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Getting there

2

» Train

The closest station to Luna Park is Milsons Point. Regular
CityRail services operate between Milsons Point and the City.

1

» Bus

Many North Shore bus routes pass the nearby North Sydney
Station and/or terminate at Milsons Point.
» Ferries

Ferries regularly service Milsons Point (Luna Park) wharf
from Circular Quay and Darling Harbour.
Matilda run direct services to Luna Park on board the Rocket
Express.
» Car

Luna Park has 389 secure car spaces at $20 a day.
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Introduction
Message from the Chair

From our Platinum Sponsor

What makes a good conference? It should be stimulating and fun. It
should canvas a broad range of topics, so that it caters to the diverse
needs and interests of market and social research professionals. It
should also strike the right balance between learning, and opportunities
to meet new people and catch up with old friends. By George, I think
we’ve done it!
The conference program will include ﬁve parallel sessions, offering
a multitude of choice for delegates. Reﬂecting our desire to provide
intellectual stimulation, we have seven invited speakers. Prof John
Rossiter will open the conference with a provocative analysis of brain
imaging and other non-verbal measures, and will compare its merits to
traditional self-report and rating methods. There is bound to be some
controversy! Murray Campbell, from TNS in New Zealand, will talk
about what’s really changing in advertising: the media or the message?

Ekas Marketing Research Services has shared a strong association
with the Australian Market and Social Research Society over the past
20 years and with this in mind, I am delighted both personally and
professionally to support the 2007 AMSRS National Conference - The
Changing Face of Research. Held at the historically spectacular
Luna Park, one of Australia’s most cherished landmarks on Sydney
Harbour, we welcome everyone to Connect, Laugh, Challenge and
Learn.

An emerging trend in a range of industries is an increasing emphasis on
evidence-based decision-making. Prof Soames Job, General Manager
of Road Safety at the Roads and Trafﬁc Authority, will take us on a
journey into evidence-based decision-making in the context of road
safety, while Mia O’Brien, a leading intellectual property lawyer, will
discuss consumer research as evidence in Australian courts.

The Changing Face of our industry from my perspective saw Ekas in
the early 70’s using punch cards for tabulation, in the 80’s the decade
of the PC spending many an hour troubleshooting and teaching
clients about PC’s. The 90’s was all about CATI, 2000’s was more
about Standards, professionalism, GST compliance and, of course,
the growth of online panels as we approach 2010. In the future, we
will see a consolidation of panel research with differentiation being
self-completion verses administered surveys, not online /ofﬂine.

Day Two of the conference begins with a keynote address from David
Hughes, Professor of Food Marketing at Imperial College, London. He will
be exploring the mindset of the twenty-ﬁrst century shopper. Following
this, Malcolm Aikman from Urbis will present an analysis of the 2006
Census data, shedding light on current trends in Australia, including the
ageing of the population, housing affordability and migration.

The National conference is a fantastic opportunity to connect with
the industry members who have experienced and contributed to the
changes and those that are creating the changes to come.
As one of the volunteers in the industry, I would personally like to
acknowledge the many people who give up so much of their free time
to make our annual conference such a success, with a special thanks
to all of the staff at the Society.

Our ﬁnal speaker is Dr Tim Sharp, of The Happiness Institute.
Drawing on the principles of positive psychology, Dr Sharp will focus
on happiness at work, which is associated with higher levels of staff
satisfaction, productivity, teamwork and better retention rates.

I am sure that the spirit of the conference will continue to increase,
reﬂecting the growth and maturity of the industry.

Prior to the conference, there will be four half-day workshops. In
the morning, Prof John Rossiter will run a workshop on advertising
testing. This will be complemented by an afternoon session led
by Prof Steve Bellman, examining the challenges for ad testing in
the new media landscape. Dr Tim Bock will facilitate a hands-on
workshop on extracting insight from quantitative data. In addition, Prof
Adrian Bauman from the University of Sydney will run an interactive
symposium on evaluating social marketing campaigns.

Welcome to all of the speakers and delegates, enjoy our harbour city
and let’s all Connect, Laugh, Challenge and Learn together at the
2007 AMSRS annual conference.
Ian Thomas

The opening dinner takes place at très chic Doltone House at Jones Bay
Wharf. We can look forward to the sharp wit of Peter Berner, our MC.
The conference itself will be held at Luna Park, offering Sydney Harbour
as a stunning backdrop, and a fun atmosphere. Don’t miss the rides on
Thursday afternoon! Friday night, renowned comedian Vince Sorrenti
is bound to split a few sides (as it were), and then everyone can kick off
their heels to the sounds of Gotham City Horns.
With such a jam-packed yet carefully-designed program, you are bound
to Connect, Laugh, Challenge and Learn. On behalf of the Conference
Committee, Suz Allen, Mike Beder, Jason
Buchanan, Derek Jones, Duncan Rintoul, and
Philip Mitchell-Taverner, we welcome you to the
2007 AMSRS Conference. Have a good one!
Jenny Crawford
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Highlights
KEYNOTE SPEAKERS
Professor John Rossiter is Research Professor of
Marketing in the Marketing Research Innovation
Centre, Faculty of Commerce, University of
Wollongong. He has authored and co-authored
several leading textbooks and over 50 journal
articles on buyer behaviour, advertising
management and advertising research, the most
recent being an important paper on when to use single-item
measures, published in the May 2007 issue of the Journal of
Marketing Research. Since 1988, he continues to be Australia’s
most-cited marketing academic. He is also a consultant and a
Fellow of the AMSRS.

Professor David Hughes is Emeritus Professor
of Food Marketing at Imperial College London,
and Visiting Professor at the University of Kent
Business School and at the Royal Agricultural
College, UK. He is a much sought-after speaker
at international conferences and seminars
on global food industry issues, particularly
consumer trends. He works closely with senior management
of food and beverage ﬁrms on business strategy development
and with governments on food policy formulation.
Dr Tim Sharp completed a B.Sc. (Hons), a
Masters degree in Clinical Psychology and
a Ph.D. before working for many years as a
clinical and academic psychologist. He is
highly regarded in the academic world (with a
number of scientiﬁc publications and a formal
appointment at the Universities of Sydney
and New South Wales), as well as among his clinical peers.
Dr Sharp has developed a strong standing in the business
community after successfully building his clinical psychology
practice forging into the world of online therapy.

Professor Soames Job (B.A., PhD in Psychology)
is General Manager, Road Safety within the RTA
of NSW. Soames worked as a senior behavioural
scientist in the Trafﬁc Accident Research Unit,
from 1980 to 1983. In 1982 he was a key player
in the introduction of Random Breath Testing
in NSW. He continued to conduct research and
provide policy advice in road safety while Director of the Health
and Safety Psychology Research Unit, University of Sydney. He has
published two books, over 260 papers and presented at over 250
conferences. He is listed in Who’s Who in the World, for research.
Malcolm Aikman is a Director at Urbis and is a
widely experienced property economist, a trusted
forecaster of property demand and has led
economic studies in retail, commercial, tourism,
transport and entertainment sectors. His ﬂair
for residential and industrial property analysis
is borne out through advanced government
and private sector projects across Queensland, NSW and the
Asia Paciﬁc. Also a management consultant, with an MBA in
Entrepreneurship, Malcolm brings a diversity of insights to
research, mixing numbers with commercial strategy to boost the
bottom line.

OPENING DAY

Pre Conference Workshops
Delegates will have the opportunity for some interactive
professional development the day before the conference. There
are four workshops:
• Workshop 1 ‘How to pre-test ads’, John Rossiter
• Workshop 2 ‘Finding the story: tips and tricks for extracting
insight from data’, Tim Bock
• Workshop 3 ‘Implications of the changing media landscape for
advertising research’, Steve Bellman
• Workshop 4 ‘What social research can learn from
epidemiology’, Adrian Bauman

Murray Campbell is the Regional Director, Travel
and Leisure sector at TNS. He is charged with
implementing TNS’s regional and global research
skills and specialist knowledge of the travel and
leisure sector in ways that are in tune with the
needs of individual clients and their business
objectives. He is responsible for building client
relationships and business development with key industry
partners such as Tourism Australia, Air New Zealand , Tourism
Korea, JAL hotels, Tourism Morocco, Egypt Air, Cathay Paciﬁc.
Murray has presented at many conferences, including ESOMAR.
Mia O’Brien is an intellectual property lawyer
at Minter Ellison, advising on brand protection
strategies and intellectual property protection
and enforcement issues for clients operating in
a range of industries. Mia’s litigation experience
has required her to present market research,
survey evidence and testimony from marketing
experts to courts and tribunals to substantiate claims about
market perceptions or product claims used in the advertising and
marketing campaigns of her clients, and their competitors.

WEDNESDAY
24 OCTOBER

Delegates will be able to earn 12.5 QPMR points for each workshop.

Opening Dinner
This year the opening dinner will be held
at the stylish Doltone House at Jones Bay
Wharf, Pyrmont Point. The location is
priceless, on the foreshores of Sydney
Harbour, with views of the Harbour
Bridge, city skyline, and Darling Harbour
precinct. With our MC, Peter Berner,
offering us a witty start and the Research
Effectiveness Awards, this is bound to be
a sensational opening to the 2007 AMSRS
Conference.
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Opening dinner
Sponsored by:

DAY ONE

DAY TWO

THURSDAY
25 OCTOBER

Keynote Addresses

FRIDAY
26 OCTOBER

Keynote Addresses

Facing the changes:

Facing futures:

Professor John Rossiter will present three case histories showing that

Professor David Hughes will discuss modern consumers. He

the high-tech measures such as brain imaging and eye tracking can be

comments, “Consumers... huh! Who needs them? They are so picky

badly misleading.

and unreasonable. For food, they want products which are better for

Murray Campbell will discuss the extent to which new media

me, better for my body, better for my neighbourhood and the wider

opportunities are creating a new advertising style.

world.

Evidence-based decision-making:

What’s more, they can be deeply green on the weekend and ‘sod

Mia O’Brien will be discussing recent developments in cases involving

sustainability! It’s all about convenience!’ on a Wednesday. Luckily, the

market research and survey evidence, market research professionals

retail loyalty card data management is entering the 21st Century.”

as expert witnesses in advertising & marketing cases; recent judicial

Malcolm Aikman will deliver an insightful paper on the 2006 Census

insights into survey design; and managing issues of conﬁdentiality,

data, and discuss the interesting challenges we face in the future.

privilege and privacy.

Industry Update

Professor Soames Job will consider the broad trends in the road toll
and key factors contributing to serious crashes, in terms of human

Jo Dipnall, Peter Harris and Travyn Rhall will present a short

behaviour, vehicles, and road engineering. The safe systems approach

discussion on the industry as it stands, and looking into the future.

to road safety forms the basis for addressing the key behavioural

Keynote Address

causal factors: speeding, drink and drug driving, fatigue and non-use
of safety devices (seat belts and helmets). The reasoning behind the

Happy now?:

latest speeding and young driver initiatives is outlined.

Dr Tim Sharp, also known as Dr Happy, from the Happiness Institute
will discuss strategies for a great life with a

Annual General Meeting

speciﬁc focus on happiness at work.

The AGM will be held in the Foyer of the Big Top.

Rides
At the close of the conference,

YRG Drinks

delegates are encouraged to

The Young Researchers Group will be meeting at the Luna Park Wharf

indulge the child inside and

at 6pm, to catch a ferry to The Rocks, where they will start at the Lord

enjoy the rides of the historically

Nelson Hotel and then investigate the local bars.

spectacular Luna Park.

Fellows Dinner

Closing Dinner

For Fellows of the Society.

The AMSRS 2007 National
Conference will conclude with a closing
dinner in the grand opulence of the Crystal
Palace, overlooking Sydney Harbour. The evening will
include award presentations for the Tony Wheeler
Best Paper Award, the George Camakaris Best
Paper Award for a Young Researcher and the
Marilyn Coulthart Award for Service to Field.
Our entertainers for tonight will be Vince Sorenti,
with the funky big-brass legends
The Gotham City Horns, who plan
to send us off with a bang!
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Closing Dinner
Sponsored by:

Conference Program
OPENING | WEDNESDAY 24 OCTOBER 2007
8.00 - 9.00am

Workshop registration (WS 1& 2) (BIG TOP FOYER)

9.00am-12.45pm

Workshop 1 - John Rossiter
How to pre-test ads (TED HOPKINS ROOM)

12.45-1.15pm
1.15-4.45pm
6.00-11.30pm

Workshop 2 - Tim Bock
Finding the story: tips and tricks for extracting
insight from data (TAJ MAHAL)

Workshop registration (WS 3& 4) (BIG TOP FOYER)
Workshop 3 - Steve Bellman
Workshop 4 - Adrian Bauman
Implications of the changing media landscape for What social research can learn from
advertising research (TED HOPKINS ROOM)
epidemiology (TAJ MAHAL)
Opening Dinner and The Research Effectiveness Awards – MC Peter Berner (DOLTONE HOUSE)

DAY ONE: THURSDAY 25 OCTOBER 2007
8.00 - 9.00am

Registration opens (BIG TOP FOYER)

SESSION 1

Facing the changes (BIG TOP AUDITORIUM)

9.00am

Jenny Crawford Committee chair - Opening address
Ian Thomas - Ekas - Platinum sponsor introduction

9.10am

Keynote speaker - Professor John Rossiter - University of Wollongong » Brain-imaging, eye-tracking, and other
non-verbal measures – new but false faces of consumer research

10.00am

Arrival tea and coffee & exhibition opens (CRYSTAL PALACE)

Keynote speaker - Murray Campbell - TNS in New Zealand

» What’s really changing: The media or the message?

10.50 - 11.10am

Morning tea (CRYSTAL PALACE)

BREAKOUT
SESSION 2

Stream 1: Changing face of online research
(BIG TOP AUDITORIUM)

Stream 2: Behind the mask
(TAJ MAHAL)

11.10am

• Andrew Cooper, Charles Pearson, Kevin
Goldberg - Research Now (UK)
» Flash survey tools for online surveys - a “ﬂash
in the pan” or a ﬂash of inspiration?
• Pete Cape - Survey Sampling International (UK)
» We are all in the gutter, but some of us
are looking at the stars – understanding the
multiple panelists point of view
• Brian Fine/Paul Wang/ Con Menictas
- AMR Interactive
» Panel Differences: understanding research
analyses implications of people who belong to
multiple on-line panels

• Martin James - Celsius Research
» The beauty of the mean
• Paul Warwick - Bellamy Hayden
» If a respondent sees an advertisement, but
no-one is around to survey them, does it shift
any equity measures?
• Karyn Wong / Lucy Economus
- Woolcott Research
» I don’t like it, but I don’t know why
• Suzanne Burdon/Sue Bell
- Collective Intelligence Consultancy
» The truth is in there

12.50pm - 1.50pm

Lunch (CRYSTAL PALACE) and AMSRO Lunch

SESSION 3

Evidence-based decision-making (BIG TOP AUDITORIUM)

1.50pm

• Keynote speaker - Mia O’Brien - Minter Ellison
» Getting it right: using market research as evidence in Australian courts

2.30pm

• Keynote speaker - Professor Soames Job - Roads and Trafﬁc Authority of NSW
» Getting it right: using evidence to improve road safety

3.20- 3.40pm

Afternoon tea (EXHIBITION HALL)

BREAKOUT
SESSION 4

Stream 1: Revolving or evolving
(BIG TOP AUDITORIUM)

Stream 2: Climate change
(TAJ MAHAL)

3.40pm

• Professor John Roberts University of NSW,
Faculty of Business / Pamela Morrison Professor of Marketing at the University of NSW
» Whence and whither market research?
• Paul Korbel - Market Focus International
» Evolution or revolution: 6 decades of change
from local to global focus
• Chris Martin Murphy - Interface Research &
Strategy, The Financial Research Co.
» From business storyteller to business
strategist

• Carly Pearse - Millward Brown Australia
» The importance of the environment in
research
• Evan Yabsley / Professor Gus Geursen
- Central Queensland University
» Face values: corporate climate change & the
new relevance for researching ﬁrms’ values
• Randall Pearce - THINK: Insight & Advice
Pty Ltd » The climate project

5.15 - 5.45pm

AGM (BIG TOP FOYER)

6.00pm
6.30pm

Drinks arranged by YRG (Young Researcher’s Group) All welcome - meet 6pm at LUNA PARK WHARF
Fellows Dinner
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DAY TWO: FRIDAY 26 OCTOBER 2007
8.00 - 9.00am

Registration Opens (BIG TOP FOYER)
Arrival tea and coffee & exhibition opens (CRYSTAL PALACE)

SESSION 1

Facing futures (BIG TOP AUDITORIUM)

9.00am

• Keynote speaker - Professor David Hughes
- Emeritus Professor of Food Marketing at Imperial College, London
» Am I a consumer or a citizen today? The two faces of the twenty ﬁrst century shopper

9.50am

• Keynote speaker - Malcolm Aikman - Urbis
» Our changing lives - insights from the 2006 census

10.35am

Morning tea (CRYSTAL PALACE)

BREAKOUT
SESSION 2

Stream 1: Marketing Models & Metrics
(TAJ MAHAL)

Stream 2: Faces of qualitative research
(BIG TOP AUDITORIUM)

10.55am

• Martin Slack - Millward Brown Australia
» The more things change, the more they stay
the same
• Ken Roberts - Forethought Research
Darren Stein - Optus
» Marketing led organisations
• Scott MacLean - Research International
Australia Pty Ltd
» SEM is dead, long live SEM
• Dr Jannie Hofmeyr - Synovate (South Africa)
» Getting real about prediction in marketing
research

• Roslyn Doyle - Big Picture Research and
Planning
» Why don’t we let the clients play? A look at
the various ways we can involve clients in the
qualitative research process
• Jesvier Kaur - Qzone
» Let the arrow ﬁnd the target
• Angela Southwell - TNS Social Research
» Public consultations: real research or just a
Jerry Springer show?
• Simon Le Couteur /Darren Kemp - The Leading
Edge » Inside Insights

12.35pm

Lunch (CRYSTAL PALACE)

BREAKOUT
SESSION 3

Stream 1: Measuring marketing effectiveness
(BIG TOP AUDITORIUM)

Stream 2: Changes in the retail environment
(TAJ MAHAL)

1.30pm

• John Cucka - Jigsaw Strategic Research
» Accountability in marketing: the business
case
• Rachel Kennedy/Colin McDonald/Byron Sharp
- Ehrenberg-Bass Institute for Marketing
Science
» The changing face of advertising research
• Dr Jenni Romaniuk - Ehrenberg-Bass Institute
for Marketing Science
» Answering the challenge of measuring
word-of-mouth: our investigations, results
and recommendations
• Georgia Phillips/Sally Joubert/Nikki Howlett
- Add+Impact International
» He’s the sexiest man alive, but will George
Clooney engage?

• Helen Bakewell - Directional Insights
» The changing face of retail and retail
research
• Liane Ringham / Kath Stavrellis
- Inside Story - Research and Knowledge
Management
» Bring some emotion, put some colour in
my life
Stream 2: Project management - (TAJ MAHAL)
• Kylie Brosnan - I-view Pty Ltd
» Project management is just kids play! The
changing face of operations management
• Dr Vinh La - Taverner Research
» Do you really understand your international
client?

3.00pm

Afternoon tea (CRYSTAL PALACE - FOYER)

BREAKOUT
SESSION 4

Stream 1: Response and responsibility
(BIG TOP AUDITORIUM)

Stream 2: Sense and sensibility
(TAJ MAHAL)

3.20pm

• Adam Rowland/James Wunsch
- Eureka Strategic Research
» Don’t tell me my views count!
• Terry Wiley
- Lightspeed Research, APAC
» The future of mobile research

Tim Bock - Numbers Pty Ltd
How to check a choice model

SESSION 5

(BIG TOP AUDITORIUM)

4.00pm

• Industry Update: Jo Dipnall - CogNETive Pty Ltd, Peter Harris - Colmar Brunton, Travyn Rhall
Millward Brown Africa & Asia Paciﬁc
• Keynote speaker - Dr Tim Sharp (Dr Happy) » Happy now?

5.25pm

Closing address (BIG TOP AUDITORIUM)

5.30pm

Luna Park Rides

6.30pm - midnight

Closing Dinner – Hosted by Vince Sorrenti, with music by the Gotham City Horns
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Pre-Conference
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Workshop 4:

The four pre-conference workshops will be held on
Wednesday 24th October 2007, with two workshops in the
morning and two in the afternoon. These will be held in the Taj
Mahal Room and the Ted Hopkins Room.

epidemiology

This interactive symposium will focus on the evaluation
of social marketing campaigns, with an emphasis on
health-related mass media initiatives. The underpinning rationale is
the scientiﬁc desire to really understand whether mass campaigns
in the public sector are effective, and to better understand how they
work. This symposium describes best practice in contemporary
campaign evaluation and quantitative analytic methods.

Each workshop is limited to 25 attendees and you will be able to
attend up to two workshops. We recommend that you register for
the workshops of interest as soon as possible as we expect that the
workshops will ﬁll up quickly. To register, go to www.amsrs.com.au.

Workshop 1:

Professor Adrian Bauman

» What social research can learn from

Professor John Rossiter

» How to pre-test ads (including writing ad test

Adrian Bauman is Professor of Public Health (Behavioral
Epidemiology and Health Promotion) at the University of Sydney;
he is Director of the Centre for Physical Activity , co-director of the
Centre for Overweight and Obesity and Director of the Australian
Centre for Health Promotion all at Sydney University.

questionnaires and interpreting the results)

In Australia, ads are usually pre-tested, if at all, in
focus groups. Focus-group ad testing is a crude
method that may be subjectively reassuring but is objectively very
poor in picking winners from losers. In this workshop, two better
pre-testing methods are introduced. Participants in the workshop
will be given practice in designing questionnaires for these and
shown how to properly interpret the results. See page 4 for a
proﬁle of Professor Rossiter.

He has a special interest in the research design and measurement
around the evaluation of mass media campaigns and communitywide health promotion and social marketing programs.
Delegates will be able to earn 12.5 QPMR points for each workshop.

Workshop 2:

Dr Tim Bock

Places are limited - book your place online

» Finding the story: tips and tricks for extracting
insight from data

A workshop on the basics of extracting insight
from quantitative data. The workshop covers both
techniques for analyzing individual tables and general analysis
strategies for analyzing studies. The target audience is researchers
with less than 2 years experience and research users.

Exhibition Hall

Tim Bock is Director Customer Insight & Analytics at Telstra, a
director of Numbers and a Visiting Fellow of UNSW. He has a PhD
and a University Medal in marketing. He has extensive experience
training, consulting, testifying and writing papers on market
research.

Workshop 3:

Showcase your company
Delegates are encouraged to stop by the Exhibition Hall from
8:00am Thursday to 3:30pm Friday. This will be held in the Crystal
Palace where we will be enjoying our morning and afternoon teas,
overlooking Sydney Harbour.

Professor Steve Bellman

» Implications of the changing media landscape
for advertising research

This year we have 20 exhibition booths available. For more
information on how you can showcase your company at the
conference this year, download an exhibition booking form at
www.amsrs.com.au.

The media landscape is changing rapidly. Maybe the
research tools we use to measure media effectiveness
need to change as well. This workshop begins with an overview of
these changes, and then participants will explore possible solutions to the challenges posed by these changes. No experience is
necessary with any of these cutting edge tools. The best tools might
be the ones that haven’t been invented yet, or the ones we’ve been
using for decades. Come along and have your say.

Once again, we are offering a Media Centre where delegates will be
able to access the internet. The terminals are conveniently located
in the exhibition hall and will be open during exhibition hours.
Morning tea, a sit down lunch and afternoon tea will also be served
in the exhibition hall on both days.

Steven Bellman uses some cutting edge tools every day in his role
as Deputy Director of the Interactive Television Research Institute
(ITRI), one of the best-equipped audience research laboratories
in the world, with clients including the top three US TV networks
and many of the globe’s best-known brands. ITRI is currently
collaborating with the Brain Sciences Institute at Swinburne
University on the use of brain scanning to measure responses to
interactive ads, and with researchers at Curtin University who use
“shadowing” techniques to measure media usage across platforms.

For more information or to download an
exhibition booking form please go to

www.amsrs.com.au
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Awards
How to get on the podium
The Mike Larbalestier Conference Scholarship

Marilyn Coulthart Award for Service to Field

Each year the society
awards the Mike
Larbalestier Conference
Scholarship to a researcher
from each division who has
not previously attended
the national conference.
The winners of last year’s
Scholarship were Barbara
Barker (ACT), Anne-Marie Gut IVIC), Catherine Hall (QLD), Huw
Hepworth (WA), Rikki-Lee Schmitt (SA) and Scott Taylor (NSW).

This award was introduced in 2003 by Field Force CEO Peter
Coulthart in memory of his late wife, Marilyn, with whom he
started Field Force in 1995. It will be awarded to individuals who
have made a signiﬁcant contribution to ﬁeld. The winner in 2006
was Carmel Symons.

New Fellows
Full Members of the Society
nominated for Fellowship are
elected by current Fellows, on the
basis of service to the industry and
the profession. In 2006, John Fidler
was bestowed with a Fellowship.

A maximum of 6 scholarships will be awarded again this year, one
to each Division. To be eligible for the Scholarship, researchers
must not have attended a Conference previously, must demonstrate
how attendance will beneﬁt both themselves and the profession
and have been a member for at least 6 months prior to application.

Research Effectiveness Awards
These awards target the industry’s behind-the-scenes agents with
true grit - those who have kept the Market Research machine’s
engine oiled and running like clockwork, and endeavour to
transform research standards in Australia.

Best Paper Awards
Tony Wheeler Best Paper Award
The Tony Wheeler Best Paper Award
is sponsored in perpetuity by Millward
Brown and is named in honour of its
former CEO for Australia, New Zealand
and Japan, who passed away in 2001.
A co-founder of Hoare and Wheeler &
Associates and then of Yann Campbell
Hoare Wheeler, now Millward Brown,
Tony Wheeler was Secretary of the
Society’s National Council from
1985 – 1987.

The award categories are: Award for Social Impact, Award for
Communications Strategy Effectiveness and Award for Commercial
Excellence.
The winners will be announced and awarded at the opening dinner
at Doltone House.

Matt Balogh received the 2006 award for his paper ‘ Why dogs
are smarter than banks: A crazy multi-dimensional tale of
customer loyalty’.
The George Camakaris Award for Best Paper
by a Young Researcher
George Camakaris (1940-1999) was a
long serving and distinguished member
and Fellow of the Society. In his memory
his widow, Eve, in conjunction with the
company he started, Quantum Market
Research, established an annual award for
younger members of the AMSRS.

Research Effectiveness Awards Sponsors

The George Camakaris Award aims to
encourage an attitude of exploration in
newer entrants in the industry. The award
provides young researchers with an
opportunity to consider their role as researchers within the bigger
picture of the research industry overall. Researchers who are
either under 35 or in the ﬁrst ﬁve years of their career are eligible
for the award.
The 2006 award went to Jayson Chaplin for his paper ‘Using blogs
in commercial research’.
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Registration

How to register
in three easy steps
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Early Bird Savings:

Select the package
that you want

Packages Available:

Take advantage of the Early Bird Rate!
Register before 21st September 2007 and save.

Full Conference

Attendance to all conference sessions on both days. Fully catered.
Registrants will receive: a CD of Conference Papers, a delegate
Satchel, a delegate Goody Bag and dinner tickets to the Opening and
Closing Dinners.

Cancellation Policy:

One Day - Thursday or Friday

Due to considerable administrative costs incurred in registration
processing, a fee equivalent to 10% of the registration fee will be
charged for any cancellations. Cancellations after 17th October
2007 will be subject to a 50% cancellation fee, representing
costs charged by the venue for conﬁrmed numbers. Delegate
substitutions are a welcome alternative and in this instance no
fees will be charged. All requests for cancellations or substitutions
MUST be made in writing to the Society and will be honoured only if
they have been conﬁrmed in writing by the Society.

Attendance to either Thursday or Friday sessions only. This incudes
the morning and afternoon tea’s and lunch, but does not include
the opening or closing dinners. Registrants will receive : a delegate
Satchel and a delegate Goody Bag.

Company Rover Tickets

Attendance to all conference sessions on both days. Allows a
number of people to share a ticket – limited to only one person on
the ﬂoor at any time. Rovers collect their ticket from, and return
their ticket to, the registration desk. This includes the morning
and afternoon tea’s and lunch, but does not include the opening or
closing dinners. Registrants will receive a CD of Conference Papers
(1 CD per company), a delegate Satchel and a delegate Goody Bag.

Closing Dates
The closing dates for registrations are:

Opening Dinner (inc. Research Effectiveness Awards)

Early Bird Booking: Before 21st September 2007

Dinner tickets need only be bought by day delegates, rovers and
those joining the conference for the dinner/awards only. Doltone
House, Jones Pier Wharf.

Registrations: 17th October 2007
Late registrations will be considered, depending on the
availability of places

Closing Dinner

Further Information

Dinner tickets need only be bought by day delegates, rovers and
those joining the conference for the dinner only. Crystal Palace,
Luna Park

Event Planners Australia will be handling the registration and any
registration or accommodation enquiries.

Pre Conference Workshops

You can contact Meeghan Whalley at Event Planners on:

(Wednesday, 24th October 2007)
There will be four workshops to choose from:

Tel: 07 3858 5411
Email: meeghanw@eventplanners.com.au

Workshop 1: Prof John Rossiter, University of Wollongong.
Workshop 2: Dr Tim Bock, Numbers
Workshop 3: Prof Steve Bellman, Interactive Television
Research Institute
Workshop 4: Prof Adrian Bauman, University of Sydney
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2

3

Register online at
www.amsrs.com.au

Note the
closing dates!

Accommodation:
When registering with Event Planners, delegates will be able to
choose from two accommodation options (see location map on pg 2):

Conference CD
(inc. in Full Conference,
Thursday and Friday, and
Company Rover tickets only)

Package Prices

Vibe Hotel - 88 Alfred Street, Milsons Point
Vibe rooms (queen/twin) $189 per room per night
The Vibe is the closest hotel to Luna Park, a quick 2 min walk!

CONFERENCE CD

A CD containing all conference
papers from the two days.

Harbourview Hotel - 17 Blue Street, North Sydney
Harbourview room (double/twin) $200 per room per night
Offering spectacular views of the city skyline and Harbour Bridge, the
Harbourview Hotel is is located right in the heart of North Sydney,
and enables easy access to North Sydney CBD and Luna Park.

All ﬁgures are in $AUD and include GST. Members’ rates are only available to AMSRS Members.
Members
Early Bird Rate
(before 21 Sept 2007)

Non Members
Early Bird Rate
(before 21 Sept 2007)

Full Conference

$1353

$1595

$1573

$1826

One Day

$620

$759

$683

$822

Thursday
or Friday

Thursday
or Friday

Thursday
or Friday

Thursday
or Friday

Company Rover

$1214

$1214

$1492

$1492

Opening Dinner
(including Research
Effectiveness Awards)

$180

$180

$180

$180

Closing Dinner

$180

$180

$180

$180

Pre Conference Workshop 1
Wednesday - John Rossiter

$295

$443

$362

$510

Pre Conference Workshop 2
Wednesday - Tim Bock

$395

$543

$462

$610

Pre Conference Workshop 3
Wednesday - Steve Bellman

$295

$443

$362

$510

Pre Conference Workshop 4
Wednesday - Adrian Bauman

$295

$443

$362

$510

Conference Papers on CD

$99

$99

$99

$99

Registration Package

(please indicate the day
you are attending)
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Members
After Early Bird
Rate ends

Non Members
After Early Bird
Rate ends

Conference 2007 Sponsors

The Society extends its sincere thanks
to our sponsors, who have helped to
make the Conference possible.

Platinum Sponsor

Gold Sponsors

Exhibition Hall Sponsor

Silver Sponsors

Bronze Sponsors

Award Sponsors

Other

Media sponsor

����������������������������������������������������������������������������������������������������������

TM

Research Effectiveness Award Sponsors

For further information:
Leslea Clements, Events and Operations Manager
Ph: 02 9566 3103
Fax: 02 9571 5944
Level 1, 3 Queen Street Glebe NSW 2037

www.amsrs.com.au

