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Message from the Conference Chairs

CONFERENCE HIGHLIGHTS

We look forward to welcoming you at the 2014 Conference in Melbourne.
The theme of this year’s conference is Access All Areas, a theme that neatly encapsulates the realities
and aspirations of our industry. The sheer variety of presenters and papers this year is testament to how
research and insights are central to so many aspects of commercial and social endeavours.
This year’s conference will challenge thinking about how we attack the task of delivering insights in a
changing environment, celebrate the successes of our dynamic local industry and showcase the best of
new approaches and ideas. Our industry is incredibly diverse and we’ve been careful to ensure that no
matter what role you play there will be something to challenge and stimulate you over the two days.
Some have dubbed the line-up of international keynote speakers this year as the best ever at an AMSRS
Conference. Whilst we wouldn’t be so bold, the likes of Tom Ewing, Joel Rubinson, Betty Adamou, Leigh
Caldwell, Caroline Hayter and Fiona Blades are recognised as leaders in their fields and in high demand
globally. That we could get them all together for AMSRS is a great coup. They will challenge our thinking,
suggest new ideas, reinforce old ideas and entertain us. The keynote panel session late on day two will
bring together everything we’ve seen over a hectic two days and provide a roadmap for moving forward.
If the mark of a great conference is the calibre of presentations that missed out then this year will be
cracker indeed. We’ve been able to put together nine parallel streams of fantastic local content across a
spectrum of topic areas that mean there’s something for everyone.
Like it or not, privacy is an important issue for industry, as changes in laws, technologies, methodologies
and community expectations put greater pressure on us all. The Privacy Panel moderated by Virginia Trioli
promises to be a stimulating discussion about the issues we are all facing. We’re delighted that Simon
Longstaff has agreed to join the panel and to be interviewed afterward by Virginia. Simon will provide a
fascinating insight into the ethics of research and our relationship with our communities.
For the first time ever the conference this year will host the Research Effectiveness Awards (REAs). It’s
important that as an industry we can recognise success and the REAs are a terrific showcase of our most
effective research. Finally a very big thank you to the hardworking 2014 Conference committee: Sandra Bell,
Deborah Fernon, Diane Gardiner, Liz Harley, Leanne Khor, Chris Mawn, Tiina Raiko, Adam Roland, Lisa
Salas, Ben Selwyn.This event wouldn’t be happening without their commitment over the past ten months.
Like any AMSRS Conference it’s not all serious business. The
Access All Areas theme gives us an opportunity to celebrate and
network in style at the Anthology Gala Dinner at Zinc.
We hope that you will all leave the conference armed with
new ideas and approaches, energised to make a difference,
confident about the prospects for our industry and proud of
our achievements. On behalf of all of us on the conference
committee we hope you enjoy the conference as much as
we’ve enjoyed putting it together.

KEYNOTE

We have speakers from around the globe and some home-grown talent to provide
the most thought provoking, entertaining and skill sharing event for our professional
development event of the year.

Invited Speakers
INVITED

Our invited speakers will bring some serious business acumen with Dr Simon Longstaff
sitting on the Privacy & Ethics Panel and then interviewed by professional ABC journalist
Virginia Trioli. Melbourne favourite TV personality Peter Helliar will join us to wrap up the
event in entertainment style.

Privacy & Ethics Panel
PANEL

ABC Journalist Virginia Trioli will facilitate our panel which will explore important issues
around data, ethics and doing business in 2014 and beyond. The Australian Privacy
Principles are the largest reforms to privacy law in more than 10 years. Hear directly from
industry experts on how these reforms have impacted our industry today and will in the
future with our interactive Privacy & Ethics Panel.

Gala Dinner
DINNER

This year’s Gala Dinner will be held at Zinc on the Yarra River at Federation Square - just a
short 5 min walk from the Hyatt. This year’s dinner theme “Anthology” will bring together
all the elements of a red carpet rock show after party focusing on the history of Rock.

Closing Drinks
DRINKS

Join us for a drink after the conference to discuss the winners in the Hyatt’s beautiful
inside courtyard. Once you have had a cheeky drink, you can join the YRN (Young
Researchers Network) for a night out in Melbourne, if you feel like kicking on.

ticket prices
TICKETS

To give our members the best prices we can, we have been able to keep the cost the same
as 2013 prices. In addition, get in before the end of financial year (30th June 2014) and get
$100 off your Full Conference member ticket.

Membership

Message from our Platinum Sponsor

Not a member? If you are not a member of the AMSRS, and you purchase a Full
Conference Ticket at non-member rates, we will offer you an Associate membership
until June 2015. With your Associate membership, you can take advantage of all of our
membership benefits. Online access to our members portal with free publications,
webinars, conference papers, discounted and free events.

Welcome from The Leading Edge.

QPMR Discounts

George Zdanowicz & Di Shelton

It’s great to be back again – albeit in a different role to 2013. The Leading Edge are delighted to be this
year’s headline sponsor. As our name suggests we pride ourselves on being at the forefront of industry
thinking and developments and as such there is no better place to be than at the 42nd AMSRS conference.
Yet again the organisers have put on a fabulous schedule that gives delegates access to the very best
speakers and thinkers that the industry has to offer. And what an exciting time it is – whether it be Big
Data, Geofencing, Behavourial Economics, or Agent Based Modelling the list of fascinating areas of study
and the pace of change shows no signs of slowing down any time soon.
However amongst all this breathless excitement we at The Leading Edge believe it is vital to keep a sense
of perspective – and an eye on the main game. Which for us has always been, and always will be, actionable
insights that lead to desired tangible outcomes. Marketers have beaten the snot out of the word ‘insights’:
they are often nothing of the sort – at worst being statements of the bleeding obvious or merely nice to
haves. Information is a commodity readily available to all. Research is at its best when it sifts through the
tidal wave of data and produces clarity from complexity and
confusion leading to a beneficial focused way forward
for our clients. And when it does there
is no better industry to be in.
On that note ,and in that spirit, The Leading Edge,
and The Digital Edge, wishes all delegates a fun,
informative and, above all, useful two days.
Nigel Marsh & Lee Naylor
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Keynote Speakers

FREE

MEMBERSHIP

DISCOUNT

YRN
DISCOUNT

QPMR members will again have access to extremely discounted conference rates,
designed to enable them to continue their professional development activities at our
premiere event.

YRN (Young Researchers Network) Discount

To encourage mentoring and the sharing of our industry’s knowledge and talent with those
who are up and coming in research, we are offering special discounted rate for a session
at the conference if you are under 30 years. Come to the second half of the last day, see the
closing session and join us for the closing drinks where you can network with your peers.

Exhibition & Networking
NETWORKING

Exhibitors, both local and international, will be on hand to discuss their services and offer
you a fun space for games and competitions.

GET CONNECTED

Conference blog
Follow us on Twitter
Conference hash tag
Linked in
Facebook
Instagram

www.amsrsconference.com
@amsrs_au
#amsrs
AMSRS Group
facebook.com/AMSRS
#amsrs
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CONFERENCE OVERVIEW
WEDNESDAY 3RD SEPTEMBER
7:00 - 10:00pm

PLATINUM
SPONSOR:

Fellows Dinner - By invitation only

GRAND HYATT

THURSDAY 4TH SEPTEMBER - Registration from 7.30 am - Level 8
9:00 - 10:30 am

Plenary Hall

Opening Plenary Session

10:30 - 11:00 am

Exhibition Hub

Morning Tea

11:00 - 12:30 pm

Plenary Hall

Morning Plenary Session

12:30 - 1:30 pm

Exhibition Hub

Lunch

1:00 - 1:30 pm

The Library

AMSRS AGM

1:30 - 2:45 pm

Break Out Rooms

Afternoon Break Out Sessions
Social & Government | Insights & Innovation | Research in a Changing World

2:45 - 3:15 pm

Exhibition Hub

Afternoon Tea

3:15 - 5:00 pm

Plenary Hall

Afternoon Plenary Session

5:15 - 6:15 pm

The Library

AMSRO AGM - By invitation only

7:00 - 11:45 pm

Gala Dinner - Zinc, Federation Square

2014
The Research Effectiveness
Awards will be presented
throughout the Conference.

GRAND HYATT

FRIDAY 5TH SEPTEMBER - Registration from 7.30 am - Level 8
9:00 - 10:30 am

Plenary Hall

Opening Plenary Session

10:30 - 11:00 am

Exhibition Hub

Morning Tea

11:00 - 12:15 pm

Break Out Rooms

Morning Break Out Sessions
Mobile | Brand Comms

12:15 - 1:15 pm

Exhibition Hub

Lunch

1:15 - 2:30 pm

Break Out Rooms

Afternoon Break Out Sessions
Survey Design | Big Data

2:30 - 3:00 pm

Exhibition Hub

Afternoon Tea

3:00 - 5:00 pm

Plenary Hall

Afternoon Plenary Session

5:00 - 6:00 pm

Closing Drinks

6:00 pm

Young Researcher’s (YRN) Laneways tour

RICA

• Business to Business Award
• Communications Strategy Effectiveness
• Consumer Insight Award

|

Social Marketing

• Innovation in Methodology Award
• Public Policy/Social Research Award
• Technology Effectiveness Award

|

Collaboration & Co-Creation

PLUS
• Employer of the Year Award
• Young Researcher Award

HOSTED BY:
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Speakers

See full information on our website: www.amsrs.com.au/conference2014

KEYNOTE SPEAKERS

INVITED SPEAKERS

P6 Tom Ewing

P10 Virginia Trioli

P6 Betty Adamou

P10 Dr Simon Longstaff (AC)

P7 Joel Rubinson

P10 Peter Helliar

P8 Fiona Blades
P9 Leigh Caldwell
P9 Caroline Hayter

KEYNOTE

Online
Communities
Future MR
Blogging
Digital
Culture

Keynote Speakers

Content Director, BrainJuicer

President, Rubinson Partners Inc

Tom Ewing joined BrainJuicer in 2011 as a digital culture specialist, and now works there as
Content Director for BrainJuicer labs, keeping tabs and building points of view on the latest
developments in technology, psychology, behavioural economics and research itself. He’s been
a regular speaker at industry events since 2008, winning Best Presentation at the MRS for his
work on online communities and Best Paper at ESOMAR for “Research In A World Without
Questions”, which mapped some of the territory he’ll be exploring in this keynote. He is also a
prolific blogger, was named as a “4 under 40” young industry leader by the AMA, and has an
occasional second career as a music critic.

Joel Rubinson is President of Rubinson Partners, Inc. marketing and research consulting for
a brave new world and a member of the faculty of NYU Stern School of Business where he
teaches social media strategy.

Presentation

REASONS TO BE CHEERFUL

It might surprise you to learn this, but market research isn’t doomed. Here’s another surprise: it
doesn’t need to change. Because it already is changing, and the change is gaining momentum.
This invigorating keynote will focus on why it’s time for research to get happy. It won’t talk about
“needs to” happen before we’re all gobbled up by a scary disruption monster, but on what
actually is happening right now. Research is helping put emotion at the centre of advertising,
consumers at the centre of creativity, and context at the centre of everything. At the heart of
the change is a shift in our understanding of how people make decisions – in-the-moment,
unconsciously and most of all emotionally – and a new confidence that research really can
capture that and turn it to business advantage.

Betty Adamou is a ResearchGame designer, the inventor of ResearchGames™ and the CEO
and Founder of Research Through Gaming, the worlds first company solely specialising in
game-based research methods. Having worked in MR for 8 years, Betty is a frequent writer,
conference speaker and occasional University lecturer
Creativity
Methodology
Innovation
Engagement
Digital
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This presentation goes into detail on the challenges faced by the client and how the
ResearchGames developed were able to engage the audience to garner surprising and positive
results. It wasn’t all smooth running though, so the audience should be prepared to hear a
frank account of what a ResearchGame designers’ job is really like whilst seeing the videofootage of the ResearchGames themselves. The accompanying paper to this presentation is
the worlds first paper on ResearchGames, and available publicly online.

Joel Rubinson

CEO and Founder, Research Through Gaming

New Tech

In academia, utilising new research methods can be an extremely hard push. However, due
to the bravery of one academic client and her team, game-based research methods were
used for two online academic studies which were testing current and futuristic forms of
identification. This large, social study called IMPRINTS Futures (spanning 3 years) is pivotal to
the understanding of public perceptions of identification and authentication in the UK amongst
all age groups. And so, when the client approached Research Through Gaming for the first
time, it was key that we engaged the participants in this online study as much as possible in
order to gain trusted data on some sensitive and on occasion quite taboo or conceptual ideas.

Tom Ewing

Betty Adamou

Gamification

Presentation Problem Solving with Game-based Research Methods:
The evolution of engagement in Market Research & beyond

Betty has spoken at over 50 conferences and events worldwide, sharing her work on Games
for Research throughout the market research industry. Her upcoming book “Playspondents:
Making Games for Research” is due for publication in 2014.
Betty is an award-winning researcher, winning the Ginny Valentine Award for Entrepreneurial
Spirit (2012) and the Researcher of the Future title with CASRO in August this year. Her company,
Research Through Gaming, was in the GRIT Top 50 Most Innovative Firms (2012), just after 7
months of launching and then again in 2014. Betty has just started her PhD with the University
of Winchester, studying game-based research methods, where the work she will undertake
over a 5-year period will benefit the entire market and academic research industries.

Started in 2010, Rubinson Partners, Inc. (RPI) has helped position clients for success in a digital
age. His main areas of consulting include social media listening, creating big data strategies,
innovation, brand and media measurement, and shopper insights.
Prior to starting his consultancy, Joel was Chief Research Officer at The Advertising Research
Foundation where he led the research transformation initiative that was heavily focused on
how to move beyond traditional long-form surveys and leverage digital and social media data.
Joel was at the NPD Group for many years, leading the creation of modeling approaches for
brand equity management, new product forecasting, category management and designed
many of their data collection and sampling methodologies as NPD changed from paper
diaries to online research.

New Tech
Methodology
Social Media
Big Data
Brand Health
Digital

Joel is also a published author of the book, “Brand-Building in a Digital, Social, and Mobile Age”
and a frequent speaker at industry events. Joel’s blog is well read throughout the industry,
attracting readers from all over the world. Joel holds an MBA in statistics and economics from
the University of Chicago and a BS from NYU Business School.

Presentation What does brand success look like in a
digital, social, mobile age?
Media has always been the way marketers connect brand ideas to consumers. However, as
media evolve to become increasingly digital across numerous screens and devices, so do the
rules of brand-building. And therefore the markers of brand health must change to include
digital and social signals that can be read passively as an exhaust of digital measures that are
readily available.
Marketers must master “always on” marketing requiring that a brand build its own audience…
visitors to its website, fans on Facebook, etc. In effect, in a digital age, brands go beyond
functional purpose; they have become media properties as well.
An effective brand guidance system will not only report measures of brand health, it will guide
marketers to prioritize what matters…effective use of precision marketing and winning “brand
as media” efforts. In this new marketing world, marketers must understand and get ahead
of media consumption behaviours just as much as they traditionally have tried to understand
product consumption.
The number one challenge that marketing research teams must grapple with is how to bring
together digital signals and survey questioning into a holistic picture and guidance system for
brand health. This presentation will offer important ideas for how to accomplish this.
AUSTRALIAN MARKET & SOCIAL RESEARCH SOCIETY
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KEYNOTE

Mobile
Methodology
Social media
New Tech
Consumer
Experience

Keynote Speakers

continued

KEYNOTE

Keynote Speakers

Fiona Blades

Leigh Caldwell

Chief Experience Officer, MESH The Experience Agency

Partner, The Irrational Agency

Fiona started her career in marketing, before moving into the world of advertising, firstly as a
planner at agencies like Leo Burnett and subsequently leading the data and account planning
teams at Claydon Heeley, an Omnicom agency.

Leigh Caldwell is a behavioural economist and author (The Psychology of Price, 2012).
His research explores how the capabilities and limitations of human thinking influence the
choices we make as consumers – for example, which products we prefer, how much money
we are willing to spend, and what jobs we choose. He focuses on how the global economy is
increasingly composed of intangible goods – things that we value but cannot see or touch such
as brands, authenticity, uniqueness and social connection.

Fiona recognised that traditional market research tools were not available to help marketers
in a rapidly changing media world. So she set up MESH to provide new approaches that would
enable marketers to understand all touchpoints, from the moment of consumption to online, in
store or via TV. She also believed that brand and communications tracking should help guide
activity as it rolled out rather than reporting on it after the event.
MESH developed Real-time Experience Tracking (RET) using people’s mobile phones to
capture the experiences they were having with brands, in the moment. In 2012 the Harvard
Business Review described RET as “a new tool (that) radically improves marketing research”.
Media Week has listed MESH in ‘10 to watch, the new Facebooks’. More recently Fiona has
pioneered Sustainable Research which builds sustainability into the fabric of the market
research process. This was piloted within communities in Brazil and was recognised by the
industry with nominations for Best Innovation and the President’s Prize in December 2013.
Fiona has been listed in the entrepreneurs section of Research magazine’s 50 Faces to Watch,
she set up the Research Liberation Front and Ginny Valentine Badge of Courage Award and sits
on the Cranfield School of Management MSc Advisory Board.

Presentation Download and Deliver: how new data
streams are revolutionising the market research industry
We are living in exponential times where the market research environment is fundamentally
changing. Downloads changed the music industry forever. Now market research has new data
streams to help us understand the world around us. Our challenge is how to harness these.
This presentation will chart the rapid progress we are seeing from the perspective of a new
agency launched in 2006 to develop more relevant market research approaches. Back then
there were no apps, Facebook was unknown and Twitter hadn’t been launched. Capturing data
for market research via mobile was seen as a gimmick. MESH developed an approach called
Real-time Experience Tracking (RET) to understand all the experiences people were having
with brands.
In less than a decade we can now download billions of comments from social media, an ‘in the
moment’ data stream. How can the industry make sense of this? What are its limitations?
How can we combine with other data sources to start to predict future behaviour? Is this vast
amount of data a goldmine or sub-prime data?
Using case studies and anecdotes, we’ll share the journey we are taking with data and explore
the opportunities it can bring for market research.

Originally a mathematician, he founded a software company at 19 and is now a partner in
The Irrational Agency, one of Europe’s leading behavioural economics consultancies. He is a
regular commentator on economics and psychology for BBC News and other media.

Presentation Accessing the Unconscious: How market
research can (and must) measure the psychological
influences consumers themselves are not aware of

Behavioural
Economics
Consumer
Behaviour
Branding
Measurement
Methodology

Consumer behaviour is a result of two separate collections of psychological processes: the
conscious desires and decisions that we are aware of, and a sea of unconscious drives and
heuristics that we never see. Market research is good at measuring the conscious part, but
has generally ignored the unconscious. We used to assume that behaviour followed more or
less directly from stated preferences. This is wrong - as many experiments in behavioural
economics and decision-making psychology have now shown.
If we want to predict and understand what real consumers do, the conscious mind only gives us
half – or less – of the picture. Researchers are starting to realise that we now have two choices:
either to measure behaviour directly and ignore its causes (thus seeing the combined outcome
of both the conscious and unconscious parts of the mind but without knowing the difference),
or to directly measure the unconscious part of decision-making. I will talk about a selection of
new methodologies for measuring the unconscious, and show some interesting case studies
and the insights they discovered.
The unconscious mind influences not only the choices we make between products, but also
governs our wants and needs in the first place. Often, the most intangible aspects of the
products we buy are what satisfy the desires of the unconscious mind.

Caroline Hayter
Co-Founder, Acacia Avenue
Caroline Whitehill Hayter is Co-Founder and strategist at Acacia Avenue. Caroline comes from
a background in communications. She has lived and worked in several countries and is an
active member of the market research community involved in ESOMAR, the AQR and the MRS.
Caroline’s clients at Acacia Avenue include BP, EDF Energy, Barclaycard, McDonald’s and
others, all of whom have benefited from a behavioural economic lens on their issues.

Presentation

To BE or not to BE, that is the question

Today, there is little controversy over the role of behavioural economics in market research,
both qualitative and quantitative. But the prevailing discourse is now around how to use it,
rather than what it is and there is still a sense of reluctance – it is not uncommon to hear
the refrain ‘well, haven’t we always instinctively known this?’ suggesting that one of the
fundamental principles of BE, loss aversion, has a part to play – there is a tendency to be too
wedded to current practice rather than to recalibrate and really interrogate this wealth of new
insight with an open mind.

Behavioural
Echonomics
Strategy
Communications
Practical
Application
Theory

In the world of qualitative research, this is particularly the case, and it needs to be addressed.
BE isn’t easy to grapple with, but the grappling most definitely pays off.
This paper will set out some of the fundamental tenets of behavioural economics and involve
the delegates in working with some of the concepts and biases at its heart. It will move from
a general understanding of what BE is, to how to use and apply it to daily life as a researcher.
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INVITED

Invited Speakers

Virginia Trioli
Presenter & Journalist, ABC News

RICA

Two-time Walkley Award winner Virginia Trioli is one of Australia’s best-known journalists, with
a formidable reputation as a television anchor, radio presenter, writer and commentator.

ABC Journalist
Panel Facilitator
Commentator

In 1995 she won Australian journalism’s highest honour, the Walkley Award, for her business
reporting and in 2001 won a second for her landmark interview with the former Defence
Minister, Peter Reith, over the notorious Children Overboard issue. In 1999 she won the
Melbourne Press Club’s Best Columnist award, The Quill, and in 2006 she won Broadcaster of
the Year at the ABC Local Radio Awards.
Virginia has held senior positions at The Age newspaper and The Bulletin magazine, and for
eight years hosted Drive on 774 ABC Melbourne and Mornings on 702 ABC Sydney. She has been
the host of ABC TV’s premiere news and current affairs program Lateline and a presenter on
ABC TV’s Sunday Arts. She currently anchors ABC News Breakfast on ABC 1 and ABC News 24.
Virginia is married with three step-children, a 21 month old boy and one chocolate Labrador.

2014
This new award will

Facilitator: PRIVACY & ETHICS PANEL
Virginia will facilitate our Privacy & Ethics panel which will explore important issues around
data, ethics and doing business in 2014 and beyond. The Australian Privacy Principles are the
largest reforms to privacy law in more than 10 years. Hear directly from industry experts on
how these reforms have impacted our industry and will in the future with our interactive Panel.
After this Virginia will have an armchair chat with Simon Longstaff (AO) Executive Director of
the St James Ethics Centre.
To be a part of the conversation, suggest questions or lines of discussion you would like to
see on stage, by posting on the conference blog: www.amsrsconference.com

Dr Simon Longstaff (AO)
Executive Director of St James Ethics Centre
Simon’s distinguished career includes being named as one of AFR Boss True Leaders for the
21st century with Carol Schwartz noting “…I don’t know one CEO or chairman in corporate
Australia who has not worked with Simon Longstaff”.
Behavioural
Echonomics
Strategy
Communications

Simon has a PhD in Philosophy from Cambridge. Prior to becoming the Executive Director
of St James Ethics Centre in 1991, he worked in the Safety Department of BHP subsidiary,
GEMCO, lectured at Cambridge University and consulted to the Cambridge Commonwealth
and Overseas Trusts. His book Hard Cases, Tough Choices was published in 1997.
Simon was inaugural President of The Australian Association for Professional & Applied
Ethics and is a Fellow of the World Economic Forum. He is Chairman of Woolworths Limited
Corporate Responsibility Panel, the International Advisory Board of the Genographic Project
and Deputy Chairman of the Global Reporting Initiative Board. He also serves on a number
of Boards and Committees including the Australian Institute of Company Directors Corporate
Governance Committee, BHP Billiton Forum on Corporate Responsibility, AusAID Business
Steering Committee, Business Reporting Leaders Forum, Primary Ethics Board and the Nestle
Oceania Creating Shared Value Advisory Board.

The Research Effectiveness
Awards will be presented
throughout the Conference.
This year, the RICA Research Effectiveness
Awards will be awarded to winners
throughout the conference. Stay tuned to
find out who our winners are!

TV Celebrity
Comedian
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who demonstrate a
strong employer brand, a
commitment to attracting
and retaining talent and
overall excellence in
people management.

• Business to Business Award
• Communications
Strategy Effectiveness
• Consumer Insight Award
• Innovation in Methodology Award
• Public Policy/Social
Research Award
• Technology Effectiveness Award

Award for passionate
young researchers who are

Peter Helliar
Star of the long running and much-loved Rove, writer and star of the feature I Love You Too
alongside Peter Dinklage and known associate of notorious AFL superstar “Strauchanie”.
Pete first came to the nation’s attention in 1999 as a cast member of Rove, becoming an
integral part of the Logie Award winning variety show until the show wound up at the end of
2009 after ten historic years on Australian TV. All the while Pete has been working as a stand
up, touring to sold-out houses in Australia and New Zealand as well as hosting his own radio
shows for Triple M and 2Day-FM. Alongside his television commitments - a full-time position
at desk on The Project, and writing and directing on the follow-up season to his hit series It’s
A Date - Peter has been touring a new live show, Totes Grouseballs, starting off the year with
seasons at Adelaide Fringe and Melbourne International Comedy Festival.

recognise industry leaders

HOSTED BY:
RESEARCH INDUSTRY
COUNCIL OF AUSTRALIA

under 35 and in the first
5 years of their career.

A M S R S

Social and Networking Events

C O N F E R E N C E

G A L A

D I N N E R

THURSDAY 4TH SEPTEMBER

WEDNeSday 3rd SEPTEMBER 2014

Z i n c R estaura n t - F ederat i o n S q uare

AMSRS Golf Day

1:00 PM-5:00 PM (followed by drinks at the 19th hole)
• Yarra Yarra Golf Club, Oakleigh South
• $100 Approx
• Handicap not required, all welcome.

• John Cowl trophy for AMSRS Members,
Best Male and Best Female, NTP, Longest Drive.
• Booking essential, contact tom.mitchell@cint.com

Fellows Dinner

7pm - 10pm - By invitation only

Thursday 4th September 2014
AMSRS AGM

1pm - 1:30PM - “The Library” at the Hyatt
A call out to Members to join us for the AMSRS AGM during lunch on the first day.

AMSRO AGM

Anthology

5:15pm - “The Library” at the Hyatt
AMSRO AGM for AMSRO Company CEO’s Only.

GALA DINNER - “ANTHOLOGY”

7pm- 11:45pm - ZINC Federation Square
This year’s Gala Dinner will be held at Zinc on the Yarra River at Federation Square - just a short 5 min walk
from the Hyatt.
This year’s dinner theme “Anthology” will bring together all the elements of a rock tour after party focusing
on the history of Rock. Come dressed in your finest A-list party attire or dress up as your favourite rockstar
(past or present)!
Zinc’s beautiful and spacious setting, will allow you the opportunity to network, catch up with old friends and
kick up your heels with our all genres rock band.

Friday 5th September 2014
CLOSING DRINKS

5PM - 6PM

IRG

CNG

OSN

INDEPENDENT

CLIENTS
NETWORKING
GROUP

ONLINE
SERVICES
NETWORK

YRN

QRG

SRN

YOUNG
RESEARCHERS
NETWORK

QUALITATIVE
RECRUITERS
GROUP

SOCIAL
RESEARCH
NETWORK

RESEARCHERS
Join us for a drink after the conference to discuss the winners in the Hyatt’s beautiful inside courtyard.
GROUP

Young Researcher’s (YRN) Laneways Tour
6PM

Once you have had a cheeky drink, you can join the YRN for a night out in Melbourne, if you
feel like kicking on. Meet at reception on Level 8.
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This year’s dinner theme “Anthology”
will bring together all the elements
of a rock tour after party focusing
on the history of Rock.
Come dressed in your finest A-list
party attire or dress up as your
favourite rockstar (past or present)!

gala dinner proudly
SPONSORed by:

Zinc’s beautiful and spacious
setting, will allow you the
opportunity to network,
catch up with old friends and
kick up your heels with our
all genres rock band.
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Join your colleagues,
peers, and clients for the
must attend event in
the Market and Social
Research annual Calendar.
Quote from anonymous feedback survey from 2013

The work of the AMSRS team and
Conference Committee is to be
applauded. Year-on-year you deliver a
great conference that really does need
to meet the extraordinarily diverse
needs and interests of our great industry
and its many members. Well done!

With access to 500+
clients and agency
research professionals...
international Keynote Speakers
Invited Australian Speakers
homegrown industry speakers
Winning presentations
dedicated topic streams
interactive panels
Client Speakers
35% + client attendance
0 sales pitches from the stage
0 paid stage time
8 REA Awards
3 Conference Awards
7 ticket options
8 networking & social opportunities
6
3
45
27
9
2
7

Get connected at the 2014
AMSRS National Conference
WEB

Conference Website:

BLOG

Conference Blog:

http://www.amsrs.com.au/conference2014

FULL PROGRAM: Day 1 Thursday 4 September

MORNING SESSION | OPENING SESSION

1

The #
MR Event in
the Southern
Hemisphere

From 7.30am

REGISTRATION - level 8, Grand Hyatt Hotel

Plenary - level 8

Opening Set

Start 9.00am

Welcome from AMSRS

@amsrs_au

Tweet with Hash tag: #amsrs

Linked in:

AMSRS Group

Facebook:

facebook.com/AMSRS

Instagram:
#amsrs

pink

Introduction
Conference Chairs - George Zdanowicz (QPMR) & Di Shelton

Welcome
Nigel Marsh and Lee Naylor The Leading Edge
Platinum Sponsor

Reasons to be cheerful.
Tom Ewing Content Director - BrainJuicer

KEYNOTE

Download and deliver: How new data streams
are revolutionising the market research industry.
Fiona Blades Chief Experience Officer MESH The Experience Agency

Finish 10.30am

Questions

10.30 - 11.00am

MORNING TEA

Plenary - level 8

Second Set

Start 11.00am

MC - Sam McCool

KEYNOTE

wicked game

chris isaak

Accessing the unconscious: How market research
can (and must) measure the psychological influences
consumers themselves are not aware of.
Leigh Caldwell Partner - The Irrational Agency

KEYNOTE

Problem solving with game-based research
methods: The evolution of engagement
in market research & beyond.
Betty Adamou CEO & Founder - Research through Gaming

http://amsrsconference.com

Follow us on Twitter:

Let’s get this party starteD

Finish 12.30pm

Questions

12.30 - 1.30pm

LUNCH

1.00 - 1.30pm

AMSRS AGM

KEYNOTE

The Library - Level 8

There was no limit on the number of submissions a company could provide.
All industry submissions were judged on the same criteria, and papers/
presentations were chosen on their merits. Program correct at time of printing.
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FULL PROGRAM: Day 1 - Thursday 4 September
Level 8

SOCIAL & GOVERNMENT

INSIGHTS & INNOVATION

RESEARCH IN A CHANGING WORLD

1.30 - 1.35pm

power to the people

push it

CHANGES

1.35 - 1.55pm

Stories from the front: Reaching (impactful)
detente in social and government research.

john lennon

salt & pepa

Mingling with millennials –
Uncovering the future of transactions
by accessing and understanding hard
to reach consumers through structural
collaboration & co-creation.

Dr Fadil Pedic and Michelle Yamine GfK

AFTERNOON SESSION | BREAKOUT SESSIONS

Day 1

(continued)

david bowie

The impact of abundance on our
excitement, anticipation and value
of what we consume, acquire
and experience.
Derek Jones (QPMR) D&M Research

Ben Wright, Erica Van Lieven and Marie Rehal
Direction First

1.55 - 2.15pm

Locating the global citizen:
A case study in research collaboration.

Behind the screens - Eliciting deep and
rich insight from non-verbal cues in online
qualitative research.

Emma Rowland (QPMR) The Dept. of Immigration
and Border Protection
Catherine Boekel Hall & Partners l Open Mind

2.15 - 2.35pm

Why condoms don’t come in size SMALL.
Penny Burke (QPMR) Essence Communications

Maree Taylor (QPMR) and Adam Hinds Colmar Brunton

Questions

2.45 - 3.15pm

AFTERNOON TEA

Plenary - level 8

Privacy & Ethics

Start 3.15pm

Privacy Panel
with Virginia Trioli

PANEL

Peter Harris (Fellow QPMR)

Interview with Virginia Trioli

Finish 5.00pm

Questions / Wrap up

5.15 - 6.15pm

AMSRO AGM

Questions

bob dylan

privacy & ethics panel
Virginia will facilitate our Privacy & Ethics panel which
will explore important issues around data, ethics
and doing business in 2014 and beyond.
The Australian Privacy Principles are the largest
reforms to privacy law in more than 10 years.
Hear directly from industry experts on how
these reforms have impacted our industry and
will in the future with our interactive Panel.

The Better Surveys Project

Dr Simon Longstaff (AO)
The St James Ethics Centre

I have a dream – Generation flux and
the sharing economy igniting MR.
Peter Harris (Fellow QPMR) Vision Critical

Questions

times they are a changing

Dennis Wong Added Value

Jenny Witham and Megan Ferguson Colmar Brunton

Empowering a community to own
the future direction of their state.

2.35 - 2.45pm

Growing in a post-growth era.

ENTERTAINMENT

The Library - Level 8

After this Virginia will have an armchair
chat with Simon Longstaff (AO) Executive
Director of the St James Ethics Centre.

To be a part of the conversation, suggest questions or lines of discussion
you would like to see on stage, by posting on the conference blog.

> www.amsrsconference.com
7.00pm

GALA DINNER

Zinc Restaurant - Federation Square
Program correct at time of printing.
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Day 2

FULL PROGRAM: Day 2 - Friday 5 September
From 7.30am
Plenary - level 8

REGISTRATION - level 8, Grand Hyatt Hotel

opening set

Your MC:

harder, better, faster, stronger daft punk

Sam McCool

BREAKOUT
SESSIONS| |MORNING
MORNING
SESSION
BREAKOUT
SESSIONS
SESSION

A true stand up chameleon!

Start 9.00am

Day 2 Welcome Sam McCool

To BE or not to BE,
that is the question.

Best known for his comedy performances in the
finals of Australia’s Got Talent in 2012, and a sold-out
solo show at the Sydney Opera House, he is also an
accomplished actor, writer, improviser, voice over
artist and event emcee.

KEYNOTE

Caroline Hayter
Co-Founder - Acacia Avenue

What does brand success
look like in a digital, social,
mobile age?

What the general public don’t know,
is that Sam is one of our own!
Sam started his corporate career in
Market Research, so having him as
our emcee for the 2014 National
Conference and REA Awards will
mean that he will intrinsically
understand us and affectionately
guide us through this massive event.

KEYNOTE

Joel Rubinson
President - Rubinson Partners

Finish 10.30am

Wrap up

10.30 - 11.00am

MORNING TEA

Level 8

MOBILE

11.00 - 11.05am

hanging on the telephone

11.05 - 11.25am

Mobile research - More than surveys.

blondie

Sue York (QPMR)
Institute for Social Research,
University of Queensland

BRAND COMMUNICATIONS

SOCIAL MARKETING

papa’s got a brand new bag

throw your arms around mE

james brown

How ‘1000 Mums’ saved a brand.
Understanding the implicit and
rational drivers of choice to activate
consumption behaviour.

hunters and collectors

To give or not to give.
Steve Sheppard (QPMR) Brand Story

Ken Roberts (QPMR) Forethought Research
Dion Workman Kmart Australia

11.25 - 11.45am

Mobile in the moment:
Understanding UX in relation to
contextual needs and behaviours.
Daniel Bluzer-Fry The Lab

11.45 - 12.05pm

Are three questions enough - How mobile
has changed the way we do ad research.

Getting Australia ready for digital TV.
Liz Duniec (QPMR) ORIMA Research
Jo Thompson Australian Government
Department of Communications

Together we CAN.
Jem Wallis and Ainslie Williams Vivid

Sally Joubert (QPMR) and Georgia Phillips (QPMR) Luma
James Burge (QPMR) Research Now

12.05 - 12.15pm

Questions

12.15 - 1.15pm

LUNCH

Don’t just ‘do research’, change
something (and be healthier for it)!
Paul Vittles instinct and reason

Changing the way in which we hear
the patient’s voice: Engaging people
living with Type 2 diabetes.
Colin MacArthur Jigsaw

Questions

Questions

Program correct at time of printing.
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FULL PROGRAM: Day 2 - Friday 5 September
Level 8

SURVEY DESIGN

BIG DATA

1.15 - 1.20pm

more than words

don’t stop till you get enough

AFTERNOON SESSION | BREAKOUT SESSIONS

1.20 - 1.40pm

extreme

Access all people: The 3M approach.
David Bednall (Fellow QPMR) Deakin University
Jayne Van Souwe (Fellow QPMR) Wallis Strategic Market
& Social Research

Day 2

(continued)

COLLABORATION & CO-CREATION
come together

michael jackson

Turning farmers into miners:
Collaborating to enrich behavioural
Big Data sets with perception surveys.

the beatles

Sailing the 7c’s:
What “Access All Areas” really means.

Patricio Pagani Infotools

Lee Naylor The Leading Edge
Mark Busch Energy Australia

Putting yourself at the centre:
Testing a new online task format.

Re-discovering the goldmine
at our fingertips.

The art of free diving: Forming deeper
connections through brand positioning.

Dr Russell Blamey (QPMR) DBM Consultants

Alessandra Tonei Jigsaw Research
Paul Epplett Catalyst International

Louise McDonald Consumer Behaviour
Joanna Derry Nestlé Australia

Select all that apply:
Is it time to kiss the multi-grid goodbye?

Harnessing Big Data with strategic
precision in the QANTAS community.

Co-creating in the consumers world.

Duncan Rintoul (QPMR) University of Wollongong
Gillian Milne yellowSquares

Dr Con Menictas (QPMR) QANTAS
Brian Fine (Fellow QPMR) QOR

2.20 - 2.30pm

Questions

Questions

2.30 - 3.00pm

AFTERNOON TEA

Plenary - level 8

ENCORE

1.40 - 2.00pm

2.00 - 2.20pm

Pip Stocks BrandHook
Michael Bloomfield (QPMR) ANZ

Questions

final keynote panel
we are the champions queen

Start 3.00pm
Final Keynote Panel.
•	Tom Ewing
• Betty Adamou
• Joel Rubinson
•	Fiona Blades
• Leigh Caldwell
• Caroline Hayter

PANEL

The theme for the Conference is Access All Areas.
Over the two days of the Conference, we will see
examples of people have accessed different areas
of Market and Social Research.
Join us for the final panel session
to discuss what we can take away from
the 2014 Conference.

•	What are the key items that
we need to address?
•	Of all the things we have seen
at the Conference, which are the
‘must do now’ items?
•	What are the key challenges
we need to face?

The panel will be there to respond to your challenges, questions, and conjectures. Over the two
days, please do your thinking aloud; we want your thoughts to shape the final discussion.
Key methods of sharing your thoughts and questions are:

CONFERENCE AWARDS
Peter HelliAr

1. Tweet, using the #AMSRS tag.
2. Use one of the comment cards scattered around the Conference,
and hand it in at the registration booth.
3. Use the floor microphones on the day to become part of the discussion.

ENTERTAINMENT

Finish 5.00pm

CLOSING OF CONFERENCE

5.00 - 6.00pm

CLOSING DRINKS Level 8, Hyatt Courtyard

6.00pm

Young Researchers (YRN)
Laneways Tour meet at reception - Level 8
Program correct at time of printing.
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Register in
3 easy steps

1

2

Select the package
that you want

Packages Available:
This includes:
	One two day Conference pass
(Thursday and Friday)
	One pass to the Conference Dinner
	One pass to the Closing Drinks
	One full delegate bag

This pass is an option for people who qualify as a
Young Researcher (under 30 or less than 5 years in
the industry).
A YRN pass will allow entry to the second day
of the conference (Friday 5th September) from the
1:15pm session after lunch, the closing session and
the closing drinks.
You must be able to provide information to AMSRS
to ensure you are eligible for this pass.
The membership deal does not apply to the YRN
session pass.

Company Rover Delegate Package
This includes:
	One two day Conference pass
(Thursday and Friday)
	One pass to the Conference Dinner
	One pass to the Closing Drinks
	One full delegate bag
This pass is shared between different delegates from
the same company, however only one delegate can
attend at any one time. Access to the venue and social
events will be by your one lanyard pass only, this can
be left at the registration desk for pick up by following
delegates. Your company name only will be shown on
your pass. Additional tickets for social events can be
purchased separately. The membership deal does not
apply to Rover tickets.

One Day Pass
This includes:
A one day Conference pass (Thursday or Friday)
One full delegate bag
* This package does not include any social events. The
membership deal does not apply to one day passes.

Gala Dinner at Zinc,
Federation Square

Friday Night :

Closing Drinks at the Hyatt

Not a member? If you are not a member
of the AMSRS, and you purchase a Full
Conference Ticket at non-member rates,
we will offer you temporary associate
membership until June 2015. With your
associate membership, you can take
advantage of all of our membership benefits;
online access to our members portal with
free publications, webinars, conference
papers, discounted and free events.

• Call: 13 1234 and quote the offer code “EVENT”
• Online: or visit hyatt.com and reference the offer code “EVENT”

After
Early Bird

Full Conference

$1,420

$1,750
$1,750

$1,950

$1,850

$1,850

$2,050

One Day

$700

$850

$850

$1,050

YRN Session

$99

$99

$99

$99

Gala Dinner

$220

$220

$220

$220

Closing Drinks

$50

$50

$50

$50

$100 discount on a Full Members Conference Ticket
($1320) if you register and pay by 30th June 2014.

Closing Dates

Cancellation Policy:

The closing dates for registration are:

Due to considerable administrative costs incurred in
registration processing, a fee equivalent to 20% of the
registration fee will be charged for any cancellations
received prior to the 1st August 2014. Cancellations after
1st August to Thursday 21st August will be subject to a
50% cancellation fee, representing costs charged by the
venue for confirmed numbers. From Friday 22nd August
@ 5pm cancellations will incur a 100% cancellation fee.
Delegate substitutions are a welcome alternative and in
this instance no fees will be charged (unless member
ticket was booked and a non-member replaces). All
requests for cancellations or substitutions MUST be
made in writing to the Society and will be honoured only
if they have been confirmed in writing by the Society.

Early Bird Rates close:

Friday 1st August 2014

Registrations close:

Friday 22nd August 2014

Early Bird Savings:
Take advantage of the Early Bird Rates!
Register by Friday 1st August and save.

off
daily
rate

QPMR
Rate

$1,250

$1,650

Late registrations will be considered, depending on the
availability of places. Please note social event ticketing may
close earlier due to maximum capacity of the venue(s).

CONFERENCE
DELEGATES’
EXCLUSIVE PRICE!

$50

Non Members

After
Early Bird

$100
OFF

MEMBERSHIP DEAL

To book accommodation using this discount:

Members

Early Bird
Rate

EOFY OFFER:

Please note, set seating or reserved tables are not
available for any of our events – arrive early to hold
your space.

Accommodation is available at the Grand Hyatt during your stay for the
conference. AMSRS has secured an exclusive accommodation offer at the
5 star Hotel for our conference delegates.
Please note there are other economical accommodation options in the CBD,
close to the venue.

Non Members

Early Bird
Rate

Company Rover

You can purchase additional tickets to the social
events for colleagues, friends or partners.
Thursday Night :

Members

Registration Package

Full Conference +
Associate Membership

Additional Social Events

Accommodation

22

Prices
unchanged
from 2013

All figures are in $AUD and include GST. Members’ rates are only available to AMSRS Members.

YRN Session Pass

	As per the full package only discounted for QPMR
registered members

Note the
closing dates!

Package Prices

Full Conference Delegate Package

QPMR Full Delegate DISCOUNT Package

3

Register online at
www.amsrs.com.au
or (02) 9566 3100

Register online at www.amsrs.com.au/conference2014
For information regarding the registration
process or payments please contact:

For further information regarding the
conference, contact:

Jessica James-Moody at AMSRS

Leslea Clements at AMSRS

jessica.james-moody@amsrs.com.au
or (02) 9566 3100.

leslea.clements@amsrs.com.au
or call (02) 9566 3100
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SPONSORS
SPONSORS
CONFERENCE SPONSORS

The Society extends its sincere thanks to our sponsors who have helped to make the Conference possible.

Platinum Sponsor

Gold Sponsors

Co-Sponsors

Silver Sponsor

Bronze Sponsor

Award Sponsors

For further information:

Leslea Clements, Events and Operations Manager
Ph: +61 (0) 2 9566 3100 | Fax: +61 (0) 2 9571 5944
www.amsrs.com.au

