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WELCOME TO ‘DANGEROUS’
– AMSRS CONFERENCE 2017!
The world is certainly an interesting place right now and in these times of change we can shrink back
and look for shelter in what we know or we can embrace new ways of doing things and go after the
opportunities that come with new technology and new rules. This industry has always taken on the
challenge of change. Some of us still remember when CATI was a bit risky and the internet was scary
and look at us now!
This conference is the flagship event of the year for market and social researchers and the best
opportunity all year to hear and see what others are thinking about, talking about and doing!
Take the next few days to embrace all that is on offer:
• award winning speakers from around the world and locally,
• interesting stories and case studies of great work happening here in Australia,
• a media panel talking about communicating data and facts in this post truth world
• new discussion sessions designed to introduce you to a range of work in different fields through
an interactive discussion you the audience can be part of
…and so much more
The topics are many and varied, we can quite confidently say there will be something for everyone!
Our conference is about sharing ideas, learning from each
other’s experiences, exploring the opportunities, being inspired,
catching up with old friends and making some new ones.
Enjoy and don’t hesitate to come and say hello, the conference
is Dangerous but we aren’t ;)

Chris & Tiina

MESSAGE FROM OUR PLATINUM SPONSOR
Welcome to the AMSRS National Conference 2017. We’ve long
admired the work of AMSRS, and this showpiece event, so it’s a
privilege to be headline sponsors for 2017.
The Conference is renowned for its world class speaker programme,
its personable networking and the infamous gala dinner. We can’t wait
to enjoy all of this with you.
When we discovered the theme of the event was ‘dangerous’ this partnership seemed like an obvious
choice. The insight economy is evolving at an unstoppable rate, and our personal journey with video
and technology is just one of many stories that evidence this. End-to-end video research technology
like ours didn’t even exist five years ago. Both research and tech innovators are working on ever more
ambitious explorations into big data, AI, facial coding, social listening and much more which makes for
an exciting, sometimes unpredictable future.
For us ‘dangerous’ encapsulates everything research should strive to be. We’re too often critiqued by
our friends in sales and marketing for being overly cautious which can inhibit our ability to influence
at the top table. However, being ‘dangerous’ will help us stand out, take educated risks and push
boundaries. At Voxpopme, we’re trying to play our part by equipping researchers with the ability to
capture consumer recorded video, analyse it at scale and share compelling showreels in minutes to
bring real human stories to the fore. Of course, many other people are doing this in their own way - we
recommend you try to meet them all at this Conference. Ask questions, test-drive solutions, challenge
assumptions and together we can all collaborate to build a stronger voice for market research.

Our team will be on-site on the platinum sponsor’s expo booth, so please drop in to say
hello and to vote for your People’s Choice Award candidate.
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WELCOME TO THE AMSRS
NATIONAL CONFERENCE 2017
Welcome to Australia’s number one market and
social research industry event – the AMSRS National
Conference 2017 – Dangerous.
It’s 2017 and we live in a Dangerous world, Dangerous times. Change is occurring at a rate faster
than ever before and the geo-political landscape has become more uncertain and unstable. This
years’ conference theme reflects the world we live and provides an opportunity for you to hear
how your colleagues in the research community and beyond are responding to these Dangerous
and challenging times. Immerse yourself in the research community and experience a wider
industry perspective. Use the event to meet up with friends and make new ones.
We aim to challenge and inspire you with our 12 global and 41 home grown speakers. These
speakers are some of the best thought leaders in our industry, local and global practitioners who
are working with flux and disruption to bring new thinking to research and all that we do. They
will share their explorations and interrogations of different and existing disciplines and cultures in
this time of intense and unsettling change and demonstrate how this has influenced their research,
communication strategies and understanding of the world and our place in it.
A huge thank you to our wonderful Conference Chairs, Chris Mawn and Tiina Raikko and to our
Conference Committee (Katie Armit, Mike Beder, Maria Handberg, Howard Parry-Husbands, Steve
Paton, Duncan Rintoul and Belinda Rogerson) who have put together a bring you a jam-packed
program of learning, workshops and networking that includes the following engaging offerings:
• 4 workshops on Wednesday 6th September – an opportunity to expand your knowledge and
skills to future proof your career, your business
• A joint event with our Women in Research colleagues over welcome drinks – Wednesday 6th
September – hear about Diversity in dangerous times
• A 2-day conference – Thursday 7th & Friday 8th September
• 4 panel discussions over the course of the 2-day program – including Automation and AI in
research, truth and trust and the future of the industry
• A Gala Dinner – to party like there is no tomorrow
• Closing drinks – a last chance to catch up with colleagues
• Young researchers tour – to celebrate Sydney after dark
The AMSRS Conference brings together the AMSRS multifaceted community that covers the
broadest spectrum of business, government and academia who provide evidenced based
insights, strategy and information that informs not only big business and government but assists
everyday Australians by being the vessel for their opinions and in turn change.
The AMSRS has been the home for the research profession and industry for over 60 years. Our
role is to support you throughout your research career by providing information and resources;
training and personal development opportunities; networking and ideas exchange forums and
platforms. Ethics and trust underpins high quality research and insights. We aim to ensure that
the research profession and our role in the industry delivers on all counts and evolves to meet
the changing needs of a changing world delivering highly skilled researchers, and ethical and
sustainable companies.
Come along to the conference, be a part of this vibrant
community and play your role in creating the future.

Elissa & Leslea

ELISSA MOLLOY
CEO, AMSRS

LESLEA CLEMENTS, NATIONAL EVENTS
& OPERATIONS MANAGER, AMSRS
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GETTING AROUND THE VENUE
SYDNEY HILTON
Registration

Breakout Room

Breakout Room

Speaker Room

L4
Bridge
ExhibitionHub

Plenary

L2

Lobby
Caffe
Cino

L1
Reception

AGM Room

DAY OF THE DEAD
- GALA DINNER TICKETS
Tickets will be handed to you when you ﬁrst grab
your lanyard and conference information on arrival.
You can take any pre-booked additional dinner tickets with you or leave
them with us for your colleagues or guests to collect in the evening.

No one will have access to the dinner without their ticket.

GET CONNECTED
6

L3

WEB

Conference Website:
www.amsrsconference.com

CONFERENCE OVERVIEW

SYDNEY HILTON - LEVEL 3

THURSDAY 7TH SEPTEMBER - Registration from 8.00 am
9:00 - 10:30 am

Plenary Hall

10:30 - 11:00 am

Exhibition Hub

Morning Tea

11:00 - 1:00 pm

Break Out Sessions

1:00 - 1:50 pm

Exhibition Hub

1:15 - 1:45 pm

Red Breakout Room

Morning Plenary Session
The truth is out there
Lunch

1:55 - 3:00 pm

Break Out Sessions

3:00 - 3:30 pm

Exhibition Hub

3:30 - 5:00 pm

Plenary Hall

7:00 - 11:45 pm

GALA DINNER
Sydney Hilton,
Plenary Hall

AMSRS AGM (AMSRS Full Members)
Break Out Sessions
Dangerous liasons
We’re all Negan
Danger Will Robinson
Afternoon Tea
Afternoon Plenary Session
Inconceivable!

SYDNEY HILTON - LEVEL 3

FRIDAY 8TH SEPTEMBER - Registration from 8.00 am
9:00 - 10:30 am

Plenary Hall

10:30 - 11:00 am

Exhibition Hub

Morning Tea

Break Out Sessions

12:30 - 1:20 pm

Exhibition Hub

Morning Break Out Sessions
Welcome to the Matrix
In case of emergency - break glass
Where we’re going, we won’t need roads!
Lunch

1:20 - 2:30 pm

Break Out Sessions

2:30 - 3:00 pm

Exhibition Hub

3:00 - 5:00 pm

Plenary Hall

5:00 - 6:00 pm

LEVEL 3

Opening Plenary Session
I always tell the truth. Even when I lie

11:00 - 12:30 pm

6:15 pm - Late
7:00 pm - Late

LEVEL 3

Opening Plenary Session
Dangerous times

Afternoon Break Out Sessions
We’re gonna need a bigger boat
Running with scissors
‘Yuge, tremendous, believe me!’
Afternoon Tea
Afternoon Plenary Session
Do, or do not, there is no try

Closing Drinks Courtyard
YRN Tour Meet at registration desk
Fellows Dinner Union, University and Schools Club
- 25 Bent Street, Sydney

Follow us on Twitter:

@amsrs_au Tweet with #amsrs

Facebook:

facebook.com/AMSRS

Instagram:
#amsrs

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY

NATIONAL CONFERENCE 2017

7

Download the exclusive Market Research
innovation toolkit for AMSRS members by
scanning the QR code with your mobile.

www.confirmit.com
+61 2 9929 3514
©2017 Confirmit. All Rights Reserved.

Level 1 McCartney Stand, 283A Miller St
North Sydney NSW 2060, Australia

2017 CONFERENCE

GALA
DINNER
H I LT O N S Y D N E Y • T H U R S D AY 7 T H S E P T E M B E R • 7 P M –1 1 . 3 0 P M

7PM DOORS OPEN

• 7:15PM ENTREE SERVED • 8:00PM DINNER SERVED

9:00PM ENTERTAINMENT • 11:45PM EVENT CONCLUDES

ACCESS
YOUR
CONFERENCE
HELP DESK
IF YOU NEED ANY
INFORMATION AT ANY
TIME, COME AND VISIT
THE REGISTRATION
DESK ON LEVEL 3

LEVEL

3

All Speaker &
presentation e
th
information is onP!!
AP
ce
en
er
conf

ACCESSING SPEAKER INFO &
PRESENTATION SYNOPSIS
This year, you can view the in-depth presentation
information and read up on the speakers on your own
device via the conference app.
You can also connect with your fellow delegates, make a list
of sessions you want to see and see how to get around.

DOWNLOAD THE CONFERENCE APP
• Explore the professional proﬁles of event speakers and
attendees
• Send in-app messages and exchange contact info
• Network and ﬁnd attendees with common afﬁliations,
educations
• Shared networks, and social proﬁles
• Receive update notiﬁcations from organizers
Get Whova from the App Store or Google Play.

Please sign up for the app with your social media account or email
You will be asked for an event invitation code after installing Whova
The event invitation code is: amsrs2017

WIRELESS CONNECTION INSTRUCTIONS
1 With your computer wifi turned ON, set your
wireless adapter SSID to HHonors
2 When this login page appears, log in as ‘Passcode Access’.
3 LOG IN WITH YOUR CONFERENCE CODE: enter the
Conference Code AMSRS2017 when prompted.
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WEAR YOUR
LANYARD
INSIDE THE
CONFERENCE
VENUE

PHYSICAL ACCESS TO
SESSIONS & EVENTS

WEAR YOUR LANYARD! Not only does everyone want to know who
you are and what you do, but this is also your ticket into the sessions
and the drinks. If you are not wearing your lanyard you will be asked
to vacate the conference ﬂoors by Hilton security – it could get
Dangerous!
Please leave and pick up your shared lanyards and programs for your
ROVERS
colleagues at the registration desk.
You will be given your dinner ticket when you first register.
R
E
N
DIN
You must bring it with you to the dinner, or you can leave it with us to have for
you at the door.
Due to numbers and catering, we will not be able to allow you access unless
you bring your dinner ticket with you.

VOTE FOR YOUR FAVOURITE SPEAKER AT
THE END OF EACH SESSION
After each session you can vote for the speaker you enjoyed the most.
Join in on the fun at the platinum sponsor booth where you can vote
for your favourite speaker at the end of each breakout session via the
Voxpopme platform.
You can also tell us your own Dangerous story, and win a ticket to the
2018 AMSRS National Conference.

ACCESSING THE PRESENTATIONS
& PAPERS AFTER THE CONFERENCE
Everyone who registered for conference will have access to the papers and
presentations on the AMSRS website right after the conference. If you were part
of a Rover ticket, the name of the person who was registered for the Rover will be
the one with access to the page and should share it with you.
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BE A PART OF THE CONVERSATION
Jump on Twitter and add your questions, and comments. #AMSRS

WIN COOL STUFF – THE EXHIBITORS
HAVE GREAT PRIZES IN 2017
Visit the exhibitors, who are there for a chat. Many are giving away
really cool prizes!
Everything from research projects, booze to CASH!

WIN

COOL STUFF
EXHIBITOR
PRIZES

You gotta be in it to win it!
AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY

NATIONAL CONFERENCE 2017
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NATURE.

Custom designed research.
Excellent client service.
Compelling outcomes.

OUR
PURPOSE

NIMBLE AND
ADAPTABLE

We’re in the business of helping
our clients’ make better decisions
with confidence.

Consultative, with all research
custom designed around client
business and brief.

We create clarity and certainty for
our clients by delivering
compelling evidence-based
stories using data from a range of
sources.

Boutique, nimble and agile – yet with
benefits of scale.

WE MAKE YOUR LIFE
EASIER, NOT HARDER

INDUSTRY
RECOGNISED

Excellent client service. Easy to
work with.
Easy-to-understand, story-led
outcomes.

We have extensive experience, best
practice frameworks, and own
relevant benchmark data.

Our expertise is widely
recognised, recently being
finalists for a number of research
effectiveness awards, both
Australian and global.

1,200+

20 CONSULTANTS

SENIOR TEAM

PROJECTS COMPLETED

1,000,000+

11 YEARS OLD
12

INTERVIEWS CONDUCTED

139 Dover Street| Cremorne VIC 3121 | 03 9867 5535 | www.natureresearch.com.au

MEET THE FEATURED
SPEAKERS & PRESENTERS

USA

AUS

USA

FARAI CHIDEYA

BERNARD SALT AM

CHRISTINA JENKINS

Fellow at Harvard, Award-Winning
Author, Journalist, Professor,
and Lecturer. Senior Writer at
Fivethirtyeight.com during the
2016 U.S. Presidential Election

Partner KPMG,
Columnist, Author,
Demographer,
Social Commentator

Director,
Global Business Marketing,
North America at Twitter

USA

Australia

UK

USA

NLD

AUS

ANTHONY (TAS) TASGAL

DAN GREGORY

ELINA HALONEN

Trainer, Author
[the Storytelling Book],
Strategist

Founder and Ceo
of the Impossible Institute

Partner & Co-Founder,
Irrational Agency

United Kingdom

Australia

UK

Netherlands

KEN

AUS

JON PULESTON

JONATHAN KARANJA

PROF. MATTHEW GRAY

Vice President of Innovation,
Lightspeed

Director, Frontier Consulting

Director, ANU Centre For Social
Research and Methods

United Kingdom

Kenya

AUS

Austraila

AUS

AUS

REBECCA HUNTLEY

DARREN GOODSIR

PAUL OOSTING

Head of Research
at Essential Media

Ex Editor In Chief – Sydney
Morning Herald | Digital Strategy,
Change Management

National Director of Getup

Austraila

View all of the speaker and presentation
information on the conference app

Austraila

Austraila

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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PROFESSIONAL DEVELOPMENT PROGRAM
2017-2018

LEARN.
DEVELOP.
BE GREAT.
28

WEBINARS

Professional standing
& credibility

Professional
recognition

22

WORKSHOPS
& COURSES

Stay
informed

Enhance
professional skills

www.amsrs.com.au

10

COMPANY
COURSES

Exclusive networking
opportunities

Powerful
advocacy

02 9566 3100

Connect locally
& globally

Member
discounts

MAJOR SPONSOR

DISCUSSION PANELS
THURSDAY 7 SEPT 2017

1:50 PM - 3:00 PM

PLENARY ROOM

DANGER WILL ROBINSON!
AUTOMATION AND ARTIFICIAL INTELLIGENCE

Erica Van Lieven
Managing Director,
Direction First

Matthew Gibbs

Research Manager,
Painted Dog Research

Lisa Lewers

Managing Director,
Lewers Research

Con Menictas
University
of Newcastle

Alberto Fernandez
General Manager,
Lewers Research

If actionable insight is the goal, are there new ways to play the game? What do you make of augmented
reality in qualitative research? What about automatic content recognition in advertising research? Machine
learning for sentiment analysis? Massive passive data linkage from the internet of things? Danger, Will
Robinson? Or opportunity?

FRIDAY 8TH SEPT 2017

11:00 AM - 12:30 PM

PLENARY ROOM

WHERE WE’RE GOING, WE WON’T NEED ROADS!
THE FUTURE OF THE MSR INDUSTRY

Jo Adams

Head of Growth
Insights, Growth
Mantra

Thomas Barbera
Research Consultant,
EY Sweeney

Joanna Derry

Head of Insights &
Planning, Nestlé Aus

Chris Lonergan
Managing Director,
Lonergan Research

David Tunnicliffe
Director, Storyville
Consulting

Where are we going? Where are the threats? Where are the opportunities?
As individuals with the multifaceted research community, where can we help to form and survive the
industry of the future.

FRIDAY 8TH SEPT 2017

1:20 PM - 2:30 PM

PLENARY ROOM

‘YUGE, TREMENDOUS, BELIEVE ME!’
TRUTH & TRUST

Duncan Rintoul
Director, Rooftop
Social

Angela Brooks
Director, McNair
yellowSquares

Jon Puleston
Vice President
of Innovation at
Lightspeed UK

Penny Burke

Director, Essence
Communications

Melanie Helmy

Owner & Director, Pod
Research and Strategy

Mary Winter

Associate Director,
GFK Custom
Research North
America

We live in complicated times, where berries give you Hepatitis and batteries spontaneously combust.
Human beings are resilient creatures, with some pretty creative coping mechanisms that swing into action
when we face threat. But is living with danger making us lose ourselves? Are we becoming less trusting
as a society? Has the line between healthy scepticism and defeatist cynicism shifted? In an increasingly
partisan 24 hour news cycle, have we now accepted ‘fake news’ and ‘alternative facts’ as the new normal?
What do we make of the authenticity movement? Is it just more spin, or a corner turned? Is political
correctness denying us the social license to be honest with ourselves and others (social desirability bias
2.0?), or is the anonymity of social media finally allowing us to call it as we see it? And what impact does
all of this have on a profession whose value proposition is rooted in premise of research you can trust?

View all of the speaker and presentation
information on the conference app

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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3+YRS INDUSTRY EXPERIENCE?

GET THE QUALITY MARK
THE INDUSTRY ACCREDITATION
FOR AUSTRALIAN & NEW ZEALAND
MARKET & SOCIAL RESEARCHERS

STEP 1

STEP 2

• 3 years industry
experience

• AMSRS reviews
application

• Assess your skills

• Submit practical
assignment

• Submit your
application

STEP 3
• Pass the assignment
• QPMR accreditation
awarded
• Maintain your accreditation
with annual professional
development

PRACTICAL
RESEARCH
T
ASSIGNMEN
ELIGIBILITY
CRITERIA
SELF
ASSESS
RESUME

16 www.amsrs.com.au/qpmr

02 9566 3100

MEET THE INDUSTRY SPEAKERS
Whitney Anderson
EY Sweeney

Kylie Brosnan

University of Queensland

Sara Dolnicar

Matt Balogh

McNair yellowSquares

Derek Brown

Paddy Cain

Roger Farley

Megan Ferguson

Peter Harris
Vision Critical

Australian Red Cross

Susan Locke

Sarah Lorimer

Scott MacLean

Dr Con Menictas

Robyn Ordman

Victoria Parr

Paul Korbel
Market Focus
International

Chris Mawn

BrandHook

Indigenous Remote
Communications Association

Market Solutions

McNair yellowSquares

University of Newcastle

Catherine Rickwood

Tiina Raikko

Liane Ringham

Peter Stuchbery

Jane Sydenham-Clarke
Freemasons Victoria

Department of Health

John Turnbull

Donna van Bueren

Kris White

Nature

SBS Media

David Briggs

Galaxy Research

Penny Burke

Derek Jones

Three Sisters

Ipsos Australia

Essence Communications

WA Road Safety
Commission

Christine Maddern

Pascal Bourgeat

Survey Sampling
International

University of Queensland

D&M Research

Mike Beder

Qualitative Recruitment
Australia

Fuel

Kantar Public

Nature

The Lab Strategy

D&M Research

Lisa Salas

Madeleine Davis

Government of South
Australia

Cecilia Hemana

Nulink Analytics

Trivium

Lyndall Spooner

Inside Story

TEG Rewards

Fifth Dimension Research
and Consulting

Jenny Taylor

Ryan Taylor

Cecile Thornley

Consultant

Wakoopa

Nick Wyatt

Fifth Dimension Research
and Consulting

The Navigators

Sue York

The University of
Queensland

View all the speaker and presentation
information on the conference APP
Craig Young

ORC International

Sarah Zanker

- See page 11 for details or visit the rego desk

Colmar Brunton

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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4 x HALF DAY WORKSHOPS

WEDNESDAY 6TH SEPTEMBER
MORNING
WORKSHOPS

9:00 am - 12:45 pm
THE WEIRD & WONDERFUL WORLD OF
BEHAVIOURAL ECONOMICS
Anthony (Tas) Tasgal UK
Trainer, Author [The Storytelling Book], Strategist

9:00 am - 12:45 pm
IMMUNITY TO CHANGE
Tom Loncar AUS
Director, Tom Loncar
Executive Coaching

AFTERNOON
WORKSHOPS

For those that want a little more in-depth learning, we have 4 half day workshops that you can register for
during the conference program. These sessions have limited places to facilitate interactive learning, so please
register for these when you book your conference ticket to ensure your seat.

1:15 pm - 5:00 pm
TAS’S TOP TEN TIPS FOR TELLING
TRANSFIXING TALES
Anthony (Tas) Tasgal UK
Trainer, Author [The Storytelling Book], Strategist

1:15 pm - 5:00 pm
COMPLIANCE
MANAGEMENT
Norine Cruse AUS

#amsrs
FULL PROGRAM – DAY 1
THURSDAY 7TH SEPTEMBER
8.00am

REGISTRATION OPENS

PLENARY SESSION

DANGEROUS TIMES

9.00 - 10.30am

Opening
Elissa Molloy AMSRS CEO and Leslea Clements Conference Manager

Welcome from Conference co-chairs
Tiina Raikko and Chris Mawn

Welcome from Voxpopme’s CEO & Founder
Dave Carruthers Voxpopme

KEYNOTE

The truth is overrated: Why culture, emotion,
and even falsehoods are as critical as the truth.
Farai Chideya Fellow At Harvard’s Shorenstein Center On Media, Politics,
And Public Policy, Award-Winning Author, Journalist, Professor, And Lecturer. Senior
Writer At Fivethirtyeight.Com During The 2016 U.S. Presidential Election. (USA)

INVITED

Shock results and how to avoid them examining alternative ways
of predicting election results.
Jon Puleston Vice President of Innovation, Lightspeed (UK)

10.30 - 11.00am

MORNING TEA

PLENARY SESSION

THE TRUTH IS OUT THERE

11.00 - 1.00pm

Identifying Australian’s political views and attitudes:
combining data from non-probability and probability online panels.

INVITED

KEYNOTE

Professor Matthew Gray PhD, Economics (ANU) / Director,
ANU Centre for Social Research and Methods

Achieving peak insightment: Why we need a new breed of hero
to re-story research.
Anthony (Tas) Tasgal Trainer, Author [The Storytelling Book], Strategist (UK)

What if everything we ‘knew’ about survey research was wrong?
KEYNOTE

18

Elina Halonen Partner & Co-founder at Irrational Agency (NL)

Program correct at time of printing.

DAY
1
THURSDAY 7TH SEPTEMBER AFRERNOON
1.00 - 1.50pm

LUNCH

1.15 - 1.45pm

AMSRS AGM

BREAKOUT
SESSIONS

DANGEROUS LIAISONS

LEVEL 1, ROOMS 5/6

WE’RE ALL NEGAN

BLACK BREAKOUT ROOM

DANGER WILL ROBINSON

RED BREAKOUT ROOM

PLENARY ROOM

1.50 - 1.55pm

CHAIR: Chris Mawn

CHAIR: Peter Harris

CHAIR: Erica van Lieven

1.55 - 2.15pm

Now you are starting
to irritate me! The
Australian public’s
view of VOC surveys.

Paradox & Opportunity

Discussion:
Automation and
Artificial Intelligence

Catherine Rickwood
Three Sisters Group
Mike Beder
Qualitative Recruitment
Australia

Cecile Thornley
The Navigators

2.15 - 2.35pm

Be brave and change!
Re-envisioning
research and the
journey to mobile first.

Millennials - More than
meets the eye.
Paddy Cain Nature
Sarah Lorimer
The Lab Strategy

Sue York
The University of Queensland

2.35 - 2.55pm

How to stay relevant &
NOT alienate people

Alberto Fernandez
Lewers Research
Matthew Gibbs
Painted Dog Research
Lisa Lewers
Lewers Research
Con Menictas
University of Newcastle

Are Australians
becoming less
humanitarian?

Lisa Salas
TEG Rewards

Penny Burke
Essence Communications

Ryan Taylor
Wakoopa

Victoria Parr Trivium
Cecilia Hemana
Australian Red Cross

2.55 - 3.00pm

Questions

3.00 - 3.30pm

AFTERNOON TEA

PLENARY SESSION

INCONCEIVABLE!

3.30 - 5.00pm

Conference Co-chairs - Tiina Raikko and Chris Mawn

Questions

CTRL-ALT-DEL : Embracing an interrogative mindset in Africa.
INVITED

Jonathan Karanja Managing Partner at Frontier Consulting Services Ltd (KE)

Putting the us in Aussie
INVITED

John Turnbull Strategy Manager, Brand Partnerships at SBS Media

Dangerous Data...leveraging data into C Suite decision making.
KEYNOTE

7.00pm

Christina Jenkins Director, Global Business Marketing,
North America at Twitter (USA)

HILTON BALLROOM - GALA DINNER
EL DÍA DE LOS MUERTOS (DAY OF THE DEAD)

DAY OF THE DEAD - GALA DINNER TICKETS

Tickets will be handed to you when you ﬁrst grab your lanyard and
conference information on arrival. You can take any pre-booked additional
dinner tickets with you or leave them with us for your colleagues or guests
to collect in the evening.

No one will have access to the dinner without their ticket.

View all of the speaker and presentation
information on the conference app

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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FULL PROGRAM – DAY 2
FRIDAY 8TH SEPTEMBER
8am

REGISTRATION OPENS

PLENARY SESSION

I ALWAYS TELL THE TRUTH. EVEN WHEN I LIE

#amsrs

Media Panel with Rebecca Huntley
PANEL

Rebecca Huntley Director of Research, Essential Media /
UMR / Arc Public Australia, Paul Oosting (GETUP),
David Briggs (GALAXY), Darren Goodsir (EX Editor in Chief SMH),
Farai Chideya (US Journalist), Christina Jenkins (TWITTER)

Managing generational change and preparing for the jobs of the future
KEYNOTE

10.30 - 11.00am
BREAKOUT
SESSIONS

Bernard Salt Bernard Salt AM / Presenter / Demographer/Host new show /
Sky News Business / Monash University

MORNING TEA

WELCOME TO THE
MATRIX
BLACK BREAKOUT ROOM

IN CASE OF EMERGENCY
WHERE WE’RE GOING,
- BREAK GLASS
WE WON’T NEED ROADS!
RED BREAKOUT ROOM

PLENARY ROOM

11.00 - 11.05am

CHAIR: Paul Korbel

CHAIR: Liane Ringham

CHAIR: Jo Adams

11.05 - 11.25am

The future of surveys cake or death?

In danger of making a
difference: Research
to support the ‘Don’t
make smokes your
story’ campaign.

Discussion:
The future of MR

Pascal Bourgeat
Ipsos Australia

Craig Young
ORC International
Jenny Taylor Dept of Health

11.25 - 11.45am

11.45 - 12.05pm

12.25 - 12.25pm

12.25 - 12.30pm
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Careful with that axe,
Eugene.

Getting past the secret
handshake.

Derek Brown
Survey Sampling
International

Megan Ferguson BrandHook

C-U-Next-Tuesday!
Can we learn anything
from respondents who
use profanity in market
research?

Theory to delivery Transforming road
safety campaigns in WA.

Thomas Barbera
EY Sweeney
Evette Cordy
Agents of Spring
Joanna Derry
Nestle Australia
Chris Lonergan
Lonergan Research
David Tunnicliffe
Storyville Consulting

Jane Sydenham-Clarke
Freemasons Victoria

Donna van Bueren
Kantar Public

Lyndall Spooner and
Nick Wyatt
Fifth Dimension Research
and Consulting

Roger Farley
WA Road Safety Commission

Identifying and dropping
uninformative survey
items to improve data
quality.

Perhaps one of the most
controversial questions
ever asked of South
Australians...

Kylie Brosnan
University of Queensland

Sarah Zanker
Colmar Brunton

Sara Dolnicar
University of Queensland

Madeleine Davis
Govt of South Australia

Questions

Questions

Program correct at time of printing.

DAY
2

FRIDAY 8TH SEPTEMBER AFRERNOON
12.30 - 1.20pm
BREAKOUT
SESSIONS

LUNCH

WE’RE GONNA NEED A
BIGGER BOAT

RUNNING WITH
SCISSORS

BLACK BREAKOUT ROOM

‘YUGE, TREMENDOUS,
BELIEVE ME!’

RED BREAKOUT ROOM

PLENARY ROOM

1.20 - 1.25pm

CHAIR: Scott MacLean

CHAIR: Tiina Raikko

CHAIR: Duncan Rintoul

1.25 - 1.45pm

All segmentation is
wrong!

More and less
dangerous than you can
imagine - Observations
from 5 year’s qualitative
research in Iraq and
Kurdistan.

Discussion:
Truth and trust

Con Menictas
University of Newcastle
Christine Maddern
Market Solutions

Kris White Consultant

1.45 - 2.05pm

NPS - Are you who you
say you are?

Why research should,
and often does, make
you uncomfortable.

Robyn Ordman
D&M Research

2.05 - 2.25pm

Whitney Anderson
EY Sweeney

Helping to tame the
uncontrollable metric;
NPS

On the edge of society
- Research in remote
communities.

Peter Stuchbery
Nature

Matt Balogh
McNair yellowSquares

Angela Brooks
McNair yellowSquares
Penny Burke
Essence Communications
Melanie Helmy
pod research & strategy
Jon Puleston
Lightspeed
Mary Winter
GfK Australia

Susan Locke
Indigenous Remote
Communications Association

2.25 - 2.30pm

Questions

2.30 - 3.00pm

AFTERNOON TEA

PLENARY SESSION

DO. OR DO NOT. THERE IS NO TRY

3.00-5.00pm

Conference co-chairs - Tiina Raikko and Chris Mawn

Questions

What’s love got to do with it - A study of what Gay and Bi
men want in their male partners.
Derek Jones D&M Research

CONFERENCE AWARDS
Shark Tank with Dan Gregory
Dangerous ideas.
Dan Gregory The Impossible Institute

CLOSE OF CONFERENCE
5.00 - 6.00pm

CLOSING DRINKS

6.15pm

YRN CITY TOUR (Meet at registration desk on level 3)

View all of the speaker and presentation
information on the conference app
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LINK WITH YOUR TRIBE
BOND WITH YOUR COMMUNITY
GET INVOLVED
REAP THE BENEFITS

FOR MEMBERS - RUN BY MEMBERS

www.amsrs.com.au

SPONSOR PROFILES
The AMSRS would like to thank the following sponsors without whom this conference would not be
possible. We are sincerely grateful for their support and interest.
As a not-for-proﬁt professional membership body, the Australian Market & Social Research Society
beneﬁts greatly from contributors such as the conference sponsors who aid us in strengthening our
dedication to increasing the standard and understanding of market and social research in Australia.

PLATINUM SPONSOR

Voxpopme
Voxpopme is the world’s #1 video insight
platform with an impressive global client list of
brands and agencies. We help businesses see
the people that matter most to them to drive
real customer-centric decision making.
Born in 2013, our company was founded in a
corner oﬃce by Dave Carruthers and Andrew
Barraclough on the simple premise that video
is the most powerful way to give hundreds and
thousands of people a voice simultaneously.
We’ve spent the last four years optimising and automating the insight that can be gained through video to
remove the barriers blocking real connections between brands and customers.
Voxpopme’s mission has been focused on creating better brands by helping leaders in every business see
the people that matter most to them through video.
We’re determined to help you inspire action with insightful, agile and engaging research. We believe
video is the best way to experience this - enticing customers to share actionable feedback that is deep in
meaning, rich in context and emotionally engaging.
Our ever-evolving technology enables fast and easy, end-to-end video research through solutions that
revolutionise the process of capturing, analysing and sharing video content. As a result, every research
study you rely on to make decisions, be it qual or quant, sensory or shopper, can be backed up by real
human stories - turning you into a master storyteller.
Today, Voxpopme employs a global team with oﬃces in North America, Europe, Asia-Paciﬁc and South
America to serve our global client base of delighted customers. Here’s what they have to say about us...
“Collecting video is not new to marketing research, but the technology Voxpopme offers has truly
changed the way ECI and our clients design research and provide insights. Being able to quickly & easily
show clients their actual customers and let them hear their real voices drives home key learnings like no
PowerPoint slide alone can do. It is the one thing that clients always talk about after the presentation. The
software is easy to learn, and even easier to use – and, best of all, their client service is fantastic!”
Jason Steeg, President, ECI Research
“We are using Voxpopme videos extensively as we have seen that it provides an excellent way to
help bring our tracking programs to life. Additionally, we are able to dig deeper into issues that you
can sometimes only scratch the surface on in a traditional tracking survey. We are looking forward to
incorporating the latest innovations that VoxPopMe are bringing to the market.”
Scott Luck, SVP, Tracking & Innovations, Lieberman Worldwide
We can’t wait to open the 2017 conference and encourage you to visit the Voxpopme booth to say hello to
our team. You’ll also be able to place your vote for your People’s Choice Award candidate via our on-booth
video solution. See you there!
CONTACT VOXPOPME
Jem Wallis, Regional Director, APAC, Voxpopme
e: jem.wallis@voxpopme.com
t: + 61 411 471 562
For more information: site.voxpopme.com

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY

NATIONAL CONFERENCE 2017

23

SPONSOR PROFILES
GOLD SPONSOR

Conﬁrmit

Conﬁrmit enables organisations to develop and
implement Voice of the Customer, Employee
Engagement and Market Research programmes that
deliver insight and drive business change. Conﬁrmit’s
clients create multi-channel, multi-lingual feedback
and research programmes that engage customers,
empower employees, deliver a compelling respondent
experience, and provide high Return on Investment.
Conﬁrmit has a solid foundation of over 20 years’ experience in listening to your requirements and
developing software for all sizes of Market Research organisations. As a result, we understand your
business and oﬀer solutions that allow you to deliver high quality, fast, and cost-eﬀective Market
Research results.
T: +61 2 9929 3514
W: www.confirmit.com
E: info@confirmit.com

GOLD SPONSOR

Nature

Nature is a strategic insights-based consultancy with
a track record of driving business results for our
clients. We are distinguished from our peers by our
enviable record of client and employee retention, and
are unique in that we work in a highly nimble and
agile way – yet with the beneﬁts of scale. We take a
customised approach to all of our work, placing the
client at the heart of everything we do.
Over our 11 year history, Nature has developed a reputation for providing our clients the clarity they
need to embark on business and marketing decisions with conﬁdence. Whilst we conduct virtually
all types of research, we are particularly well known for our quantitative capabilities – drawing on
primary, secondary and other sources of data. Ours is a unique team of highly analytically adept
consultants who are also able to speak Plain English and the language of our clients – that of
business, marketing and communications issues, not ‘stats speak’. While our team comprises people
from diﬀerent backgrounds and disciplines, we are bound by our adaptable working style and
relentless client focus.
We are ﬁrm believers that a close consultative and collaborative working relationship with our clients
yields results. This is about taking the time to understand precisely why we are being asked to help,
then developing the right research-based solution to the matter at hand. At its heart, this is about
listening and seeking to understand ﬁrst, and then designing around the need.
T: (61) 3 9867 5535
W: www.natureresearch.com.au
E: info@natureresearch.com.au
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CO-SPONSOR

Dapresy

Dapresy provides a highly visual data reporting software for
market research and customer experience management. Market
Research agency and enterprise professionals in more than 25
countries are using Dapresy Pro to deploy visually engaging
dashboards to clearly communicate complex data from markets, users and customers.
The company’s unique dynamic dashboards are individually tailored, deploying the right data to
the right people at the right time. For organizations looking to move beyond PowerPoint and Excel,
Dapresy is the faster and far more eﬀective way to easily present market research and customer
experience information from multiple sources in a manner that improves decision making.
Founded in 2003, Dapresy has a headquarters in Sweden, North American and Australia. The ﬁrm
has several other client services oﬃces around the globe.
Learn more at dapresy.com

CO-SPONSOR

Pureproﬁle

About Pureprofile
Pureproﬁle (ASX: PPL) connects brands with empowered consumers
across the world by ﬁnding, understanding and engaging them
through direct-to-consumer technology platforms. The Pureproﬁle group is a global leader in quantitative
research, data insights, programmatic media, big data and consumer lead generation. Pureproﬁle delivers
next generation research and marketing solutions for more than 700 brands, publishers and research groups
worldwide.
Pureprofile is:
Quality
Quality data starts with a quality panel and we have invested heavily in our respondent experience to create
an online research panel that real people want to be a part of.
Service
Pureproﬁle runs a global around-the-clock team who deliver trusted, robust data ﬁles – fast.
Innovation
We constantly evolve our approach to online market research. For example, we have created a News Connect
panel (in partnership with News Corp Australia) to oﬀer access to a subset of their vast digital audience.
Mobile
It’s a given, not an added extra. We partner with clients to produce world-class mobile projects that deliver
results.

SILVER SPONSOR

ORU | Online Research Unit
What are you searching for…..? Expertise, representation, reliable data?
The ORU are a specialist panel management and online data collection company. We own and manage
Australia’s largest and most widely respected consumer and business panels.
We use the latest mobile and digital tools, together with the highest levels of research rigour to ensure
our clients get the best data, data that stands up to scrutiny.
Be safe in the knowledge that your research projects are exposed to best-practise processes and are
managed by a ‘world class’ local team of experts.
www.theoru.com
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SPONSOR PROFILES
SILVER SPONSOR

Kapiche

Kapiche is a powerful, world’s-ﬁrst text and sentiment analytics tool
that will change the way researchers, companies, governments,
marketers, advertising agencies, research companies and business
analysts approach and interpret unstructured text data.
According to IBM, data is being created at a rate where it will soon be doubling every 12 months!
Around 80% of this data is unstructured in nature (e.g tweets, emails, open-ended survey responses).
In a world of data and information overload, one of the major challenges/opportunities is to eﬃciently
unlock and interpret the decision-making power of large-scale unstructured text data.
This is what Kapiche does, in a way that facilitates better decision-making. It is a do-it-yourself
software-as-a-service platform that uncovers the main topics to be found in a large body of text, the
inter-relationships between those topics, and foundational determinants.
By identifying both the topics within conversations and the linkages between them, Kapiche provides
an unprecedented level of drill-down into unstructured data for real understanding of the underlying
narrative. The fact that it does this in real-time is the reason for the excitement.
Bring your own unstructured text data ﬁle to our booth at the conference and see it in action for
yourself (with your own data).

SILVER SPONSOR

TEG Rewards

TEG Rewards – Real People, Real Insights
At TEG Rewards, we don’t just give you access to a database, we
give you access to real people along with the specialised industry expertise to manage your needs and
help you generate the best insights.
TEG Rewards is dedicated to providing excellent service, every time. We don’t believe in a one size ﬁts all
model – you deserve the best ﬁt for your unique needs.
Why we are different:
• Reach – Large, active panels in Australia (over 1 million) and New Zealand (over 100,000)
• B2B panel – SME, C-Level executives, ﬁnancial decision makers
• Mothers panel – over 85,000 Mothers of babies and toddlers
• Passive Meter – cross-device software tracking digital activity across webpages, search terms and
mobile apps
• Quality data – DPID, Acxiom data variables and IP address validation by geographic location.
• Dynamic proﬁle data – Over 200 proﬁle variables and constant proﬁling mechanisms
How we gather data to power your insights:
• Online ﬁeldwork – sample, scripting, hosting, data processing
• Passive Meter – real-time digital behavioural data
• Omnibus surveys – a cost eﬀective snapshot of the market
Let us help you, chat to our team today!
T: (61) 2 9266 4022
E: info@TEGRewards.com

AWARD SPONSOR

W: TEGRewards.com

PowerfulPoints

At PowerfulPoints our passion is to inspire the world to give exceptional presentations
by creating brilliant presentations, beautifully designed. What this means is we work
with our clients to enhance their presentations’ structure, story and visual style to
create presentations that are persuasive, engaging and visually stunning. Our clients
tell us their presentations create action, make their meetings more eﬀective and
strongly reinforce their brand. As a consequence, they speak with more power and authority.
When you next need to present, either as a pitch, a report or for any reason, contact us so we can show
you the reasons the world’s leading brands like McDonald’s, Coca-Cola, Visa, Flight Centre, Telstra and
Commonwealth Bank trust us to make their presentations truly eﬀective.
PH:1300 734 238
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Web: www.powerfulpoints.com.au

Email: info@powerfulpoints.com.au

EXHIBITOR PROFILES
Exhibitors listed alphabetically.

Cint

GiftPay

Welcome to the
world’s insights
exchange
Founded in 1998 with the belief that customer
insights are at the heart of decision-making
in an ever-changing world. Cint’s mission is to
revolutionize the way insights are collected
and applied. Hosting 40 million registered
consumers worldwide, Cint maintains an online
insights exchange platform that connects
community owners to researchers, agencies
and brands, for the sharing and accessing of
consumer data.

Innovations in
rewards and
incentives www.giftpay.com

Trust us to deliver
• Disruptive technology
• 40 million registered panellists
• 80+ countries
Extend your capabilities
• 24/7 feasibility and project launch
• Traditional RFQ support, or self-service
• Supply side and demand side APIs
• Integrated survey router technology
• Panel management solutions
• Data enrichment and monetization
• Complimentary background data
• Measure & proﬁle who sees content

GiftPay is an innovative platform that removes
the hassles associated with distributing gifts or
incentive payments. Ideal for any gift fulﬁlment
situation, whether rewarding competition prize
winners, sending gifts to clients, or distributing
bulk incentives to a respondent database.
GiftPay allows for instant delivery of e-Gifts
via email, saving the hassles of postage,
or storing physical inventory. It cuts out
the costs of plastic gift cards, and the time
needed for EFT payments or cheques. The
GiftPay platform allows for easy bulk delivery
with comprehensive reporting, customised
branding, and gift tracking. To make the entire
process even more seamless, eGifts can also be
distributed via an API that plugs straight into
any internal systems.
Recipients can choose their preferred digital
gift card and use it immediately. GiftPay have
secured the rights to oﬀer digital gift cards
from 30 of Australia’s most popular brands
including Woolworths, Coles, Myer, David Jones,
iTunes, JB Hi-Fi and Dominos.

Have confidence
• Customer Success delivery model
• Preferred supplier and strategic technology
partner to GfK
• Leading quarantine exclusions and strict
quality controls
• Unparalleled transparency, feasibility and
pricing
• ISO Certiﬁed AMSRO Member

GiftPay also has a physical voucher option
developed speciﬁcally for qualitative research.
It combines the immediate gratiﬁcation of a
tangible gift with the ﬂexibility of an online
reward.

Contact
Name: Tom Mitchell-Taverner
Phone: 0420277966
Email: tom.mitchell@cint.com

Lucas Wan 0414 661 451 or 02 9409 8661

Giftpay operates in Australia, New Zealand and
the U.K.
Contact Details

Name: Anthony O’Brien
Phone: 0426793313
Email: anthony.obrien@cint.com
www.cint.com/about/
www.cint.com/consumer-insights-network/

AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY

NATIONAL CONFERENCE 2017

27

EXHIBITOR PROFILES
i-Link
“Our core
business is the
provision of
online field services. Our focus is to always
ensure our service is unrivalled within the
marketplace”
Founded in 2001, i-Link Research Solutions is a
leader in online ﬁeld and data collection services
including scripting, programming, recruitment,
data collection, analysis and reporting.
Our online applications include an advanced
survey system, overtime discussion group, live
group facilities, as well as custom reporting portals
and dashboards.
An independent Australian owned and operated
company, i-link is accredited under ;
• ISO 26362 Access panels in social, opinion and
market research
• ISO 20252 the international standard for social,
opinion and market research
• ISO/IEC 27001 standards for information
security.
Through our proprietary research panel (www.
livetribe.com) and our worldwide partnerships,
i-Link provides access to market research only
participants throughout the world.
Our dedicated team will assist you to deploy
your projects quickly and cost eﬀectively from
beginning to end.

Lightspeed

Quality-seeking
researchers, marketers and brands choose
Lightspeed as their trusted global partner for
digital data collection. Our innovative technology,
proven sampling methodologies and operational
excellence facilitate a deep understanding of
consumer opinions and behaviour, allowing us
to solve business problems through connected
consumer insights. From award-winning survey
engagement to ﬁeldwork management, we add
value at every stage of the research process.
Focusing on local market knowledge, Lightspeed’s
proprietary panels deliver access to more than
5.5 million online research respondents with
unparalleled quality, capacity and targeting. Our
comprehensive product suite oﬀers the tools
and services needed to generate dependable
research results across the consumer, youth, B2B,
ﬁnancial and healthcare business segments.These,
along with a full suite of data collection services
including mobile surveys, video responses, facial
coding, bulletin boards, custom panels and
communities, specialty panels and observed digital
behaviour and ad tracking, provide the industry’s
most complete and highest-quality portfolio for
conducting online research.
Level 12, 338 Pitt Street
Sydney NSW, 2000 Australia
Phone:

E – sales@i-linkresearch.com

02 8017 6700

W – www.i-linkresearch.com

Website:

T – (61) 2 9262 7171

http://www.lightspeedresearch.com/

McNair yellowSquares
Unlimited Research
Solutions
Come to the McNair
yellowSquares stand for
the excitement of a virtual reality world without
limits.
It might freak you out – but that’s us, where you’ll
ﬁnd at least one person that is freakishly brilliant at
every part of your research solution.
www.mcnairyellowsquares.com.au
02 9966 9133.
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EXHIBITOR PROFILES
QPA

Research
Now

QPA executes qualitative
research, both offline
& online, in Indonesia,
Malaysia & Singapore.
FGD’s | IDI’s | Triads |
Ethnography | Inhome Visits
| Online Communities & Blogs | Video
Respondent Recruitment | Incenives |
Moderation | Translations | Toplines | Pre-Post
tasks | Note Taking | Transcripts | Transport |
Venues
Respondent Recruitment is our USP: We
Search, Screen & Select.
We are local and at home in Indonesia,
Malaysia, Singapore and well connected. We
use our nationwide network to recruit. Our
in-house recruiters talk to each and every
consumer in person. Our English speaking
Project Managers make the ﬁnal selection from
a pool of screened consumers.
QPA Venues in Jakarta, Kuala Lumpur,
Singapore
QPA Venues are set up in such a way that
respondents, viewers & moderators all feel
comfortable and at ease. Rooms, all with
daylight and contemporary furniture, can be
ﬁtted to one’s speciﬁc needs. A cozy, formal or
more creative setting with lounge chairs and
bean bags. All our rooms can be booked via
email: on the day of ﬁeld you walk in and all will
be fully set up for your sessions. QPA’s handson venue executives will assist you throughout
your stay with us.

As the established
global expert in market research data and
services, Research Now optimises your market
research and decision-making to drive business
results. We conduct rigorous consumer and
B2B data collection and provide robust panel
sampling via a variety of methods. We also
provide expertise that includes such services as
sample selection optimisation, survey creation
and data visualisation. Founded in 1999, we were
a pioneer in originating online data sampling and
created the ﬁrst B2B panel, and continuously
explore new ways to make you and your market
research more eﬀective. With more than 3,000
clients around the world, over 11 million panellists
in more than 40 countries, and more than
20 oﬃces around the globe, Research Now
has extensive knowledge and capabilities to
improve market research performance. We are
dedicated to being the most trusted provider of
comprehensive solutions and services to meet
a range of market research needs and to drive
powerful insights and competitive business
advantage for our partners and clients.
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EXHIBITOR PROFILES
Resources
Group
Looking to hire top talent?
Looking for an exciting career
move?
Interested in finding out about industry trends
in salaries, staffing and the job market?
When it comes to hiring outstanding talent
or making the best career move in Market
Research and Consumer Insight, no one knows
the sector better than Resources Group. Our
specialist team is a leading light in the market
providing an informed, high-quality and uniquely
personal service tailored to your requirements.
We recruit at all levels and across the full range
of Research & Insight specialisations, including:
•
•
•
•
•
•
•
•
•
•
•

Market Research
Social & Government Research
Client side & Customer Insight
Quantitative Research
Qualitative Research
Innovation & Brand Strategy
Data Analytics including Big Data & Media/
Digital/Loyalty Analytics
Operations & Project Management including
Programming and DP
CX & User Design
Business & Market Intelligence
Business Development & Client Service

In addition to our market-leading expertise in
the Australian market, we also provide seamless
international recruitment, working closely with
our London oﬃce to access the best talent and
career opportunities worldwide.
Please visit us at our exhibitor stand to find
out more about our services and expertise.
For further information, contact Rowan
Haylett at rhaylett@resourcesgroup.com or
call +61 2 9258 1121
Resources Group, Level 33, Australia Square, 264
George Street, Sydney, NSW, 2000
www.resourcesgroup.com

SSI

Celebrating 40 years
in business, SSI is the
premier global provider of data solutions and
technology for consumer and business-tobusiness survey research.
SSI reaches participants in 90+ sample
countries via internet, telephone, mobile/
wireless and mixed-access oﬀerings.
SSI staﬀ operates from 40 oﬃces and remote
staﬀ in more than 20 countries, oﬀering sample,
data collection, CATI, questionnaire design
consultation, programming and hosting, online
custom reporting and data processing.
SSI’s employees serve more than 3,500
customers worldwide.
Visit SSI at www.surveysampling.com.

Survey
Design and
Analysis
Services Pty Ltd
We provide the tools so you can find the answers
Our products include:
WordStat and QDA Miner (Provalis Research):
Qualitative data analysis tools for coding text
or pictures, annotating, searching, exploring
and extracting information from small or large
collections of documents and images. Tools for
highly advanced content analysis and text-mining,
with unmatched handling and analysis capabilities.
Stata (StataCorp):
Statistical software renowned for its breadth,
accuracy, extensibility, and reproducibility. Stata
is popular among data-driven marketing and
business research professionals as it provides all
the statistics, graphics, and data management
tools needed to pursue and answer a broad range
of marketing and business questions.
Stat/Transfer (Circle Systems):
An easy to learn and use application providing
eﬃcient and accurate transfer of data between
applications, eliminating the laborious process of
manually transferring data.
Survey Design and Analysis Services distributes
software, books and training to businesses,
government organisations, not-for-proﬁt agencies,
universities and individual customers in Australia
and New Zealand.
Contact details: PO Box 5044, LYNEHAM ACT
2601 | P: 02 6247 0177 (AU); 09 889 2231 (NZ)
E: sales@surveydesign.com.au
W: surveydesign.com.au
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Voxco

Voxco oﬀers one of the
broadest and most ﬂexible
survey software platforms
in the industry. Maximize your survey project
eﬃciency with one central database serving
multiple survey channels.
Collect and process respondent data any time
and any place: ﬂexible software to create deviceresponsive online surveys, phone interviews (CATI,
IVR and dialers), or face-to-face interviewing
(CAPI). Clients appreciate our ﬂexible data hosting
options, advanced logic features, robust panel
management capability, and our personalized
service.

• Embed Voxpopme’s video open-ends into any
survey to capture content in brand trackers,
CSAT surveys, community programs and more
• Use Voxpopme’s On Demand mobile app
community to capture hundreds of videos from
your target audience - including analysis - in
less than an hour.
• Easily collect video in face-to-face interviews
with Voxpopme’s oﬄine app
• Upload existing content such as IDIs and Focus
Groups to take the pain out of analysis
• Run diary studies with our brand new
‘Moments’ app
Analyse

A global industry leader in survey software for
over 25 years. Clients in over 30 countries. Sales
and support oﬃces in Canada, USA, France, UK,
Germany and Australia.

Next, you can let us do the heavy lifting with
automated analytics, helping you understand
hundreds of customer videos in minutes. Videos
uploaded to Voxpopme are instantly human
transcribed, time-coded and quality checked,
making searching and ﬁltering hundreds of
videos a simple task.

Voxpopme

Our advanced features give you an even clearer
picture of your overall feedback by intelligently
categorising your content into themes and
associating sentiment with every single sentence.

Voxpopme is the
world’s #1 video
insight platform with
an impressive global
client list of brands
and agencies. We help businesses see the people
that matter most to them to drive real customercentric decision making.
We’re passionate about helping you drive action
with insightful, agile and engaging research and
we believe video is the most powerful way to
do this. Our unique technology enables fast and
easy end-to-end video research through solutions
that revolutionise the process of capturing,
analysing and sharing video content. As a result,
every study you rely on to make decisions can be
backed up by real human stories. Be this qual or
quant, sensory or shopper.
Our video solution can be broken down into three
simple steps:
Capture
Capturing video feedback has never been so
easy. Whatever your requirements, Voxpopme
has a video capture solution that delivers
feedback anytime, from anywhere in the world, in
any language. So, whether your focus is quant or
qual, you can;

Share
Finally, you can skip the queue for your video
editing team with Voxpopme’s Showreel
Generator. Its intuitive interface gives you the
ability to quickly craft compelling customer
stories into showreels that can be easily
customised and shared throughout your entire
organisation.
Through this three-step process, Voxpopme helps
the entire organisation see how customers truly
feel about your brands, products and services. It’s
why we’ve been embraced by the global research
industry, with clients including Accenture, Telstra,
Microsoft, Cisco, Tesco and the majority of the
world’s top research agencies including TNS,
Kantar, Millward Brown and Nielsen.
Visit us on the Platinum Sponsor’s booth to ﬁnd
out more about the future of video and also
register your vote for the People’s Choice Award.
CONTACT VOXPOPME
Jem Wallis
Regional Director, APAC
Voxpopme
e: jem.wallis@voxpopme.com
t: + 61 411 471 562
For more information: site.voxpopme.com
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CONFERENCE
SPONSORS

Platinum Sponsor

The Society extends
its sincere thanks
to our sponsors
who have helped to
make the Conference
possible.

Gold Sponsors

Co-Sponsors

Silver Sponsor

Bronze Sponsor

Further Information:
For further information regarding the conference, contact Leslea Clements
at AMSRS, leslea.clements@amsrs.com.au or (02) 9566 3100.
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