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Message from the Chair

From our Platinum Sponsor

The 2006 AMSRS Conference in Melbourne is shaping up
to be a very exciting and stimulating affair! Our theme this
year is ‘IMAGINATION’ – the power of ideas to build business
and communities. Imagination comes about through forging
connections and looking beyond boundaries. Developing on this
theme, the conference examines our place in the broader world;
not in isolation, but in concert with other service providers, with
the wider business community, with academia and the rest of
the world.

Once again, we are delighted to sponsor the 2006 AMSRS annual
conference.
The theme for 2006 is ‘IMAGINATION’ and reﬂects the ongoing
challenge within our industry to develop creative new solutions
that ensure we stay fresh and relevant in a rapidly changing
business world.

We have three very interesting keynote speakers this year, two
from the UK and one from the US. Dr Sheila Keegan has twice
won best paper, once at the 2003 Esomar Conference in Lisbon,
and then again at the AQR Conference in Dublin last year. She
will be sharing her ideas on emerging paradigms in the research
world in what will be a highly thought provoking paper. Professor
Duncan Simester from Massachusetts Institute of Technology
(MIT) needs no introduction to many of you. We are indeed very
privileged to have him share his award winning ideas on brand
marketing in a presentation that will be a highlight for many.
Gill Ereaut will be another familiar name to many – not only as
editor of the seminal text book for qualitative researchers, but as
a thought leader in commercial research throughout Europe and
Asia. All three will be running 3 hour workshops on the afternoon
of the Opening Dinner, which is an opportunity not to be missed.

We rely on our ability to develop and impart insight knowledge,
however, new technology has had an enormous impact on the
way we go about our business. Additionally, more than ever,
the lines of responsibility are being blurred.
Our industry is being pushed to look to the future creatively and
develop dynamic strategies and solutions. As we move forward,
business will continue to change and new ideas fuelled by
imagination will set apart successful companies and individuals.
Over the years, DBM has been privileged to work with some
of Australia’s top clients and as such has been presented with
many challenging business issues. Our company vision of
“Excellence, Innovation and Insights” underpins our philosophy
of making a signiﬁcant difference, not only for our clients, but
also for the industry as a whole.

The Opening Dinner will include an address by Pru Goward,
Federal Sex Discrimination Commissioner; she will talk to us
about balancing life and work – a challenging and important
topic for our industry as for many others. The MC will be Rachel
Berger, fresh from the Comedy Festival and guaranteed to bring
a sharp Melbourne wit to the occasion.

We are proud to welcome all delegates to Melbourne, our home.
We hope you enjoy our hospitality.

We have brought together three highly successful Australians
running market research on a global level, to share their views
about what the Australian industry does well or differently.
We have an exciting session being run by the Independent
Researchers Group, which they promise will be fun, fast and
hand’s on. The inaugural Research Effectiveness Awards will
be topped off with an adventurous (and possibly boozy) tour of
Melbourne’s laneways. Not for the faint hearted!

Dhruba Gupta

We have a number of fresh and original papers talking to us about
some very exciting and imaginative ways new technologies are
being used by researchers across a range of ﬁelds. We also have
a very important session debating the contribution of market
research to social policy and community building.
The Closing Dinner this year will be a sophisticated affair,
teetering on the banks of Albert Park Lake at the new Carousel,
complete with people on stilts and lots of dancing.
Dr Vicki Arbes
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Highlights
KEYNOTE SPEAKERS

OPENING DAY

Gill Ereaut has twenty ﬁve years’ experience in
market research, most of these as a qualitative specialist in the UK. She speaks regularly
at industry events and training courses, edits
the AQR publication ‘In Depth’ and is a member of the Editorial Board of the International
Journal of Market Research. She co-edited and
co-authored the book series ‘Qualitative Market
Research: Principle and Practice’ (Sage 2002) and has contributed
articles and chapters to several academic and non-academic
publications. In 2004 she was made a Fellow of the Market Research Society.

Pre Conference Workshops

WEDNESDAY
6 SEPTEMBER

Delegates will have the opportunity for some interactive
professional development the day before the conference.
Our International Keynote speakers Prof. Duncan Simester
(MIT), Dr Sheila Keegan (Campbell Keegan Ltd) and Gill
Ereaut (Linguistic Landscapes) will each lead a
Workshops
pre conference workshop focusing on Competitive
Sponsored by:
Product Positioning, Creative Research Techniques:
Developing New Insights and Analysis and
Interpretation in Qualitative Research respectively.
Delegates will be able to earn 12.5 QPMR points for
each workshop.

In recent years, Gill located and adapted a range of language analysis techniques drawn from contemporary social science, and established Linguistic Landscapes in 2002. This now provides a new kind
of business consultancy; the systematic analysis of language and
culture to address marketing and communications problems.

Opening Dinner
Held in the Bellarine Room of the Melbourne
Exhibition & Convention Centre, our Opening Dinner
will feature an address by Federal Sex Discrimination
Commissioner Pru Goward, entertainment by Brazilian
comedy act Pastel Vespa and MC Rachel Berger will
provide some comedic relief throughout the evening.
New Fellows will be announced along with the
recipients of the Mike Larbalestier Scholarship.

Dr Sheila Keegan is a Chartered Psychologist
and Founding Partner of Campbell Keegan Ltd,
a qualitative research consultancy, set up in
1983, working in the private and public sectors
with issues broadly related to change and communications.
In addition, Sheila is a regular speaker at industry
conferences (MRS, ESOMAR, AQR, BPS) and
occasional lecturer (Cambridge, City, Middlesex, Herfordshire Universities). She has taught MRS and AQR research training courses
and acts as a media ‘Psychologist’ e.g. as a press spokesperson
for the ‘Recycle for London’ campaign, for Virgin Holidays, on radio
phone ins. She has written and presented programmes for BBC
Radio 4, as well as written articles, for The Sunday Telegraph, BBC
Family Life, Organisations & People, The Psychologist as well as
the Rough Guide travel anthology and Trailﬁnders. She is committee member and newsletter editor for the British
Speaker Sponsored by:
Psychological Society ‘Qualitative Methods in
Psychology’ Section and has recently completed
a Doctorate in Organisational Change.
Professor Duncan Simester is a professor at
M.I.T.’s Sloan School of Management where he
holds the NTU Chair in Management Science.
He is a past head of the Marketing Group at
Sloan and is an expert on how economic theory,
statistics and operations research can contribute
to the understanding and practice of marketing.
Professor Simester’s research includes several
recent studies that focus on evaluating the effect of marketing decisions over the long-term. His work on price cues investigates how
customers form inferences about competitive prices from common
marketing cues and shows that customers are often more sensitive
to these cues than to actual prices. The research is often interdisciplinary in nature, using methodologies developed in economics or operations research to make contributions to the academic
literature. The research relies heavily on industry participation, and
includes many large-scale ﬁeld tests conducted
Speaker Sponsored by:
with a variety of direct marketing companies and
other retail ﬁrms.
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Opening dinner
Sponsored by:

DAY ONE

DAY TWO

THURSDAY
7 SEPTEMBER

Keynote Address

FRIDAY
8 SEPTEMBER

Keynote Address

The conference will open with keynote addresses by Prof. Duncan
Simester and Dr Shelia Keegan. In his paper Tactical Marketing
Myopia, Prof. Simester outlines why ﬁrms should measure the
long-run impact of their decisions and Dr Keegan will present her
paper “Science vs Imagination: A house divided against itself
cannot stand”.

Gill Ereaut opens with a keynote paper
entitled “Imagination? What do you
mean, ‘imagination’?”.
Following this, papers will be
presented by Chris Forbes (Insight
Marketing Systems) and Rodney
Sammut (Foster’s Group) on the
imaginative dissemination and use of
results; Matt Balogh (McNair Ingenuity
Research) will go in the heart of today’s
debate around research and how to shape
corporate culture to understand every kind of customer.

Tiina Raikko (Unilever Australasia) will be the ﬁrst to kick off the
conference with her paper “Introducing the 3R’s, Rebalance,
Recreate and Re-energise”.

Breakout Sessions
Delegates will be able to break into two streams: Stream 1
Advanced Qualitative, and Stream 2 Advanced Quantitative. Two
papers will be presented in stream 1, and three papers will be
presented in stream 2.

Breakout Sessions
After morning tea, two streams will again be offered: Stream
1 Imaginative ways of improving research methodologies, and
Stream 2 Independent Researcher’s Group Forum.

Futures Forum
Re-convening back into the Latrobe Theatre, a Futures Forum will
be lead by Tim Lenehan (Quality St), Robert Morgan (Clemenger
Communications) and John Sergeant (Eureka Strategic Research).

Imagination in Social Research
A total of three papers will be presented in this session on
imagination in social research.

Creativity & Imagination in Research

Imaginative Technology in Research

The last session of the day will focus on Creativity and Imagination
in Practice, where three papers on each topic will be presented.

As the conference draws to a close this session will focus on
the Imaginative Ways of Using Technology in Research. “Where
Australia Excels” will be a topic explored by two invited speakers,
Richard Mecchi (IPSOS) and Michelle Levine (Roy Morgan Research)

Research Effectiveness Awards
The evening will provide delegates with many
opportunities to network and relax! A major
highlight will be the Inaugural Research
Effectiveness Awards, these awards will
recognise excellence in market research which
makes a difference to business performance and social impact.
Each winner from the three categories - Commercial Award for
Excellence in Research Effectiveness, Award for Contribution to
Communications Strategy Effectiveness and Award for Social
Impact will be announced and presented during the cocktail style
awards ceremony.

Closing Dinner
The AMSRS 2006 National Conference will conclude with a Closing
Dinner at Carousel located on the picturesque Albert Park Lake.
The evening will include unique entertainment by Strange Fruits,
Tall Poppies Theatre stilt walkers and award presentations for
the People’s Choice Award, Tony Wheeler Best Paper Award, the
George Camakaris Best Paper Award for a Young Researcher and
Marilyn Coulthart Award for Service to Field.
Closing Dinner Sponsored by:

Research Effectiveness Awards Sponsors

TM
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Conference Program
OPENING | WEDNESDAY 6 SEPTEMBER 2006
1.00-5.00pm

4.30-6.30pm
6.30pm

Workshops at the Melbourne Exhibition and Convention Centre
• Professor Duncan Simester » Competitive Product Positioning
• Dr Sheila Keegan » Creative Research Techniques: Developing new insights
• Gill Ereaut » Analysis and Interpretation in Qualitative Research:
‘So, what does that all mean, then?’
Registration Opens Melbourne Exhibition & Convention Centre, Foyer, Level 2
Opening Dinner at the Melbourne Exhibition & Convention Centre.
• MC: Rachel Berger, Opening speech: Pru Goward
• Music/entertainment: Pastel Vespa (Brazilian comedy)

DAY ONE: THURSDAY 7 SEPTEMBER 2006
7.30am

Registration opens.

SESSION 1

Latrobe Theatre, Level 2

8.30am

Welcome & Opening address – Dr Vicki Arbes & Mark Newstead
Platinum sponsor introduction – Dhruba Gupta,
Managing Director and Principal, DBM Consultants

8.40am

Key note speaker - Professor Duncan Simester » Tactical Marketing Myopia

9.40am

Key note speaker - Dr Sheila Keegan
» Science vs Imagination: A house divided against itself cannot stand

10.40am

Tiina Raikko (Unilever Australasia) » Introducing the 3R’s: Rebalance, Recreate and Re-energise.

11.00am

Morning Tea & Exhibition Opens (Exhibition Hall)

BREAKOUT SESSION 2

Stream 1: Advanced Qualitative
You Yangs 1, Level 3

Stream 2: Advanced Quantitative
Latrobe Theatre, Level 2

11.30am

• Anne Warden (Leading Edge) and Rachel
Liddell (Fonterra Brands Aust.)
» Kitchen conﬁdential: the power of
ethnography in exposing opportunities in a
complex market
• Leeat Racs (Open Mind Research) and
Bianca Plunkett (Sweeney Research) »
Getting into bed with qualitative research
- how to have more than a one night stand
• Victoria Gamble (TNS Sydney) » Imagine
all the people: an exploration of the
generations and their implications for
researchers

• John Sergeant (Eureka Strategic Research)
» Doctor strange results, or how I learned to
stop worrying and love non-response
• Dr Robert Chatﬁeld (The Navis Group) and
Dr Russell Blamey (DBM Consultants=)
» Removing sample and mode effects from
online panel data
• Geoff Alford (Geoff Alford Research)
» Aligning the external and internal brand

12.30pm

Lunch (Exhibition Hall)
and AMSRO Leaders Lunch + AMSRO Annual General Meeting (Otway Room 2, level 2)

SESSION 3

Latrobe Theatre, Level 2

1.30pm

Futures Forum
• Tim Lenehan

2.45pm

Afternoon Tea (Exhibition Hall)

SESSION 4

Latrobe Theatre, Level 2

3.15pm

Creativity
• Chris Meredith and Shannah Biachoo (The Leading Edge) » Do you want to play?
The role of productive play in developing imaginative and profound consumer insights
• Mike Cassidy (Synovate Melbourne) and Adam Coward (Virgin Blue)
» (Lack of) Curiosity killed the cat
• Dr Linda Brennan (Swinburne University) and Jim Camm (ACNielsen)
» Imagination behavin’ badly: How misguided imagination can lead to wrong ﬁndings

4.15pm

Imagination in Practice
• Tim Bock (Numbers) and Toby Hill (The Leading Edge)
» Vignettes of image: quantitative brand positioning research and the long lunch
• Chris Herbert (Ciao GmbH) » In the shoes of the online respondent
• Catherine Eddy (ACNielsen Indonesia) » Imagination: how can you develop a better one
through expanding your mind, your experiences and ultimately your career

5.00 - 5.20pm

AMSRS National Annual General Meeting

6.00 - 8.00pm
8.00pm

Research Effectiveness Awards - Melbourne Exhibition & Convention Centre (You Yangs 5)
Fellows Dinner

• Robert Morgan
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• John Sergeant

DAY TWO: FRIDAY 8 SEPTEMBER 2006
8.00am

Registration Opens (Melbourne Exhibition & Convention Centre, Foyer, Level 2)

SESSION 1

Latrobe Theatre, Level 2

9.00am

Welcome and introduction of day

9.10am

Key note speaker – Gill Ereaut » Imagination? What do you mean, ‘imagination’?

10.20am

Chris Forbes (Insight Marketing Systems) & Rodney Sammut (Foster’s Group) » How Foster’s
Group uses technology to maximise the use of marketing insights within the business

10.40am

Matt Balogh (McNair Ingenuity Research)
» Why Dogs are Smarter than Banks: A Crazy Multi-Dimensional Tale of Customer Loyalty

11.00am

Morning Tea (Exhibition Hall)

BREAKOUT SESSION 2

Stream 1: Imaginative ways of improving
research methodologies
Latrobe Theatre, Level 2

11.30am

• Mary Melitis/Jason Reiner (Centrelink)
and Jaime Tan (DBM Consultants)
» Research with ex-prisoners
• Mark McCrindle (McCrindle Research
Pty Ltd) » Imagining the ideal focus
group environment: balancing creativity
with credibility
• Szymon Duniec and Danica Ralston
(ORIMA Research) » The impact of
telemarketing on market and social
research

Stream 2: Independent Researchers’
Group Forum
You Yangs 1, Level 3
• Chris Martin Murphy (Interface
Research & Strategy and The Financial
Research Co.) and Anne M. Archer
(Forge Consulting) » Imagination - The
creative craft of market research: How
can respondents use their imaginations
if we don’t use ours?

12.30pm

Lunch (Exhibition Hall)

SESSION 3

Latrobe Theatre, Level 2

1.30pm

Imagination in Social Research
• Barry J Elliot » Using psychological theory in social research can lead to imaginative
behaviour change strategies: Speeding in WA
• Amarylise Bessey and Donna van Bueren (TNS Social Research)
» The impact of consumer input on government programs: the changing face of Food
Standards Australia/NZ
• Georgina Maclean (SBS) and Natalie Jurisic (Cultural & Indigenous Research Centre
Australia) » Paradoxes of multiculturalism: conversations with diverse Australia

2.45pm

Afternoon Tea (Exhibition Hall)

SESSION 4

Latrobe Theatre, Level 2

3.15pm

Imaginative ways of using technology in research
• Jayson Chaplin (Galileo Kaleidoscope) » Using Blogs in commercial market research
• Jason Buchanan (Research Now) and Josh Fear (Urbis Keys Young)
» The shock of the new: online panels in government research today and tomorrow
• Helen Spencer (Jigsaw Strategic Research) » Through the shopper’s eyes
• Peter Pynta (The Nine Network) and Phil Harris (Colmar Brunton Research)
» Neuroscience measures of advertising effectiveness

4.15pm

Where Australia excels
• Richard Mecchi (IPSOS)
• Michele Levine (Roy Morgan Research)

5.00pm

Closing address

6.30pm

Closing Dinner – Carousel (buses will depart from the
Melbourne Exhibition & Convention Centre at 6.00pm)
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Exhibition Hall

Pre-Conference

Showcase your company

Workshops

Professional Development
The pre conference workshops will be held on Wednesday 6th
September 2006, from 1.00pm – 5.00pm at the Melbourne Exhibition
& Convention Centre. Each workshop will earn the participant 12.5
QPMR Points.

Delegates are encouraged to stop by the exhibition hall on Level
3, You Yangs Hall 3 & 6 at the Melbourne Exhibition & Conference
Centre from 11am Thursday to 3.30pm Friday. Entry into the
exhibition hall will be via the escalators in the foyer located on
Level 2.

Each workshop is limited to 25 attendees. We
recommend that you register for the workshops of
interest as soon as possible as we expect that the
workshops will ﬁll up quickly! To register, go to
www.amsrs.com.au.

This year we have 20 exhibition booths available (numbered 1
– 20 on map). For more information on how you can showcase
your company at the conference this year, download an
exhibition booking form at www.amsrs.com.au.
Once again we are offering a Media Centre where delegates will be
able to access the internet. The terminals are conveniently located
in the exhibition hall (not shown on map) and will be open during
exhibition hours.

Workshop 1:
Professor Duncan Simester
(Massachusetts Institute of Technology)
» Competitive Product Positioning Workshop
Optimizing Product Line Design

Morning tea, a sit down lunch and afternoon tea will also be served
in the exhibition hall on both days.

The session will:
• Illustrate state-of-the-art methods for making competitive
product design decisions.
• Demonstrate the need for measurement and optimization.
• Demystify optimization by showing that the main obstacle is
recognizing the need to optimize.
• Explain how to extend the insights beyond product design to
other tactical marketing decisions.

For more information or to
download an exhibition booking
form please go to

www.amsrs.com.au

Workshop 2:
Dr Sheila Keegan (Campbell Keegan Ltd)
» Creative Research Techniques: Developing new insights
‘Insight’ has become a buzz word of ‘Noughties’ marketing; a holy
grail that will, we hope, lead to product innovation, effective communications and increased brand awareness. But what is ‘insight’ and
how can we recognise it and capture it? Indeed, is it really a ‘thing’
at all? Could it be a process, a way of thinking and approaching
research? And, even if we can agree on the nature of the beast, how
do we go about incorporating it within our research practice?

Hall Layout:
Booths
Tables

Workshop 3:
Gill Ereaut (Linguistic Landscapes)
» Analysis and Interpretation in Qualitative Research:
‘So, what does that all mean, then?’
Analysis and interpretation is where the value really gets added in
qualitative research. But it’s a fact that the more experienced you
become, the harder it is to capture and explain exactly what you’re
doing. Which can be an issue whether you’re trying to teach others,
or just trying to become a better researcher.
This workshop gives you a way to think and talk about what we do
when we analyse. Once you understand what you’re already doing,
you can see what experimenting with different approaches might do
for you – how ‘imagination’ can really be applied to qualitative analysis. So – what you’ll get is a close look at what ‘A&I’ is all about, and
some stretching ideas for getting more out of your qualitative data.

Places are limited - book your
place online
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Awards
How to get on the podium
People’s Choice Award for Best Paper

The Mike Larbalestier Conference Scholarship

This peer voted award was launched last year with much success.
Delegates will be able to vote for what they believe to be the
best paper presented at the national conference. Papers will be
individually numbered and those delegates who provide their
mobile phone number at registration can vote simply anywhere
and at anytime during the conference via an SMS polling system.

Each year the society awards the
Mike Larbalestier Conference
Scholarship to a researcher
from each division who has not
previously attended the national
conference. The winners of last
year’s Scholarship were Victoria
Mallinckrodt (WA), Linley Bertram
(SA), Joseph Falsone (ACT), Lucy
Rayment (QLD), Natalie Mostyn (NSW) and Wendy Kennedy (VIC).

Last year’s winner was Peter Drinkwater with his paper
‘Generation next: revitalizing the research industry brand’. Once
again AMR Interactive is pleased to sponsor this award in 2006.
Marilyn Coulthart Award for Service to Field

A maximum of 6 scholarships will be awarded again this year, one
to each Division. To be eligible for the Scholarship, researchers
must not have attended a Conference previously, must demonstrate
how attendance will beneﬁt both themselves and the profession
and have been a member for at least 6 months prior to application.

This award was introduced in 2003 by Field Force CEO Peter
Coulthart in memory of his late wife, Marilyn, with whom he
started Field Force in 1995. It will be awarded to individuals who
have made a signiﬁcant contribution to ﬁeld. The winner in 2005
was Tracey Hardie.

Best Paper Awards

New Fellows

Tony Wheeler Best Paper Award

Full Members of the Society
nominated for Fellowship are
elected by current Fellows,
on the basis of service to the
industry and the profession. In
2005, John Sergeant and Philip
Mitchell-Taverner were each
bestowed with a Fellowship.

The Tony Wheeler Best Paper
Award is sponsored in perpetuity
by Millward Brown and is named
in honour of its former CEO
for Australia, New Zealand
and Japan, who passed away
in 2001. A co-founder of Hoare
and Wheeler & Associates and
then of Yann Campbell Hoare
Wheeler, now Millward Brown, Tony Wheeler was Secretary of
the Society’s National Council from 1985 – 1987.

Research Effectiveness Awards
The Society is very excited to launch the inaugural Research
Effectiveness Awards. These Awards will target the industry’s
behind-the-scenes agents with true grit, those who’ve kept
the market research machine’s engine oiled and running like
clockwork, and will transform research
standards in Australia. The award
categories are: Award for Social
Impact, Award for Contribution to
Communications Strategy Effectiveness,
and Top Commercial Award for
Excellence in Research Effectiveness.

Paul Vittles received the 2005 award for his paper ‘Beyond
expectations: research as a life changing experience’.
The George Camakaris Award for Best Paper
by a Young Researcher
George Camakaris (19401999) was a long serving and
distinguished member and Fellow
of the Society. In his memory his
widow, Eve, in conjunction with
the company he started, Quantum
Market Research, established
an annual award for younger
members of the AMSRS.
The George Camakaris Award aims to encourage an attitude of
exploration in newer entrants in the industry. The award provides
young researchers with an opportunity to consider their role as
researchers within the bigger picture of the research industry
overall. Researchers who are either under 35 or in the ﬁrst ﬁve
years of their career are eligible for the award and to submit papers
for the 2006 Conference.
The 2005 award went to Duncan Rintoul for his paper ‘Not for
prophesy: the impact of social research and evaluation in the notfor-proﬁt sector’.

9

www.amsrs.com.au

Registration

How to register
in three easy steps
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Select the package
that you want

Packages Available:

Early Bird Savings:

Take advantage of the Early Bird rate!
Register before 4th August 2006 and save.

Full Conference
Attendance to all conference sessions on both days. Fully catered.
Registrants will receive a CD of Conference Papers, a delegate
Satchel, a delegate Goody Bag and dinner tickets to the Opening and
Closing Dinners and Research Effectiveness Awards.

Cancellation Policy:
Due to considerable administrative costs incurred in registration
processing, a fee equivalent to 10% of the registration fee will be
charged for any cancellations. Cancellations after 30th August
2006 will be subject to a 50% cancellation fee, representing
costs charged by the venue for conﬁrmed numbers. Delegate
substitutions are a welcome alternative and in this instance no
fees will be charged. All requests for cancellations or substitutions
MUST be made in writing to the Society and will be honoured only if
they have been conﬁrmed in writing by the Society.

Two Day - Thursday and Friday
Attendance to all conference sessions on both days. Fully catered.
Registrants will receive a CD of Conference Papers. No functions
or social events (i.e. Opening, Closing Dinners and Awards) are
included in this package.

One Day - Thursday or Friday
Attendance to either Thursday or Friday sessions only. Fully catered.
No functions or social events (i.e. Opening, Closing Dinners and
Awards) are included in this package.

Closing Dates
The closing dates for registrations are:

Company Rover Tickets
Attendance to all conference sessions on both days. Allows a
number of people to share a ticket – limited to only one person on
the ﬂoor at any time. Rovers collect their ticket from, and return
their ticket to, the registration desk. Fully catered. Registrants
will receive a CD of Conference Papers (1 CD per company). No
functions or social events (ie. Opening, Closing Dinners and Awards)
are included in this package.

Early Bird Booking: Before 4 August 2006
Registrations: 30 August 2006
Late registrations will be considered, depending on the
availability of places

Further Information

Opening and Closing Dinners
(Inc. in the Full Conference ticket)

Event Planners Australia will be handling all registrations and
accommodation bookings at the conference. To register online go to
www.amsrs.com.au, and click on the Conference 06 Registrations
link, you will then be directed to the dedicated registration website.

Dinner tickets need only be bought by day delegates, rovers and
those joining the conference for functions only.

Research Effectiveness Awards

For enquiries regarding registration and accommodation please
contact Belinda Sanna at Event Planners on Tel: +61 (0)7 3858 5433
or Email: belindas@eventplanners.com.au

(Thursday 7 September, 6.00pm – 8.00pm)
Tickets to this event are not included in any of the registration
packages (except for Full Conference ticket). Join us for the
presentation of the inaugural AMSRS Research Effectiveness
Awards at a cocktail style function. >
10
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3

Register online at
www.amsrs.com.au

Note the
closing dates!

Accommodation:

Pre Conference Workshops
(Wednesday 6 September, 1.00pm – 5.00pm)

When registering with Event Planners, delegates will be able to
choose from 3 accommodation options (see location map on page 2):

Workshop 1: Professor Duncan Simester – Competitive Product
Positioning

Crowne Plaza Melbourne – 1-5 Spencer St, Melbourne
Situated on the banks of the Yarra River and connected to the
Melbourne Exhibition and Convention Centre.

Workshop 2: Dr Sheila Keegan – Creative Research Techniques:
Developing new insights

Crown Promenade Hotel – 8 Whiteman Street, Southbank
Linked to the Crown Entertainment Complex by airbridge, the hotel
features spacious rooms with fantastic views overlooking Port Phillip
Bay or the Melbourne CBD and Yarra River.

Workshop 3: Gill Ereaut - Analysis and Interpretation in Qualitative
Research: ‘So, what does that all mean, then?’

Conference CD

Batman’s Hill on Collins Melbourne – 623 Collins Street, Melbourne
(on the corner Spencer and Collins Street). Located in the heart
of Melbourne and a short walk to the Melbourne Exhibition and
Convention Centre.

A CD containing all conference papers from the two days (included
in a Full Conference ticket, Thursday and Friday ticket, and Company
Rover ticket only).

Package Prices
All ﬁgures are in $AUD and include GST.
Members’ rates are only available to AMSRS Members.
Registration Package

Members
Early Bird Rate
(before Aug 4, 2006)

Non Members
Early Bird Rate
(before Aug 4, 2006)

Members
After Early Bird
Rate ends

Non Members
After Early Bird
Rate ends

Full Conference

$1287

$1518

$1496

$1738

Two Day - Thursday & Friday

$902

$1155

$1144

$1375

One Day

$539

$660

$594

$715

(please indicate the day you are
attending)
Company Rover

Thursday
Or Friday
$1012

Thursday
Or Friday
$1012

Thursday
Or Friday
$1243

Thursday
Or Friday
$1243

Opening Dinner

$143

$143

$143

$143

Closing Dinner

$209

$209

$209

$209

Research Effectiveness Awards

$77

$77

$77

$77

Pre Conference Workshop 1

$242

$363

$297

$418

Pre Conference Workshop 2

$242

$363

$297

$418

Pre Conference Workshop 3

$242

$363

$297

$418

Conference Papers on CD

$99

$99

$99

$99
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Imagination 2006 Sponsors

The Society extends its sincere thanks
to our sponsors, who have helped to
make the Conference possible.

Platinum Sponsor

Gold Sponsors

Pre Conference Workshop Sponsor

Silver Sponsors

Bronze Sponsors
market research recruiting

cooper symons &

Award Sponsors

associates

Other

Research Effectiveness Award Sponsors

TM

For further Information:
Christina Lee, Events Coordinator
Ph: 02 9566 3100
Fax: 02 9571 5944
Level 1, 3 Queen Street Glebe NSW 2037

www.amsrs.com.au

