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Research News - Editorial submission guidelines
When submitting articles and regular
features, contributors should be mindful
that Research News (printed publication)
and Research News Live publishes items that
are newsworthy and of professional interest
to the research industry.
Contributors are asked to avoid promoting
individual companies or services either in
articles, photographs and graphics.
Articles must not be vexatious, frivolous or
defamatory.
Please note: Whilst we value your
contribution not all submissions result in
publication; we do our best to place articles.
FEATURE ARTICLES
Research Society members who wish to
submit feature articles for consideration in
Research News are required to submit a
first draft in accordance with the deadlines
provided on the editorial submissions
options page.
In addition, to increase your chances of
publication please:
• adhere to a maximum of 800 words
• check out the Research News themes and
time your submission to fit into a theme
where possible
• advise why you think the subject is
relevant to Research News and will be of
interest to the readership
• include specifications: method and
techniques of research used (if applicable)
• reference your sources - either to earlier
work by the authors or by others
• ensure feature articles are factually robust
and stand up to the scrutiny of QPRs
members

• write your article clearly and succinctly
using plain English. Spell out any
acronyms and avoid jargon. See the
following Top Tips for submitting articles.
We will review your submission and advise
if it has been selected for publication.
Selected articles are edited into the house
style. The edited version will be returned
to the author/s for final approval prior to
publication.
OPINION PIECES
Like feature articles, opinion pieces should
not be simply promoting your company
or service; they need to have a wider
applicability and interest to the readership.
Unlike feature articles they may contain
partisan views that may challenge the views
of other researchers.
Articles must not be vexatious, frivolous or
defamatory.
LETTERS TO THE EDITOR
Research News values contributions
from members in the form of letters for
publication. The exchange of views between
members of the Research Society can
be an extremely worthwhile means of
communicating ideas to the membership
body as a whole.
Research News is aware that individual
members of the Research Society may not
always be happy about the outcomes. A
right of reply is always an option.
The following policy applies for letters:
1. Letters must be a maximum of 500 words
(or less)
2. Letters may be circulated by editor, prior
to publication, to any other researchers
named in the letter to give them the
opportunity to:
• Contact the author directly and request
correction of errors of fact
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• Write a rebuttal (also 500 words or
less), which may be published in a
subsequent edition or in an online
edition
3. The Society accepts no responsibility
for the accuracy of letters or the views
expressed within.
COMPANY NEWS
Company news contains short newsworthy
items of professional interest to the
research industry and cover mergers/
acquisitions, product launches, launches of
new companies/divisions, new business/
tenders awarded, corporate/social
responsibility initiatives and financial
results. Research Society members are
encouraged to send media releases and
news items to the editor for consideration.
Company news items are rarely published
verbatim and we reserve the right to edit
them to ensure they are suitable. We don’t
guarantee inclusion in Research News Live,
but do our best to include newsworthy
items.
For Research News, the hard copy
publication, there is a cost for including a
company announcement. Current rates are
on page 3.
Important points to note:
• company news items will only be included
when the company has at least one
employee as a full member of the Society
• keep your contributions SHORT (up to 600
characters including contact details and
spaces)
• don’t include subjective descriptions of
your company (such as ‘a leading provider
of…’); as anything that isn’t universally
accepted to be fact will be edited out.
• write in the third person (not ‘we’)
• include the name of someone who can be
quoted if you want to include an opinion
or comment from the company
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• ask yourself: if another company
submitted a news item like this, would I
be interested in reading it?
• staff appointments (see People Moves)
will not be included in company news
unless they are part of a wider news story
about restructuring
• there is a cost for including a company
announcement in the printed publication
Research News.
PEOPLE MOVES
People Moves news covers staff promotions
and the appointment of new staff.
Information should be brief (maximum 60
words), with an overview of the person, their
new role and some of their professional
background. The editors reserve the
right to edit material for People Moves
and the edited version will be returned
to the author/s for final approval prior to
publication.
Important points to note:
• to be included People Moves you need to
be a current Research Society member
• keep your contribution SHORT (maximum
60 words)
• include current job title (To) and previous
job title (From) and company names for
both
• write in the third person (NOT ‘we are
pleased to announce…’)
• include a current photo suitable for
publication.
PHOTOGRAPHS AND GRAPHICS
When including photographs or graphics
with your story or People Moves, ensure
they are suitable for publication. That is:
• a 300 dot-per-inch jpeg file
• sent as a separate attachment
• not embedded into a word file.

TOP TIPS FOR SUBMITTING ARTICLES:
1. Be original. Start with a well-developed
new idea or piece of information that can
be expressed as the key point, and argued
based on new insights and/or interesting
information that is not well known.
2. Be clear and articulate. Write a plan for
your article to ensure the paragraphs and
arguments flow, that points you refer to
at the beginning are covered off in the
article, and that the key argument you
want to make is clearly articulated.
3. Stick to the theme and word count. Each
edition of the hard copy magazine has a
theme and we recommend that you to
stick to the theme. Similarly, we ask you to
adhere to the maximum 800-word count.
4. Style guide. Write your article clearly and
succinctly using plain English, correct
grammar and punctuation, Australian
spelling, no jargon and spell out acronyms
in the first instance.
5. Proof, proof and proof again. Have
someone proof-read your article before
submitting it. Another set of eyes is always
helpful.
6. State your relationship. When referring
to a case study, or an example product,
brand or advertisement, identify your
relationship with it. If you know something
about a brands’ strategy because they
are a client and you can write about that,
great. If you are hypothesising about a
brand’s strategy because you saw their
ad on TV, remember that there may be
readers of Research News who know a lot
more about this brand than you do.
7. Got something to say. You can always
submit a perspective that you can’t
substantiate with well-developed new
thinking, new information or data as a
letter or comment.
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