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How to get there
The superb, central location of the Melbourne
Convention and Exhibition Centre means it is
easily accessed by the city’s roadways, freeways,
public transport and on foot. The City Link
automated tollway connects the MCEC to the
airport in just 20 minutes. The Centre is also
serviced by six parking areas suitable for public
and exhibitor parking with additional parking
available within walking distance of the centre.

» Tram
Routes 12 48 70 75 96 109

» Train
Southern Cross and Flinders Street stations are
both a short stroll from the Melbourne Convention
and Exhibition Centre.

» Taxi

Taxi ranks are right on the doorstep

» Car
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Visit www.mcec.com.au for nearby car park
locations

Introduction
Message from the Conference Co-Chairs
Welcome all, to the 2008 AMSRS National Conference. This

have three leading global researchers who will demonstrate how

conference is purely and simply about one key theme: Breaking

you can break the mould in practical and energising workshops.

the Mould. As Co-Chairs we have made every effort to deliver
a conference that breaks the mould, in research, technology
and the overall view of what an AMSRS conference has been
about in the past. We want this conference to be remembered
as the start of a reinvigoration of market and social research
in Australia.
So how have we broken the mould? Firstly, we have made every
effort to have a number of plenary speakers that are active in
their ﬁelds and who can show how the mould has been broken
and changed. We have political leaders including the Victorian

The practices covered at this conference are at the forefront of
change happening globally in the market and social research
industry. We want attendees to walk away feeling conﬁdent
about meeting the challenges of the future .
The conference only happens with great assistance from
committee members, sponsors, plenary speakers, workshop
leaders, and authors of papers. But of course, we want to thank
you, the conference delegates, who have taken the time to
review, challenge, and break the mould with your colleagues.

Leader of the Opposition, business leaders, sports leaders, and

We welcome you to Melbourne and hope you enjoy breaking the

leaders of science who will challenge, stimulate and provide new

mould with us during our time together.

ways for you to see the world of market and social research.
We have many other innovations to challenge and refocus
our views such as new technology to immediately provide
delegates’ views to speakers - a level of interactivity not
previously seen at the conference.
We are also bringing greater interaction with client-side
researchers, a sharper focus on networking and new ways of
bringing papers and presentations to the fore. On top of that we

John Marinopolus
Co-Chair

Andy McLellan
Co-Chair

From our Platinum Sponsor
NWC Opinion Research is delighted to be the Platinum Sponsor

As a company, we particularly wanted to sponsor this year’s

of the 2008 AMSRS Conference. This annual event is now

conference as we believe its theme truly reﬂects the philosophy

regarded as one of the leading international market and social

of our company. Last year we became a key part of Opinion

research conferences, due to the high calibre of the content

Research Corporation, a global boutique agency with signiﬁcant

and speakers.

international resources. In so doing, we broke the mould by not

The conference theme “Breaking the Mould” is indeed relevant
to both the industry and NWC.
As our industry is heading towards the second decade of the
new millennium, we all need to focus on delivering innovative
solutions. At the same time we still need to follow the core

only retaining total management autonomy and our corporate
identity, but also by becoming the regional headquarters for ORC
in the Asia Paciﬁc.
Along with the Society we wish to welcome all of the speakers
and conference delegates to our city.

methodological principles and provide the evidence based
advice that distinguishes our industry from “would be”
competitors. We can no longer afford to only travel down well
known roads, and the Society will continue to play a key role in
guiding us along new pathways.
Greg Wayman, NWC Opinion Research
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Opening Day

Conference Highlights
Pre-Conference Workshops

20 additional
QPMR points!

12.30 - 17.00

Workshop 1: Word of mouth measurement

Delegates will have the
opportunity for some
interactive professional
development
the day before the
conference. There are
three workshops to
choose from:

Presenter: Laurent Flores (France)

Workshop 2: Neuro linguistic programming in action
Presenter: Neil McPhee (UK)

Workshop 3: Speciﬁc techniques and methods in undertaking government
and social research
Presenter: Dieter Korczak (Germany)

Day One

Keynote Address

9.00 - 9.30

Leader of the Victorian Opposition
Ted has been the Member for
Hawthorn since 1999. Before
his election to the Liberal
leadership in May 2006, he
was, at various times, the
Shadow Minister for Tertiary
Education and Training, Gaming, and Planning.
Ted has a long history with the Liberal Party
– from his initial membership of the Carlton
Branch in 1981 to membership of various party
committees, the Victorian Vice Presidency from
1988 until undertaking a ﬁve-year term as
State President from 1992.
Before entering Parliament, Ted was a Director
of Knight Frank for 20 years; a Trustee of the
Melbourne Convention & Exhibition Trust; a
Board Member of Tourism Victoria 1998-99;
and a Partner with Mayne & Baillieu Architects.
He has also served as a Board Member of the
Melbourne Comedy Festival.

Day Two
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9.30 - 10.20

Gloria Farler

Ted Baillieu MP

Keynote Address

Keynote Address

9.00 - 9.45

Laurent Flores, France
Chairman, crmmetrix, France
» From asking to listening: leveraging
insights from a connected world
Laurent holds a PhD in
Marketing (Grenoble
University, France), speaks
and writes regularly for
international conferences
such as AMA, ARF,
ESOMAR, WOMMA,
Informs Marketing Science, Marketing Science,
Admap, IMedia Connection, on the topic of
innovation, CRM, website effectiveness, and
social media. He is an Associate Professor
of Marketing at Université of Paris II. He sits
on the ESOMAR board, the world research
professionals association, and was on the ﬁrst
elected Board of Directors of WOMMA, the
Word of Mouth Marketing Association.

Keynote Address

13.30 - 14.10

Dieter Korczak, Germany

Executive Director, Market Based
Management, Strategic Marketing,
Telstra, Australia

MD, GP Forschungsgruppe, Germany

» Innovation in research and the change
impact on Telstra.

Dieter Korczak is a German
sociologist and health care
researcher. He recently
completed the chapter on
public and social research for
the ESOMAR Market Research
Handbook. Dieter and his organisation have
been working with the EU Commission as well
as several Federal German Ministries for over
20 years. He has consulted for the European
Commission and is a member of the scientiﬁc
expert group for the German government
concerning the government’s poverty and wealth
reports.

Gloria Farler is an innovative, results-oriented
thinker with a strong business and consumer
strategic marketing background that includes
over 25 years of experience in market
intelligence and market strategy in technology
and telecommunications.
As Executive Director of Strategic Marketing
at Telstra, her role is to improve business
performance by implementing processes
in support of market-based management,
including market insights, buyer segmentation
models, Customer Relationship
Marketing models, value-based
pricing, marketing training,
marketing process redesign, and
market metrics design and
reporting.

Keynote Address

9.45 - 10.45

James Fergusson
Strategic Head Sectors; Asia Paciﬁc, Latin
America, Middle East & Africa – TNS,
Singapore
» BRIC and Beyond – unlocking emerging
markets
James Fergusson holds the position of Strategic
Head of Sectors for the ALM Region (Asia Paciﬁc,
Latin America, Middle East & Africa) based in
Singapore. James leads the team of Regional
Sector Heads experts focusing on key vertical
industries such as FMCG, Technology, Finance,
Automotive and Healthcare. Prior to taking up
his current role in 2006, James was responsible
for the Technology Sector across ALM. In this
role James was responsible for providing
high level research solutions to key
telecommunications and IT clients
in each of the device, network and
content spheres.

» Beyond GDP: Is there environmental
justice for all in new societies?

Keynote Address

14.00 - 14.50

Nic Mesic
General Manager, Strategy & Development,
Australian Unity, Australia
» Beyond GDP: Is there environmental
justice for all in new societies?
Nic Mesic joined Australian
Unity in 2002 and was
appointed Group Executive
– Strategy and Development
in 2005. In this role he is
responsible for business
innovation and development,
corporate communications, member relations,
and the development of the corporate brand. Nic
Mesic has over 10 years’ experience in senior
roles in the ﬁnance industry. Prior to joining
Australian Unity, Nic Mesic was head of brand
and communications at National Australia Bank.

Get involved with the IML Interactive
Technology handset...

Welcome Cocktails
18.00 - 20.00
Join us at the Welcome cocktail party, catch up
with old friends and meet with the speakers. What
a way to kick off the Conference! Both cocktail
parties will be held at the MCEC, with awards and
festivities galore.

GET TO THE powerPOINT!

PECHA KUCHA

Answer questions, get involved in quizzes and vote for your favourite
speaker all from your seat!
At this years conference, we will be incorporating a new technology
that will allow real-time responses from the delegates to questions
built into the speakers presentations.
The communicator keypad is unique because it enables audience
members to vote and send text messages throughout the conference.

Keynote Address

16.40 - 17.25

John Smurthwaite, Malaysia

BREAKING THE MOULD
FROM THE NOT SO OLD

Chairman, Asia Paciﬁc, Latin America,
Middle East and Africa, TNS

16.10 - 16.40

» New trends in Asia: How can Australian
researchers get on board.

See ﬁve young researchers
showcase their talents with
this presentation style.
Pecha-kucha (Japanese for “chatter”),
applies a simple set of rules to
presentations: exactly 20 slides displayed
for 20 seconds each. That’s it.
Say what you need to say in six minutes
and 40 seconds of exquisitely matched
words and images and then sit the hell
down. The result, in the hands of masters
of the form, combines business meeting
and poetry slam to transform
corporate cliché into
surprisingly compelling beatthe-clock performance art.
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Keynote Address

16.25 - 17.10

Dr. Karl Kruszelnicki
» Great Moments In Science
Karl has written 26 books
and his last ﬁve books
have all been best-selling
popular science books in
Australia.
Dr Karl was invited
by the United States
Information Agency to be a
Distinguished Foreign Guest in their International
Visitor Program. Previous Alumni of this program
include Julius Nyere, Anwar Sadat, Indira Ghandi
and Margaret Thatcher.
In 2002, Dr Karl was honoured with the prestigious
Ig Nobel prize awarded by Harvard University and
received the Member of the Order of Australia
Award in the 2006 Australia Day Honours list.
Karl has degrees in Physics and Maths,
Biomedical Engineering, Medicine and Surgery. In
1995 he took up the position of the Julius Sumner
Miller Fellow at Sydney University, spreading the
good word about science and its beneﬁts.

After being the MD of Frank Small &
Associates, John moved to Asia to head
up the ﬂedgling FSA Asia operations
in Kuala Lumpur and Singapore. John
began the rapid expansion of FSA in
the region in 1980. After moving to
Hong Kong , John developed new companies from scratch
in Korea, Taiwan and the Philippines. China became of
interest as well and omnibus studies were conducted by
1984 from Hong Kong. John then set up the business in
Japan and India through JVs and acquisitions and Vietnam
from scratch in the 90s. FSA was subsequently acquired by
Sofres and then Taylor Nelson.
John continued on in Taylor Nelson Sofres as Chairman of
Asia Paciﬁc - the position he still holds today. John is the
ESOMAR representative in Malaysia and provides Market
Research Market Statistics for most countries in the
region to ESOMAR and is a frequent speaker at ESOMAR
and other conferences.

Conference Dinner
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19.00 - 24.00

Melbourne Aquarium
Kevin Sheedy
» Breaking the Mould
Kevin Sheedy AM was the coach of AFL club
Essendon for a record 27 years, and a former
player for Richmond. He holds the AFL record
for the most games combined as a player and
coach.
After his retirement, he commenced a
coaching career with Essendon that endured
through several eras of the game. Sheedy is
an innovator whose ideas shaped the modern
style of Australian football coaching, taking it
away from the hard training style and into the
realms of a science.
Even though Kevin parted
ways with the Essendon
Football Club in 2007, he
continues to be an active
participant in the game.
He is an Ambassador
for the AFL and was
recently inducted
into the AFL Hall
of Fame.

Closing Cocktails
17.30 – 19.30
Help us wind up the festivities with the closing
cocktail party straight after Dr Karl.
Catch up with old friends and the new ones you
have had the pleasure to meet at the Conference.
This party will be held at the MCEC in the AMSRS
chill-out lounge.

Dining at the Melbourne Aquarium

YRG DRINKS
19.30 For those who want to paint the town red, join the
Young Researchers out on the town. Bar hop with
the YRG around the beautiful Melbourne bars
and pubs.

The Gala dinner will be held at the exquisite
Melbourne Aquarium, where you can literally
play with the sharks! Enjoy your drinks
and canapés amongst the sharks, with
your dinner being served in the Coral Atoll
with a beautiful view of the city overlooking
the Yarra. Kevin Sheedy will be our guest
speaker, with music and dancing amongst
the ﬁshies into the night.
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CONFERENCE PROGRAM
OPENING - SUNDAY 14th SEPTEMBER 2008
1200 - 1230

Workshop registrations - & refreshments MCEC RECEPTION

For more workshop information, see page 8

1230 - 1430

Workshop 1 [Corryong Room 1]

Workshop 2 [Corryong Room 2]

Presenter: Laurent Flores (France)
Topic: Word of mouth measurement.

Presenter: Neil McPhee (UK)
Presenter: Dieter Korczak (Germany)
Topic: Neuro linguistic programming in action. Topic: Institutional and Social Research.

1430 - 1515

Networking Break

1515 - 1700

Workshop 1 (continued)

1600 - 1800

QRG – Qualitative Recruiters Group Annual Meeting [Corryong Room 4 @ MCEC]

1800 - 2000

Welcome Cocktails [Otway Rooms 1 & 2 @ MCEC]

Workshop 2 (continued)

Workshop 3 [Corryong Room 3]

Workshop 3 (continued)

DAY ONE – MONDAY 15TH SEPTEMBER 2008
0730 - 0850

Registration Opens [MCEC Reception]
Arrival Tea and Coffee & Exhibition Opens [You Yangs 6]

SESSION 1

BREAKING THE MOULD - Plenary [Latrobe Theatre]

0850 - 0900

John Marinopoulos/ Andy McLellan – Committee Co-Chairs - Opening Address
Greg Wayman - NWC Opinion Research - Platinum Sponsor introduction

0900 - 0930

BREAKING THE MOULD IN INNOVATION: A SOCIAL PERSPECTIVE - Plenary [Latrobe Theatre]
Ted Baillieu MP - Leader of the Victorian Opposition
Chair: Greg Wayman, NWC Opinion Research

0930 - 1020

BREAKING THE MOULD IN INNOVATION: A CORPORATE PERSPECTIVE - Plenary [Latrobe Theatre]
Gloria Farler - Executive Director, Market Based Management, Strategic Marketing, Telstra
» Innovation in research and the change impact on Telstra.
Chair: Elizabeth Moore, Commonwealth Bank of Australia
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1020 - 1050

Networking Break [You Yangs 6]

BREAK OUT
SESSION 2

Stream A: Innovation to break the mould:
new techniques Plenary [Latrobe Theatre]

Stream B: Innovation to break the mould: delivering
value and results [You Yangs 1 & 2]

1050 - 1115

A1: Dr Amantha Imber - Inventium
» How to stop people falling asleep during research debriefs.

B1: Lyndall Spooner
5th Dimension Research and Consulting
» ‘Value Bundles’ – a new approach to understanding decision
making.

1115 - 1140

A2: Lisa Naphtali - Open Mind Research
» History Repeating? Historiography & Qualitative
Storytelling.

B2: Adam Rowland and Emma Rowland
The Ipsos-Eureka Social Research Institute
» The price of rigour: An analysis of methods to improve
questionnaire design.

1140 – 1205

A3: Dianne Gardiner - Latitude Research
» At the helm of online conversations.

B3: Pete Cape (Jackie Lorch, Linda Piekarski)
Survey Sampling International, UK
» Back to Skool?

1205 - 1220

Discussion

Discussion

1220 - 1330

Lunch [You Yangs 6]

SESSION 3

BREAKING THE MOULD IN SOCIAL CHANGE - Plenary [Latrobe Theatre]

1330 - 1410

Dieter Korczak - Managing Director, GP Forschungsgruppe, Germany
» Beyond GDP: Is there environmental justice for all in new societies?
Chair: Darren Pennay, The Social Research Centre

BREAK OUT
SESSION 4

Stream C: Managing social change in Australia
Plenary [Latrobe Theatre]

Stream D: The business of social change
[You Yangs 1 & 2]

1415 – 1440

C1: Paul Costantoura
Auspoll Research & Consulting
» Did climate change change the Australian government?

D1: Paul Vittles - TNS Social Research
» The dynamics of change. We’re in the Vision Business Now!

1440-1505

C2: Josh Fear - The Australia Institute
» Asking the important questions:
How think tanks use research.

D2: David Tunnicliffe - Arnold + Bolingbroke
» Melding the Break - Establishing Fresh Working Paradigms
in the Age of New Marketing.

1505 - 1520

Discussion

Discussion

1520 -1550

Networking Break [You Yangs 6]

Chair: Rebecca Morsman, ANZ

Chair: Karen Stanton, IFF, Singapore

AMSRO Lunch [You Yangs 5 @ MCEC]

Chair: John Fidler, Wallis Consulting Group

Chair: Joan Young, Colmar Brunton Social Research

Program information published is correct at time of printing

Get involved

SESSION 5

INDUSTRY PERSPECTIVES - Plenary [Latrobe Theatre]

1550 - 1610

Peter Harris – President, Australian and Market Social Research Society
Roger James – Chairman, Australian Marketing Institute

1610 - 1640

PECHA KUCHA - BREAKING THE MOULD FROM THE NOT SO OLD
Quick ﬁre views from young researchers: (5 minutes each from 5 presenters)
Chair: Peter Harris, President AMSRS

1640 - 1725

The unique communicator
keypad enables you to
answer questions, get
involved in quizzes and vote
for your favourite speaker...
all from your seat!

BREAKING THE MOULD IN ASIA
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John Smurthwaite, Malaysia - Chairman, Asia Paciﬁc, Latin America, Middle East and Africa, TNS
» New trends in Asia: How can Australian researchers get on board. Chair: Dhruba Gupta, DBM Consultants
1730 - 1800

AGM [You Yangs 5 @ MCEC]

1900 - 2400

CONFERENCE DINNER [Melbourne Aquarium] - Keynote Speaker: Kevin Sheedy “Breaking the Mould”
MC: Mark Newstead (Fellow, AMSRS) Chair: Bruce Smith (Fellow, AMSRS)

DAY TWO – TUESDAY 16TH SEPTEMBER 2008
0800 - 0900

Registration Opens [MCEC Registration] Arrival Tea and Coffee & Exhibition Opens [You Yangs 6]

SESSION 1

BREAKING THE MOULD IN RESEARCH - Plenary [Latrobe Theatre]

0900 - 0945

Laurent Flores - Chairman, crmmetrix, France » From asking to listening: Leveraging insights from a connected world.
Chair: John Dimopoulos, Coca Cola Group

0945 - 1045

James Fergusson - Regional Director, Strategic Head Sectors – TNS, Singapore » Bric & Beyond - Unlocking Emerging Markets.
Chair: Jim Camm, Nielsen

1045 - 1115

Networking Break [You Yangs 6]

Stream E: New areas of measurement
Plenary [Latrobe Theatre]

Stream F: New perspectives on research
[You Yangs 1 & 2]

E1: Jason Buchanan ( John Caldwell UK) - Research Now
» Online Panels – New World, New Rules?

F1: Julie Cole, Angela Jennings - Synovate
» Seeing the forest and the trees: the forgotten value of
context in research and strategy.

1140 - 1205

E2: Terry Wiley - Lightspeed Research
» Impact on Data Quality through Panellist Conditioning,
Exclusion Periods and Category Lock-outs.

F2: Emma Hislop - Colmar Brunton
» How do consumers relate to marketing?
Research 2 in a FMCG perspective.

1205 - 1230

E3: Dr Hume Winzar- Grifﬁth University, Barbara Khalifa Inside Story Research and Knowledge Management
» Squeezing to ﬁt - Confessions of a conjoint contortionist.

F3: Morgan Owen - Jigsaw Strategic Research
» Social constructionism – a new perspective to aid
qualitative market research.

1230 - 1245

Discussion

Discussion

1245 - 1400

Lunch [You Yangs 6]

BREAK OUT
SESSION 2
1115 - 1140

SESSION 3

Chair: Mark Solonsch, GE Money

Chair: Mark George, GfK Blue Moon

BREAKING THE MOULD IN STRATEGY & MARKETING - Plenary [Latrobe Theatre]
Chair: John Marinopoulos, DVL Smith Group

1400 - 1450

Nic Mesic - General Manager, Strategy & Development, Australian Unity
» Customer wellbeing at Australian Unity: A new way forward

BREAK OUT
SESSION 4

Stream G: Reinvigorating research
Plenary [Latrobe Theatre]

Stream H: Integration of research into business
processes [You Yangs 1 & 2]

1450 - 1515

G1: Jem Wallis - Heartbeat , Robyn Hayes - Vivid,
Clarissa Hughes - Coca Cola
» Making a ﬁlm of the book - communicating insights effectively.

H1: Janett Egber - ANZ
» Connecting the dots: lifting our game through integration.

1515 - 1540

G2: Jesvier Kaur - QZONE, New Zealand
» Marketing As Change Agent

H1: Bryant George - Stancombe Research & Planning ,
Gretchen Reneker - Paciﬁc Magazines
» Hey big spender: Positioning marie claire as the most
inﬂuential media partner for this lucrative market.

1540 - 1555

Discussion

Discussion

1555 -1625

Networking Break [You Yangs 6]

SESSION 5

BREAKING THE MOULD OF INNOVATION: A SCIENTIFIC PERSPECTIVE - Plenary [Latrobe Theatre]

1625 – 1710

Dr. Karl Kruszelnicki - Julius Sumner Miller Fellow at Sydney University » Great Moments In Science Chair: Jamie Hall, TNS

1710 - 1720

Discussion

1720 – 1730
1730 – 1930

Closing Address
Awards & Draws
Closing Cocktails [You Yangs 3,4 &5]

1930

YRG Drinks - All invited

2000

Fellows Dinner - Crown Towers

Chair: Jude Rutherford, Jigsaw Research

Chair: Michelle Longordo, Telstra
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Workshops

Professional Development
QPMR Points

QPMR WORKSHOP / PROFESSIONAL DEVELOPMENT INCENTIVE
If you are a current Qualiﬁed Practicing Market Researcher, you will have the
added beneﬁt of a very special rate of $195 to attend any one of the three
workshops. Workshops will gain you 20 additional QPMR points!

The three pre-conference workshops will be held on Sunday
14th September 2008. Workshops will run concurrently in the
Corryong Rooms 1-3.

Each workshop is limited to 30 attendees . We recommend that
you register for your workshop of interest as soon as possible as
we expect that the workshops will ﬁll up quickly. To register, go to
www.amsrs.com.au.

Workshop 1: Word of mouth measurement
Today’s audience measurement challenge is not about keeping
up with technology, it’s about keeping up with consumers. What
types of consumers shall we identify and measure? Do some
people provide greater value than others? Where are they? What
are they doing and how useful they are to the measurement
system? What tools can we use to track and understand word of
mouth (WOM) and it’s measurement.
Topics covered: What is Word of Mouth & what consumers
are worth identifying and tracking? What is the Word of Mouth
Measurement philosophy? Types of Word of Mouth Measurement.
Examples and case studies. Organic vs. Ampliﬁed Word of Mouth.
Word of Mouth Measurement Strategies. The way forward.

Presenter: Laurent Flores (France)
Laurent holds a PhD in Marketing (Grenoble
University, France), speaks and writes regularly
for international conferences such as AMA, ARF,
ESOMAR, WOMMA, Informs Marketing Science,
Marketing Science, Admap, IMedia Connection, on
the topic of innovation, CRM, website effectiveness,
and social media. He is an Associate Professor of
Marketing at Université of Paris II. He sits on the
ESOMAR board, the world research professionals
association, and was on the ﬁrst elected Board of
Directors of WOMMA, the Word of Mouth Marketing
Association.

Workshop 2: Neuro linguistic programming in action
We have little enough chance to get inside our respondents
thinking these days, with reduced response rates, scepticism
about marketing and boredom with “ads”. We need all the help
we can get. So, we ask questions, using our words to elicit their
responses. But, words themselves actually account for only about
7per cent of all (emotional) communication.
NLP (Neuro Linguistic Programming) is about the way people
communicate with each other and the way in which they view
their world.

Presenter: Neil McPhee (UK)
Neil is the Founder and MD of Nuance Research
Ltd (UK), a specialist qualitative and ethnographic
research provider. Neil McPhee is a Certiﬁed NLP
(Neuro Linguistic Programming). Neil has been
involved in Ethnographic research since the early
1970’s and has presented workshops for the MRS,
ESOMAR and many other associations.

This workshop is speciﬁcally focused on how to use and apply
NLP to qualitative research and ethnography, and how to apply
this learning in relation to day-to-day market research issues.
This will be a very hands on session with many exercises for all
participants.

Workshop 3: Speciﬁc techniques and methods in undertaking government and social research
Measurement of the social impact of governmental and
corporate practices has become a paramount issue for policy
makers globally. Previously most social research studies
were undertaken by large scale institutes that focused on
representative surveys. However with the access to internet
based panels and studies many more surveys are being
undertaken by government departments and NGO’s. The
question here is how representative are these new surveys
and how conﬁdent can governments be of the policies they are
creating from this new amount of information coming to them.
Given this issue, there is a speciﬁc need to go beyond the
research methods and into assessing the validity of the social
measurement being undertaken.
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Presenter: Dieter Korczak (Germany)
Dieter Korczak is a German sociologist and
health care researcher. He recently completed
the chapter on public and social research for the
ESOMAR Market Research Handbook. Dieter and
his organisation have been working with the EU
Commission as well as several Federal German
Ministries for over 20 years. He has consulted for
the European Commission and is a member of the
scientiﬁc expert group for the German government
concerning the government’s poverty and wealth
reports.

Places are limited - book your place online - www.amsrs.com.au

Awards
The Mike Larbalestier Conference Scholarship
Each year the society awards the Mike Larbalestier Conference
Scholarship to a researcher from each division who has not previously
attended the national conference. The winners of last year’s Scholarship
were Emma Sissons from Eureka Strategic Research (ACT), Nicholas
Dawes from Quantum Market Research (VIC), Carly Turner from Colmar
Brunton (QLD), Penelope Ivery from TNS Social Research (WA), and
Aimee Whiting from McNair Ingenuity Research Pty Ltd (NSW). There
were no applicants from South Australia.

for newer entrants in the industry. The award provides young researchers
with an opportunity to consider their role as researchers within the bigger
picture of the research industry. Researchers who are either under 35 or
in the ﬁrst ﬁve years of their career are eligible for the award.
Adam Rowland (left) and James Wunsch
from Eureka Strategic Research won the
2007 award for their evaluation of the
Society’s ‘Your Views Count’ initiative.
Marilyn Coulthart Award for Service to Field

A maximum of 6 scholarships will be awarded again this year, one to
each Division. To be eligible for the Scholarship, researchers must
not have attended a Conference previously, must demonstrate how
attendance will beneﬁt both themselves and the profession and have
been a member for at least 6 months prior to application. for more info
visit www.amsrs.com.au.

This award was introduced in 2003 by Field Force CEO
Peter Coulthart in memory of his late wife, Marilyn, with
whom he started Field Force in 1995. It is awarded to
individuals who have made a signiﬁcant contribution to
Field Services. The winner in 2007 was Jan Austin from
J&S Research Pty Ltd.

Best Paper Awards

Peoples Choice Award

Tony Wheeler Best Paper Award

Dr Jannie Hofmeyr from Synovate in South Africa won
the 2007 People’s Choice Award for his paper, ‘Getting
real about prediction in marketing research’.

The Tony Wheeler Best Paper Award is sponsored in perpetuity
by Millward Brown and is named in honour of its former CEO for
Australia, New Zealand and Japan, who passed away in 2001. A cofounder of Hoare and Wheeler & Associates and then
of Yann Campbell Hoare Wheeler, now Millward Brown,
Tony Wheeler was Secretary of the Society’s National
Council from 1985 – 1987. Dr Tim Bock won the 2007
Award for his paper, ‘How to check a choice model’.
The George Camakaris Award for Best Paper
by a Young Researcher
George Camakaris (1940-1999) was a long serving and distinguished
member and Fellow of the Society. In his memory his widow, Eve, in
conjunction with the company he started, Quantum Market Research,
established an annual award for younger members of the AMSRS. The
George Camakaris Award aims to encourage an attitude of exploration

New Fellows
Outgoing AMSRS President Greg Wayman announced three new
Fellows at the opening dinner of the 2007 conference: Lester Johnson
(Melbourne Business School, University of Melbourne and editor
of the Australasian Journal of Market and Social Research), Liane
Ringham (Inside Story - Research and Knowledge Management) and
Travyn Rhall (Millward Brown).

Lester Johnson

Liane Ringham

Travyn Rhall

Exhibition Hall & Media Centre
Showcase your company
The exhibition will be held in the large area of the You Yangs Hall
6 at the MCEC. The exhibition will be open to all conference
delegates from 8am – 5pm Monday and Tuesday of the
conference. Delegates will convene in the Exhibition area for
lunches and morning/afternoon tea breaks. This year we have
20 booths available, and they are booking fast! Contact Leslea at
the AMSRS to secure yours.

Media Centre & AMSRS Lounge Space
Once again we will have a media lounge where delegates will be
able to access the internet and plug in their laptops. This space
will be conveniently located in our AMSRS chill-out lounge
available to all delegates.

For more information or to download
an exhibition booking form please visit

www.amsrs.com.au

Exhibition Space
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REGISTRATION

How to register
in three easy steps
Y
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Select the package
that you want

Early Bird Savings:

Packages Available:

Take advantage of the Early Bird Rate!
Register before 15th August 2008 and save.

Full Conference*

Client 2 for 1 deal*

W
NE
r ’08
fo

This package is a special offer for a client delegate to
bring a guest from the same company to attend the
annual Conference.
This is an AMSRS initiative to grow the client delegate
contingent at the annual conference.

One two day Conference pass (Monday and Tuesday)
One pass to the Opening Cocktail Party @ the MCEC
One pass to the Gala Dinner @ the Melbourne Aquarium
One pass to the Closing Cocktail Party & Awards Ceremony @ the MCEC
One full delegate bag with delegate book & Conference CD
* Does not include Pre-Conference Workshops

One day pass*
One x one day Conference pass (Monday or Tuesday)
One full delegate bag with delegate book & Conference CD
• This package does not include any social events

Cancellation Policy:
Due to considerable administrative costs incurred in
registration processing, a fee equivalent to 10% of the
registration fee will be charged for any cancellations received
prior to the 8th September 2008. Cancellations after 8th
September 2008 will be subject to a 50% cancellation fee,
representing costs charged by the venue for conﬁrmed
numbers. Delegate substitutions are a welcome alternative
and in this instance no fees will be charged. All requests for
cancellations or substitutions MUST be made in writing to the
Society and will be honoured only if they have been conﬁrmed
in writing by the Society.

Closing dates
The closing dates for registrations are:
Early Bird Booking: Before 15th August 2008
Registrations: 8th September 2008
Late registrations will be considered, depending on the
availability of places

Further Information
For further information regarding the conference, contact Leslea
Clements at AMSRS leslea.clements@amsrs.com.au.
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For information regarding the registration website please
contact the friendly staff at info salons (02) 9211 8339

* Does not include Pre-Conference Workshops

A Company Rover delegate package*
One two day Conference pass (Monday and Tuesday)
One pass to the Opening Cocktail Party @ the MCEC
One pass to the Gala Dinner @ the Melbourne Aquarium
One pass to the Closing Cocktail Party & Awards Ceremony @ the MCEC
One full delegate bag with delegate book & Conference CD
This is shared pass between different delegates, however only one
delegate can attend at any one time – access to the venue & social
events will be by your one lanyard pass only, which can be left at the
front desk for pick up by following delegates.
Your Company name only will be shown on your pass
Additional tickets for social events can be purchased separately
* Does not include Pre-Conference Workshops

Client/Buyer Special - 2 for 1 Guest Package*
This package is a special offer for a Client delegate to bring a guest from
the same company to attend the annual Conference.
This includes for the Client delegate:
One two day Conference passes (Monday and Tuesday)
One pass to the Opening Cocktail Party @ the MCEC
One pass to the Gala Dinner @ the Melbourne Aquarium
One pass to the Closing Cocktail Party & Awards Ceremony @ the MCEC
1 x full delegate bags with delegate book & Conference CD
The Guest pass will include:
One two day Conference passes (Monday and Tuesday)
Additional tickets for social events can be purchased separately
Note: This deal is subject to approval by the AMSRS. Client Delegates
who wish to apply for this deal should register for this package, where
you will be asked to supply your guests information. You will be
contacted by AMSRS in regards to this package.
* Does not include Pre-Conference Workshops

3

or (02) 9211 8339

Note the
closing dates!

Conference CD

Additional Social Events
You can purchase additional tickets to the social events for colleagues,
friends or partners.
Sunday Night – Opening Cocktail Party @ the MCEC, 6.00-9.00pm
Monday Night – Gala Dinner @ the Melbourne Aquarium, 7.00-12.00pm
Tuesday Night – Closing Cocktail Party & Awards Ceremony @ the
MCEC, 5.30-7.30pm

A CD containing all conference
papers from the two days.

CONFERENCE CD

2

Register online at
www.amsrs.com.au

(Included in Full Conference,
One Day and Company Rover
tickets only)

Please note, set seating or reserved tables are not available – arrive
early to hold your space.

Accommodation:

Pre-Conference Workshops 1-3
All workshops are additional to the packages above.

There are so many great accommodation deals in Melbourne
during this time. To get these great offers, they are best
obtained directly at your hotel of choice. You will ﬁnd a page
full of local accommodation links at www.amsrs.com.au

This registration is for the Pre-Conference Workshop only.
There are 3 workshops to choose from on Sunday afternoon, 14th
September from 12.30pm-5.00pm.
You can attend one workshop only as they will run concurrently.
There will be hot and cold beverages supplied with a light afternoon tea.

Package Prices

All ﬁgures are in $AUD and include GST. Members’ rates are only available to AMSRS Members.

Members

Non Members

Members

Non Members

QPMR

Early Bird Rate

Early Bird Rate

After Early
Bird

After Early
Bird

Workshop rate

$1,353

$1,595

$1,573

$1,826

$620

$759

$683

$822

Company Rover

$1,214

$1,214

$1,492

$1,492

Client Special

$1,353

$1,595

$1,573

$1,826

Dinner

$180

$180

$180

$180

Cocktail Parties

$80

$80

$80

$80

Workshop 1

$295

$443

$362

$510

$195

Workshop 2

$295

$443

$362

$510

$195

Workshop 3

$295

$443

$362

$510

$195

Conference Papers on CD

$99

$99

$99

$99

Registration Package
Full Conference
One Day
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CONFERENCE 2008 SPONSORS

The Society extends its sincere thanks
to our sponsors, who have helped to
make the Conference possible.

Platinum Sponsor

Gold Sponsors

Co-Sponsors

Technology Sponsors

Exhibition Hall Sponsor

Q&A

market research

Silver Sponsors

Bronze Sponsors

market research recruiting

cooper symons & associates

Award Sponsors

For further information:
Leslea Clements, Events and Operations Manager
Ph: 02 9566 3103
Fax: 02 9571 5944
Level 1, 3 Queen Street Glebe NSW 2037

www.amsrs.com.au

