing to the Society and will be honoured only
if they have been confirmed in writing by the Society.

Early Bird Booking:

By 3 August 2012

Registrations:

By 31 August 2012

EARLY BIRD SAVINGS:
Take advantage of the Early Bird Rates!
Register by Friday 3rd August 2012 and save!

$235
* per night

CANCELLATION POLICY:

availability of places.

*

Hilton King
Guest Room

CLOSING DATES

Late registrations will be considered, depending on the

CONFERENCE
DELEGATES’
EXCLUSIVE PRICE!

$1,930

$830

Company Rover

(Included in the Full Conference, One Day and
Company Rover tickets only).

$1,200

$680

CONFERENCE USB
A USB containing the submitted conference
papers and/or supporting documents from the
presentations over the two days.

$1,700
$1,700

One Day

Hilton South Wharf Hotel accommodation

18

Note the
closing dates!

PACKAGE PRICES

Full Conference Delegate Package

QPMR Full Delegate Discount Package

3

Register online at
www.amsrs.com.au
or (02) 9566 3100

Register online at www.amsrs.com.au/conference2012
For information regarding registration
process or payments, contact:

For further information regarding the
conference, contact:

Sarah Blackstone at AMSRS

Leslea Clements at AMSRS

sarah.blackstone@amsrs.com.au
or call (02) 9566 3100

leslea.clements@amsrs.com.au
or call (02) 9566 3100
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SPONSORS
CONFERENCE SPONSORS

The Society extends its sincere thanks to our sponsors, who have helped to make the Conference possible.

Platinum Sponsor

Gold Sponsors

Co-Sponsor Dinner

Co-Sponsor Lanyard

Silver Sponsor USB Flash Drives

Silver Sponsor Coffee Cart

Silver Sponsor Water Bottles

Bronze Sponsor Stationery

Bronze Sponsor Lunch Day One

Support Sponsor Keynote Speaker

Support Sponsor Keynote Speaker

Tony Wheeler Award Scholarship

George Camakaris Award Scholarship
quantum market research

For further information:

Leslea Clements, Events and Operations Manager
Ph: 02 9566 3100 | Fax: 02 9571 5944 | www.amsrs.com.au

