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CONFERENCE SNAPSHOT
WED 8 SEPT
	6pm
Sotano Bar at

Hilton South Wharf

THUR 9 SEPT

7
 :30am
5
 :15pm
7
 pm

FRI 10 SEPT

7
 :30am Day Two - MCEC
 :00pm Closing Drinks
5
7
 :00pm Laneways Bar Tour

For delegates who arrive early and want a place to meet

Day One - MCEC	Registrations start at 7:30am with the Conference starting at 8:45am
AMSRS National AGM MCEC Plenary
Gala Dinner
Palladium in the Crown Complex
New registrations start at 7:30am with the Conference starting at 9:00am
At Sotano Bar, Hilton South Wharf
Meeting at Sotano Bar at Hilton South Wharf, hosted by the YRG

Message from the Chair
On behalf of the conference organising committee, I am very pleased to
welcome you to the 2010 AMSRS Conference in Melbourne.
We had a tough task to follow in the footsteps of the highly successful
2009 conference (‘100 stories’). But, we think we’ve done it!
Our conference theme for this year is ‘Eyes Wide Open’. This theme,
and hence the conference, is all about expanding and challenging our
thinking in the research world.
We have some fabulous speakers—from overseas and from our own
shores—who will share their insights with us (please refer to the
Keynote Speakers page).
We have people from within our market and social research industry as
well as those from other areas (e.g. an epidemiologist, criminologist,
lawyer) – who will challenge our thinking, open our eyes to how they
do things and prepare us for the things that may impact on our
work in the future.

This year we have introduced a client-only session for buyers - where
suppliers will not be participating. This gives our buyers a chance to
openly share ideas and learnings in a non-supplier environment.
And, of course, our regular and popular Young Researcher’s session
will no doubt be very useful for the young-guns in our industry.
Exploring the laneways in Melbourne will be a highlight for the YRG,
and of course this exciting event is open to all.
There are also plenty of opportunities for catching up with old
friends, colleagues and clients and making new ones throughout the
conference. The gala dinner provides an opportunity for many of us to
put on our disco gear and to groove the night away! I am sure many
will be wide eyed by some of the dormant dancing talent of their peers
and bosses from a past era!
Our closing session with Todd Sampson and Tripod will conclude the
conference with a bang!

Given the anticipated elections for the Federal, Victorian and NSW
governments, the polling discussion will be very topical.

We look forward to seeing you at the conference and making it a
memorable one for all.

We have shaken up the traditional quant vs qual divide by
expanding the themes within the parallel streams to focus on
subject matter and research outcomes and not just on data
collection approach.

Liz Duniec and the Conference Committee: Suz Allen, Vicki Arbes,
Barbara
Grundy,
Huw
Hepworth, Scott MacLean,
Chris Mawn, Mark Newstead
and Duncan Rintoul

Welcome from our Platinum Sponsor
Ipsos Australia is delighted to be the Platinum Sponsor of the 2010 AMSRS
Conference, and we would like to warmly welcome delegates, speakers
and contributors to Melbourne this year.
We are also proud to continue our involvement with what is one of the
leading market and social research conferences in the world: one that
brings together the latest thinking from Australia and overseas. The
AMSRS conference is consistently of a higher quality than many other
international conferences and there is certainly a greater sense of
collegiality and fun when the Australian profession gets together.
The theme for this year is Eyes Wide Open, which I am sure is not a cheap
shot at some of the delegates, last year at the bar, in the early hours in
the morning! I suspect it has more to do with our need to be vigilant and
alert to the changes happening in our industry. Every year we talk about
innovation, technological change and process changes, and our need to
adapt to them. And every year we seem to rise to that challenge.
Moving forward I sense that this adaptability will have to be taken for
granted and that we may need to take a long hard look at ourselves.
I have a growing concern that our products and services are not
being valued appropriately by our clients, in particular the
senior decision makers. I say this for two reasons:
First, it still amazes me that some clients are forced to
buy market research services through a procurement
department. This is a people industry, when clients
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buy market research they
buy people or teams for a
particular project. Yet, I do
not see companies recruiting their own staff through procurement!

Second, I regularly see amazing analyses produced by us (researchers),
and yet, too often, I see very little action or changes in strategy as a
result.
This is a potential problem for all of us, client and agency side, as the
value of our skills, training and expertise is in danger of becoming
commoditised. Maybe, at this Conference, with our Eyes Wide Open we
might jointly find ways to get more understanding of the value we bring to
clients, and to get more visibility for our work and resultant change.
It is with this in mind, that Ipsos chose to step up to Platinum sponsorship
this year and increase the awareness and understanding of our company.
Of course it is also our responsibility and pleasure to contribute to the
further development of our industry in Australia and to support AMSRS.
So, please be more aware of us, and have an
enjoyable and rewarding few days.
Hugh Amoyal,
CEO, Ipsos Australia

WHAT’S ON IN 2010

Options
Leading thinkers and thinking
leaders The conference includes award
winning speakers Anita Black, Bernard

Client only session
Clients
Networking
Group
(CNG)

For the first Young
time clients are having their
Researchers

own streamGroup
with tailored speakers & a
(YRG)

Salt & Duncan Stewart, who will share

chance to meet & network with colleagues.

their knowledge & expertise. http://tinyurl.

http://tinyurl.com/2vfnaxn

com/qtsw76

2 days ago

1 day ago (updated 1 day ago)

Young researchers session: We
TV personalities

Clients
Networking
Group
(CNG)

ABC’s Gruen Transfer presenter, Todd

Sampson will inform us how we can get
creative in business. http://tinyurl.

Young
Researchers
Group
(YRG)

are hosting a separate session for young
researchers at a heavily discounted price.
http://tinyurl.com/36cp58d
1 day ago (updated 1 day ago)

com/2w9rc3j
5 days ago (updated 2 days ago)

Election panel: The session will look at
the role of research & its influence & input
into the electoral process.

Comedy Acts

http://tinyurl.com/3a58qos

Tripod [www.3pod.com.au] will entertain
us at the conference & Bob Downe will
ensure we all have a swinging night at the
80’s Gala Dinner at the end of Day One.
http://tinyurl.com/33me8ac
1 day ago (updated 1 day ago)

Diversity of streams
Something for everyone – Quant and
Qual, Commercial, Government and
Social sessions. #AMSRS2010
2 days ago

QPMR discounts: There is a
significant discount for our QPMR
members to attend the conference this
year. http://tinyurl.com/36jbknm
2 days ago

State of Origin Pecha Kucha
NSW vs VIC: Pecha Kucha has
become a popular presentation form & this
year we will hear 2 speakers from NSW &
2 speakers from Victoria. Who will win this
year’s Pecha Kucha State of Origin?
http://www.pecha-kucha.org 1 day ago

Book today on www.amsrs.com.au
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KEYNOTE
SPEAKERS
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BERNARD SALT

TODD SAMPSON

KPMG Partner | Business Advisor
Author | Speaker | Columnist

CEO of Leo Burnett, Sydney, and Presenter on
ABC’s The Gruen Transfer & The Panel

Bernard Salt is a KPMG Partner based in Melbourne
Australia. Bernard has established an international
reputation as a trend forecaster for business and
government.
Bernard Salt is a best selling author, a columnist with
The Australian and Melbourne Herald Sun newspapers,
a regular on the Australian circuit, and a business advisor.
Bernard heads a group of consultants within KPMG
providing demographic-based advice to business.
He appears regularly on radio and television programs
including 7:30 Report, Sunrise, Today Tonight, A Current
Affair and 60 Minutes.

Advertising executive Todd Sampson is the CEO of Leo
Burnett, one of Australia’s top creative advertising
agencies and is one of the few CEOs in advertising to come
from a strategy background - having spent 10 years as
Head of Strategy.
Todd is also the breakout star of the hit ABC television
show The Gruen Transfer and features regularly on
channel Ten’s 7pm Project.
He is the co-creator of the Earth Hour initiative, which has
been recognised as one the best ideas in the world and
awarded the Yahoo Chair for Innovation in 2009.
Todd has won the coveted Titanium Lion at Cannes and
B&T’s Creative Campaign of the Year in Australia, and
has also been ranked as the most influential advertising
executive in Australia by the Financial Review, the
most influential man under 45 by Men’s Style, and was
nominated for GQ Man of the Year.

KEYNOTE ADDRESS:
The Rise of “Big Australia”.

Bernard Salt argues passionately why the Australian
nation should embrace Big Australia and manage the
consequences. Salt argues that while this is an unpopular
view it is one that is vital for the nation and for our future.
Not just to prop up the tax base although this is important,
Big Australia is necessary to deliver skills and security in
the 21st century.
But a bigger Australia will also forge a new nation that
is more Asian and more global; one that is tied closer to
China and India and less to Japan and the UK. Salt argues
for a prosperous and positive future for the Australian
nation but this is a place and a people that is very different
to the past. Bernard Salt is a compelling speaker with an
important message on social change; his session is simply
not to be missed.

KEYNOTE ADDRESS:
Creativity. The last remaining advantage.

Todd is passionate about the power of creativity. He
believes that creativity can solve any problem – big, small,
political, economic or environmental.
‘Creativity has the power to change the world but fear
has the power to stop that from happening and the most
successful leaders and organisations of the future will be
the ones that can successfully balance both”.
Todd will talk about real life experiences and innovative
ideas that have impacted cultural change. He will discuss
how we each have the creativity to make a difference.

MIKE WALSH

ANITA BLACK

CEO Tomorrow (HK)

Global head of Qualitative Research - Hall & Partners (UK)

Mike Walsh, author of Futuretainment and CEO of
innovation research agency Tomorrow is a leading
authority on the digital future. Constantly travelling the
world for the best ideas, consumer innovations and
disruptive technologies – Mike curates the most relevant
insights aimed at helping audiences to not only understand
but also influence the future direction of their industries.
He ran the market leading consumer insights house Jupiter
Research in the Asia Pacific, and held senior strategy roles at
News Corporation in both the Australian and Asian markets.
Mike has advised some of the world’s leading brands and
corporations. He has facilitated insight workshops and
coached senior executives at companies such as Star TV,
the ABC, Fujifilm, DMG Radio, Foxtel and NineMSN.

Anita Black, Global Head Of Qualitative, Hall & Partners
has spent over 25 years in brand and communications
research – largely within market research consultancies
but also working in advertising and as a client – involved
in many diverse categories, from tech to alcohol, baby
products to pensions.
She’s proud to manage and be inspired by a team of 40
qualitative consultants in the US & UK who travel the globe
to get to know people for the benefit of such wonderful
brands as Microsoft, UPS, Smirnoff, Dove and Target.
Anita is presenting the Culture of Exposure paper that won
best paper at the Qualitative Esomar conference.

KEYNOTE ADDRESS:

The focus of my paper is what we’ve called the Culture
of Exposure, in our view one of the most important
developments in our culture today, a development that is
impacting our lives - and the brands and communications
that are the livelihood of us all.
We will show how the prevalence of the Internet and
communication technologies are bringing about a seachange in the way people express themselves and connect
with others – and provide guidance on etiquette for the
brands who want to join the conversation.

TOMORROWLAND - Tales from the Near Future.

The future is already here – you just need to know where to
look. Virtual currencies in China, web organised flash mobs
in Korea, and teenagers in Mexico City using phones as two
way radios – sometimes the most disruptive product ideas
are ones that consumers develop for themselves. The secret
to seeing where your industry is going next is to pay close
attention to places where all the rules are being broken.
After all, as interesting as it is when things change the real
magic is when people do. Mike will discuss many topics
including how in the future you will spend more money
on items that don’t exist rather than things that do and
how social networks and online games will soon influence
everything from shopping to banking.

KEYNOTE ADDRESS:
The Culture of Exposure.

FULL INFORMATION AND BIOS AVAILABLE ON
THE AMSRS WEBSITE: www.amsrs.com.au
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SOCIAL EVENTS
AND ENTERTAINMENT
INVITED
SPEAKERS

80’s Gala Dinner Party
 pm, Thursday 9th September
7
Palladium @ Crown Complex

DUNCAN STUART - Director - Kudos Organisational Dynamics Limited (NZ)
Presentation title: Don’t sack them: Connect them. Social
network theory and tomorrow’s researcher.

We welcome you to the awsomeness
of “Electric Dreams” a flashback to the
80’s, hosted by the king of Retro himself,
Bob Downe. He sings, he dances, he takes
really good care of his hair….

Duncan has presented at 7 MRSNZ Conferences, winning
Best Paper and/or People’s Choice Awards five times in a row.
His presentation will welcome you to the radical, sometimes
unpredictable world of Social Network theory. This paper is a
challenge to researchers to add this approach to the way we explore
our universes – whether organisational, social or in marketing.

He is the king of polyester, and he will be
there to make sure you have a swinging
good time!

DR ELIZABETH PISANI - Epidemiologist & Director of Ternyata (UK)
Presentation title: Prostitutes, petrol and policemen: lessons
from the frontlines of social research.
Elizabeth has spent considerable time in brothels, night clubs
and heroin shooting galleries, collecting data on behalf of
Asian and Western governments. Her talk will focus on the
things that go wrong when reality gets in the way of carefully
planned research designs.
JOE TALCOTT - Director of Group Marketing - News Limited
Presentation title: The Value of Knowledge.
Mr. Talcott is responsible for building the brands and growing
the customer base of the multiple media properties under News
Limited. His presentation will examine how media companies
are currently working to derive more value from the information
they create and the knowledge they enable.
MICHAEL OSSIPOFF - Director of Capability & Innovation, Telstra Corporation

Join your colleagues and test your skills
at our Pinball hall, complete with all the
80’s computer games you can pac-man
into your Donkey-Kong of an evening.
But if you have had a thumper bumper
showing off your skillshots and spinners and you have
managed to manoeuvre your flippers into a slap-save,
and you’ve hit the tilt, you can relax and show off your
discothèque skills on the dance floor with our V-DJ who will
be showing the best 80’s dance videos of all times. Dress
up or come as you are, leg warmers are optional.
Sponsored by

Presentation title: Real time research in a world of Business
at the speed of light.
Michael is currently Telstra’s Director of Capability. He is tasked
with bringing the entire Telstra product and service portfolio to
life in the minds of their corporate clients.
DR WAYNE PETHERICK - Criminologist & Associate Professor , Bond University
Presentation title: Criminal Profiling: A Potted History.
Wayne is Associate Professor of Criminology at Bond University.
He teaches criminal profiling, behavioral evidence analysis and
criminal motivations. Wayne will highlight the milestones of
criminal profiling with a view to describing how we got to where we
are, and what market and social researchers can learn from this.
ODETTE GOURLEY - Partner - law firm Corrs Chambers Westgarth
Presentation title - The Where, Why and What of Legal and
Marketing Pushback.
Odette is one of Australia’s leading advertising and marketing
lawyers. Odette will share her learnings for marketing
professionals from the law of advertising and the latest
developments in legal thinking about marketing and advertising.
IAN MUIR - Independent Media Researcher
Presentation title: Are bums on seats sufficient? Establishing
“legal tender” standards for media audience measurement.

TRIPOD
Closing Act - Friday 10 September
Tripod will be our closing guests at this years conference.
They will dazzle us with their musical comedy, then ask
questions of our delegates to gain some insights into the
market & social research minds, then they will run away and
come back with a song composed especially for us!
Over the years, Tripod have appeared on numerous TV shows
in Australia and abroad, including Rove, Spicks and Specks,
and are fixtures in the annual Melbourne International Comedy
Festival Gala.
Tripod received an ARIA in 2005 and are also well-known
for their radio work, most notably their “Song-In-An Hour”
Challenge on TripleJ.

Ian Muir, a Fellow of AMSRS, has been instrumental in directing
two recent developments in measuring media audiences in
Australia. He will reveal insights learned in developing new
approaches needed to develop currencies for these media.
GRANT GUESDON - MOVE Research Manager
Presentation title - Measurement of Outdoor Visibility &
Exposure for Australia, a hybrid research solution.
Grant created Australia’s first cross format measurement tool
encompassing all the major Out-of-Home formats – MOVE
(Measurement of Outdoor Visibility and Exposure). MOVE adopts
a hybrid research approach that incorporates some of the best
thinking from around the globe.

FULL INFORMATION AND BIOS AVAILABLE ON
THE AMSRS WEBSITE: www.amsrs.com.au
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CONFERENCE PROGRAM - DAY 1
There was no limit on the number of submissions a company could provide.
All submissions were judged on the same criteria, and papers were chosen on their merits.

REGISTRATION MCEC PLENARY - FROM 7:30AM FOR 8:45AM START

MORNING

8.45am start

LOOKING TO THE FUTURE

CHAIR: LIZ DUNIEC

• Introduction Conference Chair Liz Duniec and AMSRS President, Peter Harris			
• Welcome Platinum Sponsor: Hugh Amoyal, Managing Director / CEO, Ipsos Australia			
> MIKE WALSH - CEO Tomorrow (HK) Tomorrowland - Tales from the near future.			

• DUNCAN STUART - Director - Kudos Organisational Dynamics Limited (NZ) Don’t sack them: connect them. Social network theory and tomorrow’s researcher.
• JOE TALCOTT - Director of Group Marketing - News Limited The value of knowledge.

MORNING TEA - 10:30-11:00AM

THE WORLD THROUGH MY EYES

CHAIR: VICKI ARBES

> ANITA BLACK - Global head of Qualitative Research - Hall & Partners (UK) The culture of exposure.

• MICHAEL OSSIPOFF - Director – Capability & Innovation - Telstra Real time research in a world of business at the speed of light.
• ELIZABETH PISANI - Epidemiologist & Director of Ternyata (UK) Prostitutes, petrol and policemen: lessons from the frontlines of social research.

LUNCH - 12:30 - 1:30PM

WHAT ARE YOU LOOKING FOR? THE ART OF ENGAGEMENT

SEEING THE FOREST FOR
THE QUANTITATIVE TREES

CHAIR: JAYNE VAN SOUWE

CHAIR: DHRUBA GUPTA

• Catriona Wallace

• Pete Cape

Callcentres.net
Looking beyond the rational: measuring customer
engagement as a predictor of customer future behaviour.

Survey Sampling
Router bias: trial by ordeal.

• Susanna Roth

• Steven Cierpicki
Colmar Brunton
Amplifying the power of market research using data fusion –
The Virgin Blue case study.

AFTERNOON

• Kathy O’Donoghue

The Rothcorp Group Pty Ltd
A new approach to market segmentation: self organising maps
and the application of machine learning to predict segment
membership.

• Scott Taylor

TNS Social Research
Best Paper Winner at the WA State Conference. Enabling,
priming and visioning: Qualitative research to take WA’s
teacher shortage from current to desired state.

Soup
Open up to the value of talking; understanding the value of
conversations as a measurement tool.

• Alex Vishney

• Kylie Brosnan, Paul Hoger & Emile El-zar
Your Source, Q&A Research & I-View

Vivid Research

Panellists – understanding why they do what they do.

Never let the truth get in the way of a good yarn? Why market
sizing can be like Chopper Reid.

• Jason Buchanan
GPS Innovations
GPS e-Observation – the next market research revolution?

• Ken Roberts & Alan Simpson
Forethought Research
REA 2010 Winner: Commercial Effectiveness Award.
Jetstar: Agile researchers, blinding fast implementation.

• Andrew Grenville
Vision Critical
Social media: Fertile ground or hostile environment
for advertisers?
> DISCUSSION TIME

> DISCUSSION TIME

AFTERNOON TEA - 3:00-3:30PM

BULL’S EYE - ELECTION YEAR

CHAIR: MARK NEWSTEAD

• Political Polling Panel - Going to vote with our eyes wide open.				
• Industry Update Peter Harris - President, AMSRS and members of the Client Advisory Board

PECHA KUCHA

CHAIR: DUNCAN RINTOUL & CHRIS MAWN

• Pecha Kucha - State of Origin - NSW vs VIC “…and that’s why I love market and social research”

AMSRS AGM - 5:15-5:30PM MCEC PLENARY
GALA DINNER - 7:00PM ELECTRIC DREAMS - 80’S GALA DINNER @ PALLADIUM - CROWN COMPLEX
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FOUNTAIN OF YOUTH
- YRG SESSION

THE CLIENT IS ALWAYS RIGHT?
- CNG SESSION

CHAIR: DUNCAN RINTOUL

CHAIR: STEPHEN PATON

• Registration		

• Registration & Lunch

• David Bottomley
AMRD - Asia Marketing Research Directions Limited
Post-Positivism in Melbourne market research, 1955: Stories
from the archives of Australian Sales Research Bureau (ASRB).

• Mike Walsh
Tomorrow (HK)
Tomorrowland - Tales from the near future.

• Elizabeth Pisani
Epidemiologist & Director of Ternyata (UK)
Prostitutes, petrol and policemen: lessons from the frontlines of
social research.

• Duncan Rintoul
Urbis
People’s Choice Winner at the WA State Conference. Now
evaluate this: a framework for thinking critically about the ‘real
value’ of market and social research.

Insights, AGL Energy Limited
Welcome & An introduction to the Client Network Group

• Jonathan A. Dietrich
Executive Advisor, Sales, Marketing and Communications
Practice Company:
Corporate Executive Board
Trends and Emerging Market Research Skills

• TBA
Senior Marketing Executive
How to engage Senior Management: Turning your research
results into action.

• Ari Popper
Brainjuicer (President of North America)
Predictive markets: Utilizing the wisdom of crowds to slay the
sacred cow of scientific sampling

• Issues of today
CNG panel
Senior Research Buyers will discuss topical issues for today’s
research buyers

> DISCUSSION TIME

> DISCUSSION TIME

EYESWIDEOPEN
AMSRS CONFERENCE 2010

*program correct at time of print: changes may occur*
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CONFERENCE PROGRAM - DAY 2
REGISTRATION MCEC PLENARY - FROM 7:30AM FOR 9:00AM START
9.00am start

WISE EYES

CHAIR: MARK NEWSTEAD

• Welcome & Housekeeping Conference Chair Liz Duniec		
> BERNARD SALT - KPMG Partner - Business advisor / author / speaker / collumnist.

The rise of “Big Australia”.		

MORNING

• ODETTE GOURLEY - Partner (of the law firm Corrs Chambers Westgarth) The where, why and what of legal and marketing pushback.
• WAYNE PETHERICK - Criminologist & Associate Professor Bond University Criminal profiling: a potted history.		

MORNING TEA - 10:45-11:15AM

WATCHING THE AD DETECTIVES

CHAIR: HUGH AMOYAL

• Ari Popper BrainJuicer
Emotion-into-action: moving to an emotional model of advertising for greater efficiency and effectiveness.

• Steve Weaver Nine Network Australia
Program power: TV shows influence commercial impact.

• Andrew Powell Synovate
Advertising – have we been measuring what really matters?

• Steve Sheppard & Heather Jones Brand Story
Using research and science to build brand stories for commodities.

• Joan Young Colmar Brunton
Success at last – a true partnership between research and advertising.
> DISCUSSION TIME

LUNCH - 12:35 - 1:35PM

A WATCHFUL EYE - GOVERNMENT
POLICY CHAIR: SZYMON DUNIEC

KEEP YOUR EYES ON THE
FINANCIAL PRIZE

• Darrell Collins & Simon Gaymer

CHAIR: SCOTT MACLEAN

Nature Pty Ltd & Dept. of Transport
Explaining the surge - using segmentation and choice modelling
to make sense of the huge growth in public transport patronage
in Melbourne.

• Erik Okerstrom
Australian Survey Research
Considerations in measuring financial literacy
in developing nations.

AFTERNOON

• Kathy Benson, Darren Ramia-Topp & Jill Lyten

• Christine Walker

Colmar Brunton & Queensland Rail
Going beyond the glaringly obvious: using methodologies to
obtain deeper insight.

Alliance Strategic Research
A little birdie told me: Twitter unearths surprising brand insights.

• Sue Vercoe & Feyi Akindoyeni

• Samantha Yann & Ian Krakouer

GA Research & Kreab Gavin Anderson
Researching complex political issues: what parents really think
about mandatory internet filtering.

Stancombe Research & Planning, and St George Bank
Opening our eyes to opportunity.

• Rebecca Wilkinson
Urbis
Crunch time – using program and secondary data well in public
policy research and evaluation.
> DISCUSSION TIME

> DISCUSSION TIME

AFTERNOON TEA - 2:45-3:15PM

CAN’T KEEP MY EYES OFF OF YOU

CHAIR: LIZ DUNIEC

• GRANT GUESDON - MOVE Research Manager Measurement of outdoor visibility & exposure for Australia, a hybrid research solution.
• IAN MUIR - Independent Media Researcher & AMSRS Fellow Are bums on seats sufficent? Establishing “legal tender” standards for media audience measurement.
• TRIPOD 		
• Awards Best Paper / Best Presentation / Best Paper by a Young Researcher
> TODD SAMPSON - CEO of Leo Burnett, Sydney & Presenter on ABC’s The Gruen Transfer & The Panel Creativity. The last remaining advantage.

• TRIPOD AMSRS Song in an hour

CLOSING DRINKS - 5:00-6:30PM SOTANO BAR - HILTON SOUTH WHARF
YRG PRESENTS… THE LANEWAY BAR TOUR - 7:00PM MEETING AT SOTANO BAR - HILTON SOUTH WHARF
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A GOOD “I” IS HARD TO FIND

CHAIR: SUZ ALLEN

• Lauren For Jigsaw Strategic Research
From myopia to x-ray vision – the importance of marketing savvy in research.

• Stephanie Herold Clear/M&C Saatchi
Melting pot or salad bowl? Multicultural societies and the challenging
application of appropriate market research methodologies.

• Pamela Wong Direction First
A child’s job is to play, we should let them...

• Andrew Reid Vision Critical
Innovative research techniques.

Coloured rooms in
the map correspond
with sessions of
the same colour
represented in the
program.

• Derek Jones D&M Research
What women really want - but won’t tell you.
> DISCUSSION TIME

QUALITATIVE RESEARCH THE EYES HAVE IT
CHAIR: PETER HARRIS
• Vicki Arbes
Open Mind Research
REA 2010 Winner: Social Impact Award. The welfare to work
story: Getting employers to look outside the square.

• Daniel Alexander-Head & Bala Rajan
Vision Critical
How to adapt qualitative research techniques to market
research online communities.

• Jodie Hill & Susan Bell
Sensory Solutions
Sensory semiotics: understanding sensory expectations in the
breakfast cereal market through the analysis of symbols and codes.

• John Scott & Imogen Randell
Quantum Market Research
REA 2010 Winner Communications Strategy Effectiveness
Award. Changing the Australian drinking culture.
> DISCUSSION TIME

2010 is bringing you the social media!
To keep up to date on all that’s happening for
the 2010 Conference keep your eyes open and
linked in to the following…
> Follow us on Twitter:
@amsrs_au
[2010 Conference hash tag #AMSRS2010]
• Onsite we will have tweet boards
scrolling throughout the conference
so you can connect with other tweeters!
> Join our Facebook Group:
AMSRS – The Australian Market
and Social Research Society
> Share your thoughts with
others on our Blog:
www.amsrs2010.com
Not sure what all this means? Join Praz Hari in the Your
Source Social Media Lounge during the conference to learn
how to use tweet deck, blog and post!
Update you social media skills and let us show you how to
use these tools to connect with potential clients, market your
business and network…socially!
*program correct at time of print: changes may occur*
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REGISTRATION
How to register
in three easy steps
Y
DA
O
RT
TE
S
I
G
RE

Early Bird Savings:

Packages Available:

Take advantage of the Early Bird Rates!
Register by Friday 7th August 2010 and save.

Full conference delegate package

Cancellation Policy:
Due to considerable administrative costs incurred in registration
processing, a fee equivalent to 20% of the registration fee will be charged
for any cancellations received prior to the 7th August 2010. Cancellations
after 7th August to Friday 27th August will be subject to a 50% cancellation
fee, representing costs charged by the venue for confirmed numbers. From
Friday 27th August @ 5pm cancellations will incur a 100% cancellation fee.
Delegate substitutions are a welcome alternative and in this instance no
fees will be charged. All requests for cancellations or substitutions MUST
be made in writing to the Society and will be honoured only if they have been
confirmed in writing by the Society.

Closing Dates
The closing dates for registrations are:
Early Bird Booking:
Registrations:

This includes:
One two day Conference pass (Thursday and Friday)
One pass to the Gala Dinner @ the Palladium in the Crown Complex
One pass to the Closing Drinks @ the Hilton South Wharf
One full delegate bag with delegate book & Conference USB

QPMR Full Delegate DISCOUNTED Package
As per the full package ONLY discounted for QPMR registered members

Company Rover Delegate Package
This includes:
One two day Conference pass (Thursday and Friday)
One pass to the Gala Dinner @ the Palladium in the Crown Complex
One pass to the Closing Drinks @ the Hilton South Wharf
One full delegate bag with delegate book & Conference USB
This pass is shared between different delegates from the same
company, however only one delegate can attend at any one time. Access
to the venue and social events will be by your one lanyard pass only,
this can be left at the front desk for pick up by following delegates. Your
company name only will be shown on your pass. Additional tickets for
social events can be purchased separately.

By Friday 7th August 2010

One Day Pass

27th August 2010

This includes:
A one day Conference pass (Thursday or Friday)
One full delegate bag with delegate book & Conference USB
* This package does not include any social events

Late registrations will be considered, depending on the
availability of places

Further Information

YRG Session Pass
This session in specifically designed for people who qualify as a Young
Researcher (under 35 or less than 5 years in the industry).
A ticket to the YRG Session will allow entry to that session (starting at
12:30pm) on Thursday 9th September and will allow entry into the main
plenary for the closing of the conference.

For further information regarding the conference, contact Leslea Clements
at AMSRS, leslea.clements@amsrs.com.au or (02) 9566 3100.

Eligibility Conditions and booking for this Session will be handled
directly with AMSRS.

For information regarding the registration website or payments please
contact the friendly staff at info salons (02) 9211 9337.

Please visit the AMSRS website for more information.
*This package does not include any social events

Register online at
www.amsrs.com.au
or (02) 9211 9337
10
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Select the package
that you want

If you would like more information
on registering for the YRG Sessions
please contact Jessica Burns
by phone on 02 9566 3100
or by email at jessica.burns@amsrs.com.au

EYESWIDEOPEN
AMSRS CONFERENCE 2010

2

Register online at
www.amsrs.com.au
or (02) 9211 7343

3

Note the
closing dates!

Additional Social Events

Accommodation:

You can purchase additional tickets to the social events for colleagues,
friends or partners.

Accommodation is available at the Hilton South Wharf Hotel during your stay at our
conference. AMSRS has secured exceptional rates at the 5 star Hotel and these rates
are exclusive to our conference delegates.

Thursday Night 	Gala Dinner at the Palladium
in the Crown Complex

• Hilton Standard Guest Room = $245
• Hilton King Bed Deluxe Room = $294

Friday Night:	Closing Drinks at the Hilton
South Wharf

To book accommodation at these special rates, please contact Melissa McSwain on
the contact details below and quote “EWO”.

Please note, set seating or reserved tables are not available

Melissa McSwain, Groups & Events Sales Executive, Hilton Melbourne South Wharf
2 Convention Centre Place, South Wharf, VIC 3006 Australia

- arrive early to hold your space.

Direct Line: +61 3 9027 2021 | Direct Fax: +61 3 9027 2971
Website: http://www.hiltonmelbourne.com.au

Conference USB

Additional accommodation available at the Crowne Plaza and Holiday Inn.

A USB containing submitted conference papers
and/or supporting documents from the two days.

• Crowne Plaza Melbourne = $215 room only
• Holiday Inn on Flinders = $195 room only

(Included in Full Conference,
One Day and Company
Rover tickets only)

To book accommodation at these special rates, please contact Corrine McGuire on
the contact details below and quote “EWO”.
Corrine McGuire, Business Development Executive, Conference & Events, IHG®
1-5 Spencer Street, Melbourne, VIC, 3005, Australia
Direct Line: +61 3 9648 2779 | Direct Fax: +61 3 9629 5631

Package Prices

Website: www.ihg.com

All figures are in $AUD and include GST. Members’ rates are only available to AMSRS Members.

Members

Non
Members

Members

Non
Members

QPMR

Early Bird
Rate

Early Bird
Rate

After Early
Bird

After Early
Bird

Early Rate

$1,309

$1,595

$1,595

$1,815

$1133

$638

$781

$781

$935

$1,507

$1,507

$1,727

$1,727

Dinner

$198

$198

$198

$198

Closing Drinks

$55

$55

$55

$55

USB

$176

$176

$176

$176

YRG Session*

$121

$121

$121

$121

Registration Package
Full Conference
One Day
Company Rover

*

Full eligibility
requirements
available on the
AMSRS website.

This session is specifically for YRG delegates. To qualify you must be under 35 years of age or in the first five years of your research career.
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SPONSORS
CONFERENCE SPONSORS

The Society extends its sincere thanks to our sponsors, who have helped to make the Conference possible.

Platinum Sponsor

Gold Sponsor

Gold Sponsor

Silver - Conference Dinner Sponsor

Silver - Delegate Book Sponsor

Silver - Lanyard Sponsor

Silver - USB Sponsor

Silver - Water Bottle Sponsor

Bronze - Keynote Speaker (Bernard Salt)

Bronze - Lunch Day One

Award Sponsors

For further information:
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Leslea Clements, Events and Operations Manager
Ph: 02 9566 3103 | Fax: 02 9571 5944 | www.amsrs.com.au

